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CURB SERVICE on both sides of the street offers motoring customers the ultimate in convenience. For details see page 64 


Ideas for before and after modernization 
Heres what industry leaders predict for 1959 


When a new highway spoils a plant location 


NUMBER OF CLEANING LOADS 
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Research at the J-M Drycleaning La 


Proved in laboratory and field tests 


boratory demonstr 


) ue c i c 


ites Hysweet S$ Superior contre 
' 


{ operat 


ed Of conditior 


Hysweet controls fatty acid build-up completely 
... permits longer solvent cycling 


i sage Clearly 
that J-M Hysweet* 


the proble i 


dem 
virtually 
of tree tatty acids 
charged sys 


ents, especially in 


By selectively adsorbing only the 


undesirable ones, it controls the build-up 
than any other 


free fatty acid better 


weetener or sweetener-substitute on the 


urket today 
In so doing, Hy 


pressure lower tor longer operating cycles 


sweet keeps your filter 


thereby saves detergent costs by great 


ly reducing the number ot solvent dis 


tillations neede 


Hy- 


sweet also proves it can save you money 


Under simulated field conditions, 
by removing less than half the detergent 


taken out by magnesium silicate type 
sweeteners and others. 

Highly versatile Hysweet is compati- 
ble with any percent of charge, and with 
both synthetic and petroleum solvents. It 
is Suitable as an after precoat by itself or 
in admixture with activated carbon and 
I-M Hyflo*, as a filter powder with each 
load, or as a purge at the end of the day. 
(Hyflo should always be 


hefore usine Hvsweet). 


used as precoat 


3¥| Jouns-MANVILLE 


OVER 100 YEARS OF QUALITY PRODUCTS 


For the name of your nearest Hyflo- 
Hysweet dealer, write Johns-Manville, 
Box 14, New York 16, N.Y. In Canada, 
Port Credit, Ontario 


Use the original high-speed filter 
powder—Hyflo. Removes all insolu- 


ble impurities and dirt with near- 


automatic operation. Keeps garments 


fresh and odor-free—reduces spot- 


ting time assures you of maximum 


solvent life 











BUCKEYE CUDIDIE 1GE 


designed for PERCHLORETHYLENE Plants only! 


INSTALLATION REPORT: 
e 


CODE 166 
REPORT NO. 


1852 


DATE Feb. 2, 1958 


PROCEDURE THIS TEST: munes and Makes of 
MAKE OF MACHINE abet io Cleaning 
NUMBER OF LOADS __*-—~—__— 
POUNDS CLEANED Ss —— 
CLASSIFICATION _ — ( all clas sificat 10ns) 


NUMBER OF PIECES 
NUMBER OF PIECES SPOTTED _o.--4——— 


WET CLEANED 9 
RERUN 
PASSED _ 


REMARKS 


All figures verified by actual reports 


*Trademark of the Davies-Young Soap Company 


tU.S. Pat. No. 2729576; Canadian Pat. No 
528758: other tent ond 
Puts the DRY back into Dry Cleaning! wri aR 


. : ‘ : . .tvMbol OF QUALITY 3 
Embodied in this new Davies-Young synthetic de- 


i 
tergent—BUCKEYE CODE 166—are all of the ge 
Buckeye-developed anti-static properties which pro- DAVIES: LLG 
duce the famous “LINT-FREE CLING-FREE’”’* if 
Dry Cleaning Processt. Prove it and profit by it in H 


your own plant. Contact your local Buckeye Dis- 


Producers of Quality Products for the Dry 
tributor now, or write us. 


Cleaning Industry Since 1844 


NATIONAL CLEANER & DYEI 
Edit il Office O05 East 45th nH. Donnelley 
N Entered > ; 


roreign, $6.00 per yea 





Here’s a way to 


cut pressing costs 
, and 
By 


j 


| improve quality 





SWITCH TO THE 


(ualitex ore AND COVER 


with the NEW Sun Glow Cover 


*TRADE MARK 


®@ Actually costs less to use than cotton pads and covers. 


®@ Foam rubber pad and Sun Glow Cover provides most 
ideal pressing surface. 


® Sun Glow Cover is 28% stronger . . . lasts longer. 


® Sun Glow fabric has just enough stretch to protect 
buttons . . . but not distort pad. 


® Qualitex Pad and Cover is guaranteed in writing 
to last a minimum of four months. 


QUALITEX SUN GLOW PAD AND COVERS COST LESS 
IN THE LONG RUN ... BECAUSE THEY LAST LONGER! 


ORDER FROM YOUR JOBBER TODAY! 


’ 
(Qualit Teele GEM lLib me 5760 W. GRAND AVE., CHICAGO 39, ILL. 
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not just 
NEW 

but 
BETTER 


too ! 


best 
friend 


a 
in handy plastic 
squeeze bottle with 
ever had - controlled - flow 
spout 


spotter 


for 

removing 
BLOOD 

and 
ALBUMINOUS 


stains 


An entirely new kind 

of activated chemical 
formulation. Easy to use—@ 
before or after cleaning. 
Does a quicker, more 
thorough job on all 
albumin-based stains. 

Gives you more for 

your money too. 


Order “New Formula” QwikGo 
from your jobber today 


“New Formula” QwikGo is a 
better product because it’s 
made by WILSON, house of 
stain removal specialists 

A.L. WILSON CHEMICAL CO 
Kearny, N.Jd 
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Thank You! 


As most of you know, the vear-long 
series, “Spotting Made Easy” by Cort 
Antonson, wound up with a quiz in our 
November issue. This was to give our 
readers chance to see how much they 
had learned from the articles and to re 
view their previous knowledge of the 
subject 

The response has been fantastic A 
week after publication of the issue sev 
eral hundred quizzes had been filled in 
ind mailed to us. And every mail brings 
as this is written. Frankly, 
I was fearful of results before the maga 


scores more, 


zine was printed. The questionnaire con- 
tains 60 true-or-false questions, plus more 
than a dozen provocative questions that 
required much thought and a detailed 
written answer to each 

It seemed too much to expect busy 
spotters to take the time and effort the 
test required. Happily, I guessed wrong 
as the tremendous response indicates 

Another amazing thing to me was that 
on the bottom of the quiz Cort asked 
for suggestions on “tricks of the trade’ 

some little idea the spotter might be 
using to expedite his work. A good num 
ber of entries came in with excellent 
ideas. We'll tell vou more about them 
later 

Next month all those with passing 
grades in the quiz will be announced, In 
addition to this national recognition, each 
will receive a handsome certificate, suita 
ble for framing 
requested extra copies ot the certificate 
to hang in branch offices, in case they 
pass the test 


To accommodate our 


Some hope fuls have even 


overseas Te iders 
who want to enter, their deadline has 
been extended to February 15. The win 
ners from overseas will be 


in May 
The results have passed all expecta 


innounce d 


tions. This is forceful evidence of what a 
dynamic group of people make up our 
industry. I am very proud to be a small 
part of it. Thanks again 


the contest suc h i SUCCESS 


to all who made 


Art Sc hue lke 
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te promptly if you 

e@ appearing in 
100, one side 

two sides of a 
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it 
feathers 


Ou 
easier 


When re-cleaning should be avoided... reach for the NEW Picrin. 


The improved fast-evaporating dry spotter designed for touch-up spotting in 
the removal of catch-dirt, finger marks and grease. 


It’s non-flammable. Unusually safe to most colors. Feathers easier because 


it evaporates faster. 


Order the NEW Picrin from your favorite jobber salesman. 


ALSO USED IN RE-CLEAN FORMULA FOR OXIDIZED 
PAINT + OIL « GREASE. When used straight the new 
fast-evaporating Picrin is highly efficient in the removal 
of fresh paint and oil from small areas, followed by 
feathering without re-cleaning. 

However, time and labor may be saved in the removal 
of heavy, oxidized paint, oil and grease through the use of 
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an oily formula comprising 1 part Picrin and 2 parts 
“charge” detergent, followed by re-cleaning in clear 
solvent. 

In this combination the Picrin retains its quick cutting 
solvent properties, while the ‘charge’ detergent serves 
as a lubricant and its oily base prevents the loosened 
stain from spreading back on the fabric. 
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Per 50 designed to provide the finest cleaning with maximum solvent 
mileage, lowest operating and maintenance costs. 


mercury numatic 


Progressive cleaners are modernizing the New Twin-Disc Fluid Drive controls acceleration for 
smoother operation. Reduces vibration and main- 


Mercury Lease-Purchase way. Frees working 
tenance. 


capital. $45.-$50. per week for Per 50 above 


New Heavy Duty Transmission with double belt 


Per 50 pictured above is fully automatic, with dry éaen 
' . 


load capacity of 45—50 Ibs. per load . . . $2000 to 
$2500 weekly volume Mercury solvent reclaiming tumblers, optional 


New Clover-Leaf Muck Stripper attached to 2000 ; , 
; ee ° . a Petroleum units also available 
GPH Monel Tubular Filter ‘‘valves away the muck S400 os Siediieel eabeant 
. reduces filter pressure for fast solvent flow 
Eliminates chore of cleaning filter. Over 10,000 
bs. mileage per drum of Perc 


Clover-Leaf Muck Stripper 
and Monel Tubular Filter 
available as unit for use with 
, ‘ any Perc unit. Saves soap, 
h 
New Automatic Still provides greater capacity wit oniek atin 


no ‘‘foam-over,"’ no ‘‘surge saves filter cleaning 





Over 4600 Successful Mercury Owners in 49 States 


CLEANING SYSTEMS, INC. 











1817 Benson Avenue, Evanston, Illinois ¢ DAvis 8-0710 
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The Incredible Story of Intimate Protection 


-avatlable for your customer at Ue Extra Cost 


Think for a moment . certainly you've noticed that millions 
of dollars are being spent annually to advertise products 

that stop, protect, combat or otherwise do-a-way-with 

the problem of perspiration odor. The consumer has been 
conditioned to the point of being deodorant conscious. 
NOW . you can benefit by having a customer that is pre- 
sold for you. Thru the use of this new U-SAN-O 

product, you can offer your customer the intimate pro- 
tection of RA? protecting his 
garments [rom perspiration odors NLS 

And, since the cost to you is only a fraction of a cent per 
garment, it does not necessitate a price increase to 


the custome! 


There are other extras too . this same product also 
and mil proofs your customer's clothes in the same, easy 
3 in 1 operation. (Powder or Solution) No additiona 
labor or equipment necessary. Order U-SAN-O MMS or 
U-SAN-O MMP today thru your distributor 


advantage of this tremendous pre-sold 


For those of you who have laundry operations in your plant too 

U-MIL-O LMC is now available, so that you may offer your 
customer the protection of 

and } pre ng on their fine linens, cottons and other 

washable garments. U-MIL-O LMC is a must for eve! 


progressive laundry plant 


Free advertising material, including fluorescent window signs and posters, decals, newspaper 
mats, etc. Also available button tags, bundle stickers, etc. 


Sewing the Industry for 25 years 


oor AMERICAN MOTHPROOFING CO. :7. 2.5.90? 0" 


Contact American Mothproofing Co. for the name of the distributor in your territory. 
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GADGETS and GIMMICKS 


Storage Bins in Call Office The towel rack pure hased at a five 

, ind-dime store, was bolted to the wall 
. ae Paper stock is 

plac ed over the rack. Sheets of tissue 


ire inserted in the 


next to the bagget 
garment sleeves 


before packaging 


Safety Device for Rails 


Rubber tips are used as protective 
covering on the ends of storage rods 
it Sunshine Cleaners, South Bend, In 
diana 

Garments occasionally slipped off 


the rail at either end when it was 


rvercrowded. Sometimes pel sonnel in 


structed from the 
ilong the window 
floor space in the 
ctivated branch 
Grand Laun 


1 } 
Indianapolis 


the plant hit their heads against the 
end ot the 
cups purchased by plantowner Ber 


storage rail. The rubber 


Towel Rack for Tissue Paper nard Opperman were 


; torade rails in the 
|_| ee 


Drying Rack for Draperies 


inserted on all 
plant is a satety 


An INEXPESIVE metal towel rack 1S 


used for storing tissuc paper next to 
the polyethylene ba lig 
Hi-Tone Cleaners 
diana 


Sleeves and shoulders if ill 


machine at 
South Bend In 


ments processed in the plant ar A miniature slickrail made out of a 


stuffed with white tissue paper. Previ 


ously papel stock 


curtain rod welded to a 2-inch pipe 


I 
table next to the 
This took up a lot ol space 


was piled on is used for air-drying draperies at 
Rubin Cleaners. South Bend. Indiana 


Draperies are hung on the rod with 


mac hine 
ind the 
operator was ilwavs spilling paper on 


the floor 


b iVVving 


cate-curtain rings purchased at a 


hardware store These rings are re- 


leased by merely squeezing them with 
two fingers. The slickrail can be raised 
or lowered from pulleys on the ceiling 
depending on the length of drapes 
Supplies and labor costs ran around 
$10 


Dual-Purpose Glass 


A sheet of 
stalled in a door affords privacy in an 
inner office but still enables the plant- 
owner to see what's going on in the 
call office at Sunshine Cleaners, South 
Bend, Indiana 


An opening was cut in the door 


transparent glass in- 


connecting the two offices. A piece of 
transparent glass was mounted in the 
door at eye level. The plantowner is 
able to see activity outside while of- 


fice privacy is not disturbed 


Storage Space for Buttons 


Glass jars are used as convenient 
storage space for buttons in the altera 
tion department at Charles L. Walker 
Cleaners, Indianapolis, Indiana 

4 piece of wood approximately 5 
feet long was suspended from the 
ceiling on chains above the alteration 
table. The metal tops of glass jars 
were bolted to the bottom of the 
board. Jars are unscrewed from the 
metal top when buttons are needed 

This affords storage space for 18 
jars within easy reach of the altera 
tion table. Each jar contains extra 
buttons in various sizes and colors 
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Trouble-free service for you... 
Better service for your customers! 


HUEBSGH 
duy cleaning 


TUMBLERS 


Whether you use one Huebsch 

Tumbler... or fifty, as some dry 

cleaning plants do... you know that 

fast, efficient, dependable operation 

is always assured. And because famous 
Huebsch Tumblers do such a good job, 

your finished work has the quality that keeps 


customers coming back for more and more! 


IN 4 SIZES 
36x18” 
36°'x24"’ 
36/'x30”’ 
42''x42” 


HUEBSCH 
CABINET 
DRYERS 


Here is a cabinet dryer with 

big capacity (about 16 dresses) 
and every modern feature... yet 
priced surprisingly low. Has a 


motor-driven fan, latest fin and 
pa tube type steam coil, air 


temperature control damper. 
Fan motor equipped with 
theostat for adjustable speed 
to regulate air volume 


ORIGINATORS 
3775 N. HOLTON STREET 
MILWAUKEE 1, WISCONSIN 
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Single —: $7. 00. Five gallon pail, $6.00 per gallon 






40, lbs. water 
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Take these two aces from your sleeve 
...use em for tricks like these! 


1. SEAL SHIRT BAG, attach invoice and make 2. MARK FLAWS AND SPOTS with “SCOTCH” 
carry-out handle with “SCOTCH” BRAND BRAND No. 246 Colored Tape. Speed work 
lransparent Cellophane Tape. One easy oper- flow, save costly duplication of effort by marking 
ation does it...costs less than 14¢ per bag. Sticks special work with colored tape. Choice of 4 colors 
at a touch, always holds tight. And it’s trans so you can actually “‘code’’ the job. Use this 
parent doesn’t hide invoice! sturdy tape for bundling hangers and packages. 








See your supplier today a ili it 


for these work-saving, 
money-saving tapes and 
handy tape dispensers 
Tapes for the Cleaning and Laundry Industries 








INNESOTA INING AND ANUFACTURING COMPANY /“4 
f; 


. +» WHERE RESEARCH IS THE KEY TO TOMORROW SS 
“S350 
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NEW PRODUCTS 


AND LITERATURE 


Street Improves Picrin 


Shi 
750-697 
informatie 

Specialty ‘ 
Rd 


San Fernand 


Montpelier Manufacturing 
CX Montpelier Calif has in 
troduced the new 1.000 pound 
Model 75, said to be the first 

vehicles designed 
with V-4 air 
The 


engines 


Ohio h trucks 

offered with « 
ooled 
Harry \ Schwartz 
of Montpelier 


them 


will 
ipar il le 


engines in 





YOUR REQUEST 


rther information 
t quickest and most 
con plete attention as 4 


worthwhile inquiry when 


its wr 
terhead. Be sure 
NATIONAI 
Dye! 


¢ . 1 
itten on your iet 
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o men 
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Lintro! Aerosol Can 


I he 
( ompany 
ind stat 


has been introduced 


Lintrol 
Stamford 


ce signed by 
( he Thih¢ al 

tor delinting garments 
ic control 
in a 16-ounce aerosol can. It is 
nonflammable 
taminate the 


and will not con 
charged systerh 
cording to its manufacturer 

The fine spray propelled by 
the aerosol is said to 
cellent and 


extremely in delinting 


give CX 
dispersion thus is 
effective 
wools 
For furthes 
Stamford ¢ hemical 
Jeflerson St 


information write 
Com 
iny 5 Stam 
rd 


te Conn 


New Pipeline Aftercoolers 


A new line of pipeline after- 
the 
encountered in 


oolers te range of 
in- 
service 
Ameri- 
Heat Ex- 


cover,r 
onditions 
lustrial air compressor 
has been introduced by 
in-Standard, Ross 
hanger Division 
Designated Type 
fully 


4-100, this 
standardized 
include corrosion-Te- 
steel-shell construction: 

tube bundle; packed 
head and nonmetal 

A new and improved 


series is 
Features 
istant 
removable 
floating 
li baffles 
moisture separator employs cen- 
trifugal force to remove 
ment from the 
The « 


mn ur in 


entrain- 
line 

ounter-current-flow de- 
tubes owing 
unter to water in shell) per 
iits the colde st 


to serve the 


( incoming 
coldest (out 
maximum heat 
the manu 
All sizes are rat 


water 
ine air tor 
transfer efficiency, 


{ 


icturer states 


ed tor 
temperature 


either 10. or 15-degree 
approach 

Ross pipe line aftercoolers are 
offered in 54 with ca 
pacities specified for operating 
for 


models 
pressures up to 125 p.s.Lg 


single ind two-stage compres 
sion 
Complete information can be 
obtained — by requesting new 
Bulletin 302.6KI from Ameri 
can-Standard, Ross Heat Ex 
Division, Box 2081, 


N. } 


changer 


Buffalo 5 


New Spotting Agent 


activated chemical 
for commercially 
removing blood and albuminous 


A new 
formulation 


stains has been developed by 
A. L. Wilson Chemical Co 
Called New Formula QuikGo 
the new product 1s cle « ribe d as 
nonammoniate d and nonen- 
zvmic 

New Formula QuikGo is said 
to be effective before or after 
cleaning, and does not require 
recleaned after 
It is packaged 
plastic squeeze 
available in a 
four-bottle 


garments to be 
spotting with it 
in a 12-ounce 
bottle, 
single 
carton 

A ck scriptive folder 
obtained by writing to A. L 
Wilson Chemical Co., Kearny 
N. J 


and is 
bottle or a 


may be 


Catalog on Storage Areas 


Walter Haertel Company is 
now offering a new catalog de 
signed to show cleaners and 
launderers the kind of storage 
ireas best suited to their indi 
vidual needs, ac« ording to Wal 
ter Haertel, pre sident 

Titled “Changing Space Into 
Profit.” the new catalog clarifies 
the many new concepts, meth 
that 
use in 


have re 
the 
Continued on page 98 


ods ind terms 


cently come into 
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w 
4 Using same basis of measurement, 

cost of cleaning with Stoddard Solvent 
for 7 /10c to lc per Ib. Cost of cleaning 


with 140F is slightly higher | MANUFACTURING COMPANY 
1313 Hawthorne Ave. * Minneapolis 3, Minn. 


YE you care — you (0 compare and buy 
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NEWS 


Embree Appointed Manager 
I mil ree 


named district sales manager ot 
Internati 
Southern Kraft P 
Divisior tor the 
Ohi gion. The 


by G 


Prosperity Sales Manager 


Richard S$ has been 


nal Paper Company s 
iper and Bag 
Cleveland, 
innounce 
Stuhr 


man 


Itt ide 


division + sales 


nbree has 


1] 


with 


with 


sale s force 


been 
ipers 
headquarter 
Atlanta, Ga 
joined the 
Ark 


mp imy 
He 

t Camden 

armed 


lquarte rs 


HOWARD J. MARTIN 


Wilson 
ad into 
1050 
m. 2 
Butler Promotion i , 


twice 


( hemi il Ca 
build 
Ave 
plant 


its new 
Harrison 


The 


the 


new 

size 

previous building 

Sale Ave 

iddition to general offices, 

icturing and laboratory 
Wilson's new h 


iin-removy 


ead 
includes a st 
irch pilot plant which 
tipped with the latest pro 
models of laundering 
drycleaning equipment. Ac- 
ing to 

(, S hw irzmann 


“provides " 


pre sident 
this 
practi il 


company 


ving ground for experiment 


fabrics under 


ictually 


with stained 


is they exist 
ve represents 


expansion ot 


DONALD R. SLOAN 


its incephon 


utc ) ‘ 
the Illin« 
usly he 


Prosperity To Distribute 
RCA Washer 


level ] 
developed 


RCA 
itic washer for 
laundries will 
hy The 
N. } 


} 
iustries 


FROM THE ALLIED TRADES 


According to John A. Hurley, 
vice-president in charge of 
RCA Whirlpool appliance sales, 
the new commercial washer is 
the first to be manufactured by 
Whirlpool Corp. for use in suc h 
installations. Prosperity was se- 
lected as the national distribu- 
tor, he said, because it has had 
many years of experience in 
manufacturing and distributing 
commercial laundry equipment 
adequate and 
service personnel in offices in 


ind_= has sales 
18 major cities 

The RCA Whirlpool commer- 
cial washer to be sold by Pros- 
perity is a 29-inch machine, 
thermostatically for 
hot or warm wash water, with 
1 completely built-in coin met- 
and able to handle a full 
10-pound load of dry clothes. 
I he non log 
ing 
i rotary head and is of the type 
ceptable by the Coin Opera- 
tors Association 


controlled 


er, 
coin meter 1S a 


multiple-coin design with 


Goss-Jewett Elects 
Vice-President 


Cc. D. BAXSTRESSER 


C. D. Baxstresser was recent- 
ly elected a_ vice president of 
Goss-Jewett & Company, Inc., 
Angeles, Calif., according 
by Wil- 


Los 
to an announcement 
liam J. Goss, president. 
Mr. Baxstresser has been as- 
sociated with the company 
sales manager for the past sev- 
He will continue with 
these duties in addition to his 


as 
en year©rs 
new responsibilities as a vice- 
president of the company. Be- 
fore joining the company he was 
West Coast representative for a 
drycleaning soap manufacturer 
ind previously had been a field 
drycleaning 
manutacturer 


engineer tor a 


equipment 


Haertel Promotes Ferm 


a 


A 


LLOYD R. FERM 
Lloyd R 


vice-pre sident and sales man 

ager of the Walter Haertel 
Company, Minneapolis, Minn 

was elected executive vice-pres 
ident by the board of directors 
According to President Walter 
Haertel, “The election of Lloyd 
Ferm is in line with our planned 
distribution expansion and sales 


Ferm, formerly 


program 

Before joining the 
company, Mr. Ferm 
ager of the fur service depart 
ment of Dayton’s for 2 
In 1948 he joined the 
company as fur 
wer, later advancing to produc 
tion manager and then to sales 


Haertel 
Was man 
3 years 
Haertel 


service man 


manager 

A past president of the 
City Wholesale 
turers’ 


[win 
Manufac 
Mr. Ferm 
active in the 
Chemical Asso 


Fur 
Association 
be en 


has also 


Arme d 


ciation 


Forces 


Stadham To Represent 
Pantex 


Pantex Manufacturing Corpo- 
ration, Pawtucket, R. L, 
appointed the Stadham Com- 
Inc., Philadelphia, Pa. 
as sales and service representa- 
tive for Pantex pressing equip 
ment in Delaware, Maryland, 
District of Columbia, eastern 
and central Pennsylvania and 
southern New Jersey. Stadham 
will also handle Pantex dry- 
cleaning equipment in eastern 
and central Pennsylvania. The 
made by 
vice-president 
and sales manager for Pantex. 

The Stadham Company, 
headed by Michael Steinig, has 
1 prominent supply and 

Continued on page 99 


has 


pany, 


announcement 
Marvin 


was 


Green, 


been 
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Soft Sell With Direct-Mail Follow-Ups 


th the 


mail 
I 


used effectir 
i W 
PPUISI Me i! 
unt 


Direct 


Illin | 


nnetka 


torm 
ners 
nted on 


the tirm 


letter ire wi 


handwritit 


Ze ng 


wctive 


ers 


; 
t 


nal toucl 


eler ¢ 


le ifi 


stimulate 


char re 


tten 


in 


They 


S17¢ 


if 


the 
ire 


Sta 


tionery and mailed pe riodically to cus 


tomers who don't plant facilities 


us¢ 
on i regular basis 


A personalized message asking for 


customer comment is also used on the 
flap ot i Se lf 
These frequently 


vith monthly 


inside iddressed enve 


lope ire sent out 


statements 


French Poodles Attract New Business 


featur! 


Vveaway 
» the 


has 
ir 
Chi 


Tt 


be en 


" 


bus 
I 


Mi 


W indow Ss 


Bregy 


igo 


decided to 


with colorful stuffed poodles as an in 


brighten up his 


centive to 


ittract new customers The 


dogs measure 24 inches in height and 
retail at $6.50 each. They are shown 
in assorted colors—pink, blue, black 
and red. 

A poodle distributed of 
charge with each $50 worth of clean- 
tickets the 
months of July through December. To 
date stuffed 
been distributed by the plantowner to 
the 


1S free 


ing accumulated during 


over 125 animals have 


customers in surrounding me igh 
borhood 

Small display cards are used to as 
sociate plant services with a name for 
each poodle For instance, one dog is 
named Maestro and the window card 
reads “Maestro is a lap dog; have the 
erased by Bregy Pressing 


Another one, called Rippy, 


clothes—reweav- 


wrinkles 
Service.” 
says, “Rippy snags 
by Bregy.” Dyeing, another 
referred to by a 


Pink Lady — “Pink 


Lady was dyed by the vet, We will be 


ing done 


plant service, is 


poodle named 
glad to dve for vou.” The last poodle 
the Spotty, re 
minds people that “if your clothes are 


in window, named 
spotted—we prespot before cleaning.” 
Because of the response to the give- 
July and August, Mr. 
Bregy extended the offer through the 
of the 
drop off their drycleaning they sign 
blank their 

obtaining a poodle The 
counter girl keeps a running total of 


away during 


balance year. When customers 


i registration indicating 
interest in 
each order processed until $50 worth 
of drycleaning has been accumulated 
the 


by customer 


Call-Office Slide Show 


4 slide-film presentation in the call 
office shows various cleaning and fin 
ishing techniques used by Morrison 
Cleaners, New Orleans. Louisiana 

The electric —the of 
i soft drink dispenser—was lent to the 


machine SIZ 


plantowners by a machinery manufac 
turer. Each de- 


mi a colored slides 


cleaning 
of 
automatically projected on 
the front of the 


process 1S 


scribed series 
They are 
a 21-ine h 


machine 


screen at 
Counter girls suggest that custom 
ers entering the call office see for 
themselves what the plant does to 
promote quality 

This excellent method of consumer 
the 


plantowners at civic home shows from 


education has also been used by 


time to time 
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BUSINESS REPLY CARD 




















of everything we've said in our advertising about 
Vic Mileage Boosters. Fill out the card, and 
MAKE US PROVE IT! 


VIC MANUFACTURING CO. 


1313 HAWTHORNE AVE 

















MINNEAPOL 

















VIC MANUFACTURING COMPANY 


13213 Hawthorne Street, Min veapolis 3, Minn 


IT’S THE VIC WAY... 
THE BIGGER PROFIT WAY... 
AND IT CAN BE YOUR WAY! 





os 
washine! 


PROVED 

IN THE FIELD 
These and many more let- 
ters in our files are open 
to inspection any time. 





For example 
Washington Laundry, 
Evanston, Ill., gets 25,000 Ib« 
Paramount Service, 
Toronto, Canada, gets 44,470 Ibs 
Williams Cleaners, i 
Windsor, Vt., gets 26,700 Ibs. 


os: PROTECTED BY ONE OR MORE 
OFfT 


HE FOLLOWING PATENTS 
Pot No. 2,480,320, 2,772,747 
594 nadion Pat No 47 85 end 


pplied for Ss 4d Foreign Countrie 
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Drycleaned Wash-and-Wear Better: ifter each washing and the commer- 
In a recent study men’s wash-and cially drycleaned and pressed gar- 
wear slacks, made of Dacron and ments were consistently rated as hav- 
rayon gabardine, were home-laun ing a better appearance than the 
dered after every 150 hours of wear laundered and pressed garments. 
vhile another pair was commercially This study was made by the Cali- 
drycleaned. The lacks that were fornia Agricultural Experment Station, 
me-laundered had to be pressed University of California, and reported 


with 
PRE-MARKED Operalors of 
‘i STRIP- 

TAGS! Atmall and Carge 


All for FREE, here 
are the answers to 
@ Eliminate waste & 
marking problems 
@ Cutting costs 50% 
@ Faster assemblies 
@ Vastly improved 
performance and 
@) results in your 
++. ¢ash-in on our every department 
Little Blue Man's yn 
all-out, Free, Cooperation 
Service ... includes aid of 
field representatives in 
planning installations and 
solving system problems 
of your accounts. Yes, you 
too can strike it rich the 
Pre- Marked Strip Tag way! 
Let’s get together, right away ! 





Countless Proven 
applications to 
all marking 
identifica tion 
piece- count 
plus unit- 
count systems ! 


Mail me theFreeCatalog 2 
of Pre-printed Marking 


and Identification Tags 


and Systems. id 


& 
EE 


“PRE-MARKED” the Industry’s Name for STRIP-TAGS! - 


in the Textile Research Journal (Oc- 
tober 1958) by Mary Ann Morris and 
Barbara Wilsey 
Survey of Canadian Industry: Re- 
ceipts of Canada’s drycleaning plants 
and power laundries reached a new 
peak in 1957 of $147,388,000, 7.3 
percent above the previous peak of 
$137,401,000 in 1956. The number of 
establishments rose to 1,701 from 
1,646. There were 31,258 employees 
as compared to 31,453 but salaries 
and wages increased to $70,156,000 
from $65,712,000, according to the 
latest figures from the Dominion Bu- 
reau of Statistics 

There were 1,381 drycleaning and 
dyeing plants with receipts totalling 
$84,282,000, 7.3 percent above the 
previous record of $78,527,000 in 
1956. The employees decreased to 
16,701 from 16,939, but salaries and 
wages increased to $38,286,000 from 
$35,621,000 
Labeling Law Signed: The Textile 
Fiber Products Identification Act was 
signed by the President on September 
2. It requires that there be identifica- 
tion on labels of all constituent fibers 
of the textile fabric listing them in the 
order of predominance by weight and 
showing the corresponding percentage 
bv weight of each fiber 

The law will become effective 
March 1. 1960. It will be enforced by 
the Federal Trade Commission which 
is required to issue its rules and regu- 
lations within nine months. Public 
hearings for the purpose of framing 
such regulations will be held in 
February 1959 

The Act applies to all natural and 
man-made fibers and yarns and fabrics 
made of them, other than wool, and 
intended for use in apparel and cer- 
tain textile articles. Textile fabrics 
containing wool are subject to the 


Wool Products Labeling Act 


Executive Hiring: A systematic ap- 
proach to the problem of hiring a key 
executive for a small plant is sug- 
gested in Management Aids for Small 
Manufacturers Bulletin 97 Free 
copies may be had from the Small 
Business Administration, Washington 
25. D. C., or any of its field offices. 
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LOOK 
@ Res ih 


te 


™ 


“ 


Reliable’s 

Great New, 

Brand New, 
PACKAGED UNIT 
COLD STORAGE 
AND DRY STORAGE 
installations 

are 


definitely 


coming your way 


_ eee 


watch for it... 


wait forit... 


RELIABLE MACHINE WORKS, INC. 


231 EAGLE STREET 
BROOKLYN 22, NEW YORK 





‘“ ” 
A re gu | ar Suy Deliveries become regular as clock- 


work with Dodge forward-control trucks. Seat comfort and easy steering 
help keep drivers relaxed and efficient . . . walk-in height and low floor make 


loading and unloading easier . . . help keep deliveries on schedule. 


Dependability runs all through the Dodge truck chassis, with its rugged 
carbon-steel frame, extra-capacity axles, oversized brakes and high-efficiency 
engine. It all adds up to more regular deliveries—more loyal customers for 
your business. See your Dodge dealer soon; learn the many other reasons 


including price reasons) why 


today, 


it’s real smart D ad 
to choose O ge 








aoe Anak 2 
ad te ~™ 
he) TMS gia 


alll 


Exclusive LoadFlite automatic transmission eliminates gearshifting—lets 
you drive all day the push-button way. So simple. Saves gas. Gives top 
traffic performance—perfect for stop-and-start route operations. 
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140-F. PLANTS! 


| OW You Can Operate with the Same FAST SERVICE 
as Your Synthetic Competitor! 


NJ OW With the Industry's NEWEST Petroleum Safety 
==" Solvent—DEODORIZED APCO 140! 
| OW DEODORIZED APCO 140 Deodorizes from Woolens 
ee in a Maximum of 25 Minutes! 
NOW DEODORIZED APCO 140 Requires Lower Tumbler 
==" Temperatures—LESS SHRINKAGE! 


rd OW DEODORIZED APCO 140 Requires Fewer Man-Hours 
=" Due to FASTER DEODORIZATION! 


Don’t Be Misled—Contact Your APCO Distributor or 
Write Direct to: Anderson-Prichard Oil Corporation, 
Liberty Bank Building, Oklahoma Ctiy, Oklahoma. 


BE SURE YOU GET THE DEODORIZED APCO 140 STORY NOW! 


A pCO REFINERS OF STOD-SOL 


Dienersane AND DEODORIZED APCO 125 
NAPHTHAS ,| 
—— PRODUCERS @ REFINERS 
ANDERSON-PRICHARD (U7 (iyiv0<Zon 


OKLAHOMA CITY, OKLA. 
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Win EDITORIALS 





Golden Anniversary 


Chis issue marks the fiftieth vear of 











publication of NATIONAL CLEANER & 
Dyer, the oldest magazine in the in 
dustry. Actually, its history goes back 
farther than that. It was once a “de 
partment’ of our sister publication 
Starchroom Laundry Journal, which dates back to 1893 

However, the farsighted publishers saw that dry« leaning and 
laundering were (and still are ) two separate fields. They recog- 
ri Ze d drvy« le anny’ as a ¢ raft, w ith different problems ot produc 
tion, spot removal and finishing from the mass-production 
methods of laundering 

That their thinking was right is borne out by the success of 
both magazines, each serving its own readers’ needs. And unless 

rment styles change to where men and women all wear togas 
t the same size, color and material, the separate problems ot 
each field will continue to exist 

We have grown with the industry. Our circulation increases 
natch stride for stride the increases in the number of plants 
And while new readers constantly join the family, it is hearten 
ng to know the oldtimers keep buying the magazine, too 

lo commemorate this speci il vear, and to honor those long 
tine pl ints, our forthcoming Guidebook will be devoted to case 
histories of the oldest subscribers who, significantly, are na 


hon ills 


We take pride in having had a part in their growth, as well 


| nownh drve le aners 


is that of the industry as a whole. We are also proud to display 
the symbol you see on this page. It will appear on each issue 
the next 12 months. The purpose is twofold. It is to remind you 
through the year of our anniversary. But more important, it 
vill help us remember our continuing obligation to bring you 
the best magazine possible in the tradition of those who 
founded it and those who made it great in the past. If we do 
that. the future is bright indeed 


Business next year il hi urveyed by 


pI ement Vel 1958S pect thei sales volumes to im 


Dun & Bradstreet ex 


is borne out by a rease by 28 percent by 1965 
1.500 lead nd up to 100 percent by 1970 


participated 


istreet s§ late st com 


Drycleaners can get on this band 
percent lookin wagon by following the thinking 
ear gains, and # these other industries. The 


cipating de leaders are gearing up to meet the 


t optimistic demands of the growing popula- 
eport ince ti vev taken it tion They are also taking steps 
the fourth quarter of 1955 to meet the accompanying prob 

A deeper look into the future lems of geographic il shifts and 
eveals an even rosier picture changing methods of distribution 
Most progressive firms in other And they will all be stepping up 
fields project their sales forecast their advertising and sales bud 
for from | to 10 vears: some even vets: all with a watchful eve on 


1) vears. Eight out of 10 firms qualitv. Things look fine for °59! 
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Paid Advertisement 


Flood of New Synthetic Fabrics 
In Garments Is Forecast For 59 





More than ever, cleaners are required to modernize 
finishing methods to avoid high-heat damage hazard 





W HEN someone says “Eastman” 
you think of “Kodak.” “Air Re- 
makes you think of bot- 
Name “American Cyana- 
mid” and, as with Dow and DuPont, 
you think of chemicals 

Better revise your thinking. At the 
dawn of 1959, they all mean the same 


duction Co.” 
tled gasses 


thing: more and more synthetic fibers 

. to be woven into fabric and made 
into garments for you to process and 
press 

Eastman has brought out “Kodel;” 
Airco has taken a $12 million bite with 
vinylon; Cyanamid is now prepared to 
produce 27 million annual pounds of 
Dow, which already had 
Saran, is adding “Zefran DuPont, 
with its Dacron and Orlon, is pushing 
its fiber business steadily harder. So 
is Chemstrand with Acrilan 

It already is known that synthetic- 
fiber production will be 20% bigger in 
59 than in 58! What that adds up to 
is this 

You Mr 
your finishing as well as your thinking 
The facts are clear 


“Creslan;” 


Drycleaner, must revise 


The synthetic fibers all are heat-sen 
sitive. They cannot properly or safely 
be finished by ordinary methods. If 
vou try to press such a fabric, using 
standard “wool” or “silk” techniques, 
vou risk ruin of the garment and pay- 
ment of a big claim 

Note, for instance, what NID has 
said in a news release to publications 

“Discoloration and heat stains in the 
Dacron and worsted blends are on the 
increase This type of damage may 
also occur in blends of Dacron with 
rayon or cotton. The areas damaged 
look like a dye stain in the case of dis- 
coloration, and an oil stain when dam- 
aged by too much heat in pressing 
Both men’s and women’s suits and 
women’s dresses have been damaged 
Fabrics of Dacron 
blended with rayon, cotton or wool 


in this way 
require extra care Care also should 
be taken in pressing double thicknesses 
to avoid shine and glazing.” 

To clothing makers, those difficulties 
were crucial. A garment must look 
right to sell. Typical of how they solved 
the problem is the experience of Louis 





LEADING DESIGNER ENDS 
FINISHING PROBLEMS ON 
HEAT-SENSITIVE FABRICS 


Finds Even New Wash-&-Wear 
Materials Can Be Pressed 
Safely, Flawlessly, Easily 


Guido V. Fusaro, vice-president over 
designing and manufacturing at Louis 
Goldsmith, Inc., Philadelphia, is not 
worried about modern fabrics! He re 
ports his firm is able to press garments 
that contain synthetic fibers within nor 

mal production 
schedules without 
any heat damage 
and with highest 
quality. 


Principally, Mr. 
Fusaro credits all 
these results to the 
Fabric-Safe Double 
plates with which 


GUIDO FUSARO his 100-plus presses 





were equipped two years ago. At that 
time, he was very concerned about all 
the new-type fabrics being put on the 
market. He knew they contained heat 
sensitive man-made fibers and hesitated 
even to try them 


“We felt there were enough problems 
in manufacturing clothing without ask 
ing for new ones,” he states. But the 
many advantages of synthetic fibers 
forced consideration of making garments 
containing them 


Fortunately, Mr. Fusaro had heard of 
the Fabric-Safe Doubleplate, and tested 
it on several presses. He found it cut 
head-steam temperature to a safe level 
(below 250°), and that heat and mois 
ture were distributed uniformly over the 
entire pressing surface. “We were able 
to get firm pressing without damage to 
any fabrics,” he states. “Further, the 
plate’s special textured surface reduced 
pressing shine, and totally eliminated 
steam spots and moire.” 


It was as a result of the tests that all 
Goldsmith’s more than 100 new presses 
were equipped with Fabric-Safe Double 
plates. “In the three years they have 
been in use.” Mr. Fusaro says, “we have 
made thousands of garments from all 
types of fabrics without special precau 
tions and witho 
or equipment % 


it changes in procedures 
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Goldsmith, Inc., a major manufacturer 
of suits and slacks. Their head of de- 
signing and production, Guido Fusaro 

see below) adopted Fabric-Safe 
Doubleplates . put them on all his 
presses (more than 100). That was 
three years ago. Since then, not one 
garment of the million made has been 
damaged in finishing! 

Drycleaners have an equal stake in 
good finishing. If customers are to 
“come back for more,” each garment 
must be finished without glaze and 
steam marks and ugly seam impres- 
sions, and certainly without heat dam- 
age. That's why, in the relatively short 
time since its debut, the Fabric-Safe 
Doubleplate has been installed on some 
50% of all presses 

But half is not enough. You're either 
all safe, or you're not safe at all! 
EVERY press must have the Fabric- 
Safe Doubleplate if EVERY garment 


s 
SIZES TO FIT ALL 
MAKES AND MODELS OF ‘‘UTILITY’’ PRESSES 
Utility sizes, 38” to 45 
Mushroom and Topper sizes 
Large sizes (over 45°) and Leggers $38.85 


Se 


GUSH NOP) 

SUE NiTOP) PAD & COVER SETS 

FOR ALL “‘UTILITY’’ PRESS MAKES & MODELS 
MODEL 18 20 Mushroom or Topper $ 9.95 
MODEL 38 41 42 45 Utilities $18.95 
MODEL 43 Legger and 47 Utility $24.95 
MODEL 48 Legger and 52 Utility $79.95 


is to be finished properly and safely 
ind also at lowest cost). Because it 
iften is impossible to tell (until too 
late) that a fabric contains heat-sensi 
tive synthetic fibers, and because 
there's no practical means of handling 
ynthetics on one press and _ natural- 
fiber fabrics on another, EACH press 
must have the prot ed-safe Fabric-Safe 
Doubleplate on the head. (And, to 
have the finishing from below as good 
as that from above, each buck requires 
i CushnTop Buk-Pad & Buk-Cover. ) 

Many cleaners who have the Double- 
plates on only a portion of their presses 
are merely waiting for the old-style 
singleplates on other machines to 
“wear out” before replacing them with 
Fabric - Safes 


Just one damage claim could cost more 


That's false economy 


than to replace those obsolete single 
plates on every machine 

So don't be half safe be ALL 
safe. Order now, from your jobber 
the Fabric-Safe Doubleplates and 
( ushnTop sets needed to make youl 
finishing 100% perfect. They're prod- 
ucts of Bishop David Freeman Co., 
Evanston, Ill a 
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“100,000 road miles- 
double that in engine 
miles - without 


having the pan off!" 


says ta Siple, Proprietor 
Pennsylvania Truck Leasing Co. 


Pittsburgh, Pa. 

















“‘Our Fords hold up 
better... are more 
economical to operate 


“A striking example of their durability is 
the 100,000 road miles on a °51 Ford F-350 
. With only routine maintenance. 


“The majority of our 297 trucks, leased 
to the Country Belle Cooperative Farmers, 
are Fords. We've found that standardizing 
on Ford trucks makes for easier servicing 
and better availability of parts. That’s be- 


“Our Ford 1- and 1!5-ton retail and 
wholesale delivery trucks cover a moun- 
tainous territory which takes real stamina. 
Our records show a substantial savings in 
cost of operation, and a minimum of time 
lost due to breakdowns. 


“Country Belle drivers are enthusiastic 
about their Ford route delivery trucks. 
Thanks to the peppy Ford Six, they get to 
their routes faster and have more time for 
sales work. 


“We also have tractor-trailer units for 
transporting bulk milk. And we have a new 


cause there are Ford Dealers in all the rural ‘59 Ford Extra Heavy with Super Duty 


areas we serve, as well as in the big cities. V-8 on order.” 


RD 
for savings with 59 Ford Trucks ! 


Join the Ford-ward march to savings! 
Whatever type of delivery vehicle you 
need ... whether it be a conventional 
unit similar to those used by the 
Country Belle Cooperative Farmers 
or a forward-control Parcel Delivery 
shown here . . . you'll be ahead with 
a Ford. And for ‘59, there are even 
more reasons to invest in a Ford truck. 


You'll find: 


1959 FORD PARCEL DELIVERY SERIES TRUCKS are 
available in windshield-front-end or stripped- 
chassis models. Bodies from 250- to 525-cu., ft. ca- 
pacity can be mounted quickly and economically. 


Sleek new Courier Sedan Delivery 
on 118” wheelbase. 


New gasoline economy from the , ; 
. at Smocthest ride of any half-ton 
industry’s most modern and ad- : 


waited Bevileder enaine pickup on the road today. 


And for the 13th straight year, inde- 
pendent insurance studies prove that 
Ford trucks last longer! For a truck 
that goes all out to save time, work 
Wide choice of transmissions in- and money on your job, see your local 
cluding Ford’s new Heavy Duty Ford Dealer and go Ford-ward for 
Cruise-O-Matic. 


Rugged durability in the box girder 
construction of the Styleside pick- 
up’s cab-wide box. 


savings, style and stamina! 


LESS 


LESS TO OWN...LESS TO RUN...LAST LONGER, TOO! 
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too 
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and-carry business was growing. 
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But there 
the plant might lose this business with 
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operate d a 
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building is on orne! 
blocks from the 
f the ¢ Che 

f the pl 


} ! 
residential 


a ( 
intiquated facilities 

Several vears ago Mr 
n. Louis, started planning new 
call office. First, they othe 
irive-in plants throughout the South 


dow nh 


ity major We il and his 


Sé a 


int 
visited 


the 


irket ind i 


picking up possible ideas. Then, after 
much pre-planning, a local architect 
was hired. The new building opened 
early last year provides plenty of cus- 
And it reflects 
reputation of Weil 


tomer conveniences 
the quality 
Cleaners in the community. 

Parking facilities in front of the old 
call office were bad. And there was 
little that could be done to remedy 
the condition at this location. 

To the problem the 
drive-in call office was designed for 


and 


solve new 


EVERYTHING CHANGED 
BUT THE NAME... 


Facelifting 
in Louisiana plant 
provides last word 


in customer convenience 


By HARRY YEATES 
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Face-lifting program and expanded plant 


facilities offer more customer convenience 








the corner of the building, The old 
entrance was enclosed: the side of 
the building was painted white 

A new vellow brick addition was 


constructed along one side of the 


plant It measures about 30 by 100 
feet. The remaining section of the 
building was also covered with match 
ing brick \ quonset hut used as a 
boiler room was moved 25 feet to 
nake room for the new building. 
Maroon porcelain-enameled alumi 


num was installed as a decorative 


January, 1959 


motif above the main entrance, The 
name of the plant is spelled out in 
raised white porcelain aluminum let 
tering, A 
was added over the drive-in to protect 


triangular-shaped canopy 


customers during rainy weather. A 
neon sign was rearranged on the vel 
low brick siding to balance the letter 
ing over the new entrance 

The drive-in area was designed for 
two lanes of auto traffic, According 


to Mr. Weil 


like to use the drive-in when they 


some customers don’t 


Modern interior decor keeps new drive-in call office in step with the times 


bring work to the plant. So parking 
space for eight cars was constructed 


along the side of the building. 

Wood paneling is featured on two 
walls of the call office. Movable 
counters were made of the same wood 
paneling. Glass extends from the ceil- 
ing to the floor along the drive-in 
area, Black-and-white terrazzo floor 
tile was installed, and the ceiling was 
covered with acoustical squares. 

The call office and two private of 


fices were air-conditioned, According 
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Suves a UI 


inn the pli 
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Shirt capacity increased 


\ 


init 


shirt finishing 
the addi 
tion. This replaced a 2-girl unit which 
had The plant IS 
now averaging about 500 more shirts 
per week total to 
2.500 is well below unit's 
capacity. A_ plastic 
has replaced paper packaging in the 
plant 


§-girl automatic 


was installed in new 


reached ¢ apacity 


volume 
the 


bagging machine 


bringing 
whi h 


air-cooling units were 
Ducts 
n the main part of 


Evaporative 
installed the new 


were also idded i 


in addition. 


the plant 
The 


finishing units 


plant operates with two wool 
ind two silk finishing 


rhe 


36-by-48 petroleum washers. 


with 
A 


machine is used for 


units. washroom operates 
two 
smaller synthetic 
do overs, 

The two wool finishing units have 
been moved to the new addition. The 
rest of the finishing department has 
to more 


working space for employees, An on- 


been rearranged prov ide 
location rug cleaning sideline will be 
set up later on at the rear of the new 


building 


Sprinkler cuts insurance 


Revamping costs ran around $65,- 
000, This included 
construction costs for the 


new equipment 
drive-in and 
installation of a sprinkler system, The 
sprinkler system is spaced at 6-foot 
intervals throughout the plant. Piping 
was installed through the ceiling of 
the building. For maximum protection 
it was even installed under the canopy 
in the drive-in area. 

The storage vault has been moved 
and expanded in the area occupied by 
the original call office. It was formerly 
in the corner now used as the drive-in 
area, The installation of the sprinkler 
system a big factor in re- 


has been 


ducing insurance rates on storage 
This will pay for itself in three vears 
commented Mr. Weil. 

Plant 


and-carry 


cash 
According to the 
plantowner, the plant is now averag 
ing about $160,000 in total volume 
\ part-time 


volume is primarily 


business. 


route saleswoman is em- 
ployed to service a certain number of 
key customers who don’t prefer cash- 


and-carry service 


Ad budget generous 


Through the vears the plantowners 
have spent about 5 percent of gross 
This, in part, 
has been a factor in the growth of the 
business. said Mr. Weil. 


sales on advertising. 


the key 
word in all forms of plant advertising. 
Small-size 


Customer convenience is 


newspaper ads are used 
consistently each month. 

Television also 
contributed 


and-carry 


programming has 
to the growth of cash- 
business. The plantowner 
ties in on a cooperative basis with a 
group of other plantowners in a 40- 
mile radius of the city. Together they 
sponsor several local TV shows, Close 
participation among plants keeps costs 
relatively low 

Personal pride of the owners in the 
business, expanding customer facili- 
ties and keeping up with changing 
markets have been big factors in plant 
growth. This when 
people start comparing the old versus 
the new Weil Cleaners. 


is self-evident 
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hews ie tter 


SERVICE 


WHO MAKES MONEY OUT OF NECKTIES? 


The Sanitone Licensee. A man with two hats, the Sanitone Sales Engi- 
neer is an experienced merchandising counsel- 
lor... and also a handy man to have in solving 
plant problems. And, he offers the ultimate in 
dry cleaning with the superior new process, 


Because 3 out of 4 people... who bring in neckties 
during the annual Sanitone February necktie 
promotion . . . also bring in other garments. 


It boosts volume . . . and profits . . . when Sanitone 30-90". 
both are hard to get. Actually, it follows 
the loss-leader idea utilized so effectively 
by supermarkets. 


The finest dry cleaning methods plus aggres- 
sive merchandising, added to attention-getting 
national consumer advertising —that’s the 
What’s more, the Sanitone Sales Engineer Sanitone package. For more complete infor- 
works with the Licensee on every phase of this mation, write today. 

sales-building promotion. Helps draw up a 

newspaper ad schedule . . . using mats furnished 

free by Sanitone. Advises on how to get the "4 APPROVED 

most out of radio and television. Shows how to 
get plenty of mileage and free publicity from 
the famous tie-exchange bar. Here, customers 
can trade ties . . . free! a 


*Patents Pending 


Sanitone Dry Cleaning Service 


A DIVISION OF EMERY INDUSTRIES. INC. © CAREW TOWER, CINCINNATI 2, OHIO 
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TODAY 


a one girl unit producing 30 
quality finished shirts per hour. 


TOMORROW 


a two girl unit producing 50-60 
quality finished shirts per hour. 


THE UNIPRESS COMPANY 


f------------ 


Le 


PROVIDES FOR 


your FUTURE 
SHIRT FINISHING 
BUSINESS... 


= 
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=_ a”, 
a © i> = 
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...@ more profitable future 


wtthoul adding a single new frtece of ‘ equipment. i 4 


The easiest, most practical way to a profitable shirt finishing future . . . the UNIPRESS 
COMET ONE OR TWO GIRL SHIRT FINISHING UNIT! The UNIPRESS 
COMET keeps pace with your shirt finishing volume. It doubles production . . . 
simply by adding another operator. NO ADDITIONAL EQUIPMENT INVEST- 
MENT IS NEEDED. No rearrangement of equipment is necessary. Floor space 
is better utilized 

And the COMET UNIT not only adapts itself to greater volume... 

it helps to build it! Shirts are quality finished to assure repeat 

business and win new customers. 


2814 Lyndale Ave. So., Minneapolis 8, Minn. 


Please send full information on the new UNIPRESS ~ 
COMET ONE OR TWO GIRL SHIRT FINISHING UNIT | aug f | 


ONE OR TWO GIRL COMET SHIRT FINISHING UNIT can 
fit into your future. 


4 


ee, 


» 


Send the coupon today and discover how the UNIPRESS 
t= 
aw 


A 


4 
i-_ 


FINER FINISHING FASTER WITH... 


™ UNIPRESS Company 


ins | 


— 


Fry a ed | 
; 


2814 Lyndale Ave. So., Minneapolis 8, Minn. 
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Things Look Fine 
For FIFTY 


Industry leaders predict a year of 





opportunity for drycleaners... 





FOR 


have 


SEVERAL 


brought you 


YEARS 


annual 


now, we 
business 
forecasts to he Ip you make your plans 
for the 12 months ahead. This time 
we repeat the procedure adopted last 
year, which proved so accurate. We 
have conducted a poll among industry 
the directors of the National 
Institute of Drvcleaning and its staff 

Last year, in contrast to now, the 


le ace rs 


Opmnons ot these people were any- 
thing but optimistic. They took a very 
sober outlook on 1958 and it turned 
out to be a period when drycleaning 
plateau Had 
there not been an upturn the second 
half of the vear; had the early slack- 
off persisted—it could have been dis- 


generally reached a 


astrous 


GEORGE P. FULTON 
General Manager 


“Business in 1959 will increase for 
those drvcleaners who concentrate on 


juality and merchandising 


January, 


his time, however, the survey re 
veals tremendous optimism. At least 
one reporting member expects a 10 
percent increase for the industry ove! 
1958 
volume will run 3 to 4 percent more 


While the 


abbreviated—one response was foul 


(Our personal opinion is that 
reports are necessarily 


pages long—there was one commol! 
point made by all that deserves men 
tion. That is, that the year ahead will 
with this proviso: Cleaners 
will do well if they 
quality and advertising 


cut prices and 


be great 
concentrate on 
Those who 
quality and wait for 
business to come to them will find the 
going tough. Fortunately, such opel 
ators are in the minority and will not 


greatly affect the over-all picture 


TED BOWERS 
President 


a hose 


management 


concerns that have good 


good advertising and 


promotion, good salesmen. and whose 
managers work hard in their business 
cannot help but have a good year 


whether it’s 1959 or anv other vear 


- NINE! 


RICHARD |. LYLES 
Director, District 11 


“Generally, conditions are on the 
bright side for 1959 in Colorado. One 
ot ow 


majors in  business—tourist 


business — has perhaps its greatest 
future in 1959 since we are to cele 
brate our Centennial, and many at 
tractions will be presented during the 
oming year and many major indus 
tries will participate 

“This vear, the Air Force Academy 
moved into its permanent location 
north of Colorado Springs. And, as 
you may have read, brought more 
national recognition to our state, and 
of course will bring added revenue to 
muir economy 

“Industry is continuing to seek 
Colorado for placement, and industry 
ow located here is picking up em 
yovment and stepping up production 
In fact. several young firms are at 100 

- ill good 

“Bank deposits and clearings are at 

in all-time high in Colorado 


“New housing 


ercent capacity 


starts in Denver 


33 





SAMUEL L. CORONIS 
Director, District 1 


HUGH SMITH 


Director 


District 5 


10.000 for 
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vains 
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and 


ll 


pe int 


re 
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business 


Se h yf 


and 


uuld learn 


Ther 


he 


he is an expert in that field. The moti- 
vation research of the National Insti- 
tute of Drycleaning pointed out that 
the wants to the 
drycleaner as her expert. By becoming 


housewile rely on 


in expert in some special service, the 


cleaner gains prestige—and more 


business 
‘As a 
in 1959 


rcCCUl tT 


whole, the industry will gain 
But the real will 
plants that follow the sound 
fundamentals 


ind skill im a S|} 


progre Ss 
f quality, advertising 


ecial service 


L. E. BANCROFT 
Director, District 4 


“As to business 


the outlook for 
1959 business has not improved in 
the Midw 
low level of activity in the auto indus- 
try The 


ce pe nd 


est, due to the exceptionally 


future business trends will 


heavily upon public accept- 
the There 
is little doubt that a rise in auto spend- 
ing from the depressed level of 1958 
will in the 


ince ol 1959 model cars 


occul vear ahead. 


P. N. PLYLAR 
Director, District 9 


“Looking ahead to 1959. I 
the business outlook for the 


believe 


country as 


a whole will be good—in fact on the 
upgrade throughout 1959—I am 
strictly optimistic. Our industry will 
enjoy a good business volume but our 
profits will be on the short side.” 


JOE MAY 
Director, District 8 


“In opinion, the drycleaning 
business can go only one way in 1959, 
and that way is up. Except for normal 
seasonal we have had 
good business here until the fall sea- 
when unusually hot weather 
caused us all to drop behind. These 


are exceptional circumstances, but I 
believe 


my 


Huctuations. 


son, 


a great number of cleaners in 
this section will fall behind their 1957 
figures 


“In this district, we are not blessed 


with a very progressive pricing policy. 
Conseque ntly we 


being overtaken 
in many cases by our supplies and 
labor costs. However, I feel that in the 
coming year some of the inequities in 
our pricing be 


are 


situation will 


over 
come 


JOHN PARDI 
Director, District 3 


“The 1958 took its toll on over- 


Continued on page 42 


veal 
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me monty IE TREX sinate-natn 


A Big Sales Leader Because it’s a Big 





Once a Detrex owner, always a Detrex owner.” Its divided cleaning drum provides double clean- 
The Detrex Monarch Single-bath model 527, ing action. Its high-rated filtration and distilla- 
shown here, is one of the principal reasons tion system keeps solvent really clean, reducing 

Its sturdy, quality construction assures a long the need for re-runs, wet cleaning and spotting. 
lifetime of smooth dependable operation. Its With up to 140 Ibs. hourly capacity, the mighty 
simplicity of design and automatic cleaning cycle Monarch meets the needs of all but the largest 
make for time-saving operation and service operators. Also available in two-bath model 527-S. 
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Divided Cleaning Drum, an outstanding Automatic Tank Sweep, anot!« etre Stedy-Flo Tubular Filters 
Detrex feature, divides the garment load exclusive eliminates ostl low t ‘ filter pow le { ! ; 
into two parts. Garments get much more nd the tedious job of t 

sure to solvent with increased lifting sco ipletely iutomatic 


ing, draining and dropping action equires no Operator 





The Industry's Most Complete Line 
of Money-Making Equipment 


@) 


Coronet—60 to 80 Ibs. per hour ; Synth-O-Saver— Automatic and stand- 
Single-bath and two-bath models : ard models. 35 and 50 Ib. capacities. 


Nonarch 


Profit Maker a> 





Monarch—100 to 140 Ibs. per hour : Dialamatic—controlled conveyors for 
Single-bath and two-bath models : drycleaning and laundry bundles 





Presses—A com 
plete line of air 
and foot operated 
models for every 
pressing need 





Diplomat—150 to 200 Ibs. per hour 
Single-bath and two-bath models 
Detrex Synth-O-Saver Model 326A— 





miracle, solvent-saving, time-saving, 
money-saving unit —is completely 
automatic in operation. Just set it and 
forget it. Steam injection, steam and 
water shut-off and time cvcle are con- 
trolled automatically. Basket capacity, 
35 Ibs. Recovery time, 12 minutes. 
Recovery efficiency 95-98 per cent. 


Ambassador— Over 250 Ibs. per hour : Shirt Finishing Equipment — one gir! 
Single-bath and two-bath models : units and cabinet units 


CLIP OUT AND MAIL FOR MORE INFORMATION 


‘I'm Slag 


Is . 
My co ent in 


UPON" DETREX CHEMICAL INDUSTRIES, INC. 
Box 501, Detroit 32, Michigan 


Please send me the following literature: 
Drycleaning Catalog Press Literature 
Shirt-finishing Literature Conveyor Literature 
Send me information on the lease plan. 

NAME 

COMPANY 

ADDRESS 


CITY 





When you ‘‘Do Business” with DETREX 


you benefit in many important ways 


The big Detrex plant at Bowling Green, Ken- 
SPECIALIZED FACILITIES ' ; , 


tucky, was built, equipped and staffed for one 
purpose — production of dry cleaning equipment. 


It is well known that the drycleaning industry's 
most advanced developments have been intro- 
duced by Detrex engineers. 


Every facility in the Detrex plant is designed to 
produce the finest quality drvcleaning machines 
at the lowest possible price. 


At every step in the manufacture of a Detrex 
machine — from raw material to finished product 
thorough inspections assure top quality. 


Detrex dependability is a matter of record in thou- 
sands of drycleaning plants. This efficient, 
trouble-free operation means more work volume 
and more money in the bank. 


ai fedele) ir 4 tome 1 187 yi Sa 


Detrex not only supplies all the equipment you 
ONE SOURCE OF SUPPLY Pt yt 


need to operate a most efficient plant — it will 


AND FINANCING finance this equipment on a most convenient and 


economical “pay-as-you-grow” plan. 


Operators can start or expand their business with 
LIBERAL LEASE PLAN a minimum of capital outlay under the Detrex 
liberal equipment lease plan. Included is an option 

to purchase at any time desired. 


“Sell it and forget it” has no place in Detrex 

Tt ee TS Bale) Bee) Be) Fag ielticl. equipment sales plans. Distributors and factory 
experts will gladly assist in installation super- 
vision and operational follow-through. 





Mail this Post Card 
BUSINESS REPLY CARD FIRST CLASS 
No Postage Stamp Necessary if Mailed in The United States PERMIT NO. 9288 vv Oo D A VY 


Detroit, Mich. 




















for complete information on Detrex equip- 
ment, financing terms or leasing plan. Just 


5¢ POSTAGE WILL BE PAID BY — fill in and mail, no postage required. 


DETREX CHEMICAL INDUSTRIES, INC. 


BOX 501, DEPT. A-900 


DETROIT 32, MICH. 


CHEMICAL INDUSTRIES, INC. 


BOX 501, DETROIT 32, MICHIGAN 











Goyve Mothproofing 


now with Scientific Bacteriostat 





1 


e mothproofs 
. 100% protection against moth and beetle 
a totally new improved hence 
ith new additive. DEX e sanitizing action for 
lasting freshness 


Builds a bacteria barrier and leaves gar Bre 
New bacteriostat has locked-in antiseptic 


ments with a lasting fresnness Sanex is 
} properties that are effective against a wide 
a dry, solvent-soluble mothproofing and range of bacteria and fungi 


bacteriostat used in the wheel It does a 
e deodorant protection 


not affect soaps or solvents or the appear ; 
between drycleanings 


ance of the finished garment Sanex 


Mothproofing with DEX* is the one big 


Sanex dry cleaned garments resist all odor 


causing bacteria 
extra that housewives want fora complete 


e mold and mildew protection 


No more musty odor or discolored gar 


aryciear 


ments because Sane~x nhibits the ar wth 
of bacteria and fungi that cause mold and 


mil 
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REE niEWSPAPER MATS 


= Write for FREE BOOKLE!I 


“Theres Something Missing” 


5 @ 
) STREAMER +8 
ipOW > NT TAG 
~, ANT WINE ARME 
GIA INSERTS ao G 
ARDS 
MAIL 


"CHEMICAL MANUFACTURING CO. 
5020 Richmond Road: Bedford, O. ee 
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THE DARCO 


4 Tear a clean piece of white cotton or rayon in half. 





a Run one piece through your washer. 


3 Dry it, press and compare with the other piece. 
If the “cleaned” half looks gray, 


you've got dirty solvent. 
Call on Premium DARCO! 
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WHITENESS TEST 


Premium DARCO is the high-powered carbon developed especially for mod- 
ern cleaning baths. It’s specially good with new light-colored detergents 
that show color build-up quickly. 


It’s the sure way to stop “solvent soil” . . . takes out every bit of color, 
fatty acids, non-volatiles and other impurities when used every day. 


Premium DARCO saves detergent and solvent . . . practically eliminates 
distillation . . . cuts filter clean-out labor. It’s easy and accurate to use 
in the one-pound power pack. 


Prevent customer complaints by using Premium Darco 
every day. Order from your nearby Darco distributor. 


Premium DARCO is made by 
ATLAS POWDER COMPANY 


Wilmington 99, Delaware 


January, 1959 





ng a steady re 
ind I might 


perous recession tor 


cession 


the country. I sin 
msumer optimism and 
» so I will have to go 
onomists and busi 
) will be the start 


il industry 


W. A. BOONE 
Director, District 7 


th Verily il \ ill 
cession by the first 


iuits that are well 


STEVE D. CARROLL 
Director, District 12 


nice mcrease 

lict that drvcle ining 
ll be 10 percent 
Competition will 
miere ised volume 
still be on promo 
ice. Labor and 
little higher 
price mecrease 


mamtenance of a 


Keystoners 
In Orbit 


LAUNCHED by 


spe ker ind exhibits ot some 6 


IMpPressive panel 


Pe nnsvivania drvek in 
to their plants full of 
nd plans for the future 
venth annual convention 


) 1 
Pennsvly inia 


nanuiactturer 


) Association of 

Dvers and Cleaners was held in Phil 

idelphia October 16-18 
| 200 people 


ind was at 
| 

in which we live was 
Some of the speak 

rth satellite idea into 
was a showing of a 

Earth ; 


trom outer space 


BERNARD SPIVEY 
Director, District 10 


“Destination 


HMOTOUS 


emeti Vis 
picti . ! 


journeying to planet Earth. They even 
held an “Orbit” coe ktail party 

Dr. Dorothy Lyle of the National 
Institute of Drycleaning gave a very 
enlightening talk on fabric trends 
High stvle this vear calls for brushed 
fabrics. Cashmere, mohair and long 
napped woolens will be used a great 
deal along with Vicuna 

Dorothy warned cleaners to handle 
these fabrics with care. She suggested 
that moisture and running time be 
kept at a minimum. Such garments 
ire better off if 
rather than tumbled. she stated 

Chere 


nm ravon, too 


dried im a drvboy 


will also be brushed fabrics 
Just normal usage can 
cause abrasion and damage. Certain 
Orlon-wool blends are causing trouble 
in that they shrink badly 


oceur in cleaning or tumbling, but in 


This doesn't 


the finishing operation 
Art Schuelke ol Phe 
CLEANER & DYER gave some manage 


NATIONAI 


nent pointers for plantowne rs to con 
sider to make 
In keeping with the 
likened these 
the various power stages on a space 
satellite The first stace 


vhich cleaners must have for custom 


1959 a suecessful vear 
convention 
theme he pointers to 
was quality 
er acceptance The second stage was 
Management 
trate more on sales than on produc 
tion, he said. The third stage, to get 


business into orbit was route selling 


elling must concen 


ind charge-account business. He said 
these two conveniences appeal to the 
people who buy the bulk of dryclean 
ing services in this country 

Paul lacobsen of Wallerste in Com 
pany explained the latest techniques 
mm die sting and sizing He stressed 
that both of these procedures are im 
portant in quality drycleaning and 
can provide good arguments agaist 
wash and weal 

George Fulton gave the welcoming 
comments and appropriately too 
This was the first convention held un 
der the new iwrangement whereby 
plantowners in the Pennsylvania asso 
ciation are also NID members as a 
membership requirement 

There was also a panel discussion 
on insurance Panel 
various men in that field. The last 


conducted by N 


consulting psve holo 


Thi mbers were 


day S sessions were 
Richard Diller 
Professor H. L 


who discussed the role of personality 


gist, and Hinman 
in executive performance 

Between business sessions the con- 
ventioneers visited the exhibits dis 
plaved in the hotel. It was voted to 
maintain the same slate of officers for 
the coming vear. Succeeding them 
selves are Frank F. Filling, ]r 
dent; Meyer Mednick, treasurer, and 
William B. Clavton, Ji 
secretary Art Schuelk 


pre S! 


executive 
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HAMMOND 


WASHER-EXTRACTOR 
DRY CLEANING UNIT 


A combination unmatched 
in performance and 
economy! 


SINGLE BATH 
SYSTEM 


FASTER FASTER 
LOADING EXTRACTION 








FASTER 
CLEANING 


Plant operators are amazed at the 
tremendous performance of the 
Hammond Washer-Extractor Dry 
Cleaning unit. Functionally design- 
ed ... masterfully constructed to 


OPEN POCKET CONSTRUCTION insure a more thorough cleaning 
action . . . plus easy, fast opera- 


ONLY ONE MOTOR REQUIRED tion . . . at less cost per load. Once 

you see it in operation, you'll know 
PRECISION AUTOMATIC why this combination is so popular 
SEQUENCE CONTROLS . . . and so far ahead in every 


“money making” way. 


VIBRATION FREE 


PERFECTED OPEN-TOP MONEL 
SCREEN FILTERS \ / 


More detailed information about the Ham- 
mond Washer-Extractor Dry Cleaning Unit 
is available from your nearest Hammond 


Distributor or by writing direct to the 
factory. 


GCMMONG 
| 44 OCT » LAUNDRY-CLEANING MACHINERY COMPANY 


HAMMOND BUILDING WACO, TEXAS 
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Relocation Revitalizes Volume 


one routes vere 
who had kept 

ind higher com 
igo these 

10) percent In 
neighborhood 


By ART SCHUELKE 


drastically cut business in’ the plant 
call office 

When the firm was founded the lo 
cation was good. It was about a mile 
from the center and was su 
rounded by apartment houses occu 
pied by middle-income families 
Through the vears 


curred 


many changes (nM 
Industry moved in Ine luding 
i very large brewery which tore down 
blocks of apartments tor its new plant 

The city constructed an overpass 


nearby as part of a highway improve 


ment program. While it improved the 
traffic How, it diverted motorists away 
from the plant. The street in front of 
the plant was also “improved” to the 
pot where it became a speedway 
and deathtrap. As a matter of fact 
one patron of the plant was run down 
and killed while crossing the street 
after leaving the establishment 

The last two vears of operation the 
call-office business dropped off more 
than 30 percent Brothers Frank and 
Lawrence DiMarco agreed that some 
thing had to be done, and quickly 
before they folded. While the neigh- 
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6, 
1 ae 


stan od 
While the plant offers window service to motorists, many patrons prefer to 


New equipment purchased at time of move includes synthetic 
use the attractive call office 


cleaning machine 


and these 


new features 


Market study 
helps brothers 


find new market 


borhood change had been gradual 
the highway program accelerated the 
program With the advent of the 
speedway in front of the plant all 


parking privileges were eliminated 


bringing matters to a head ‘ teil \ f iy! ie 


, B| ; , 
Three requirements : 


Silk finishing unit occupies front window to offer customers activity 





Two-girl shirt unit occupies what was formerly living quarters in rear of plant 


Late last summer the DiMarcos be ; ; 


gan to cast about for a new location . - 
Their requirements were threefold 

They wanted a spot in a residential 

irea with reasonable rental for " 


da 


building and not too close to a com 
petitor. The last requirement was not 
through any fear of competition Phe 
brothers just didn't want to step on a 
fellow cleaner's toes A wonderful ex 
umple for others! 


Continued on page 50 





ANNOUNCING 


nO IAL 


(pat. appl. for) 


teduces Sorting... Eliminates Statice and Lint 


be Be 


Use Wallerstat Right in the Wheel... 


Wallerstat cuts costs at two expensive points in 
your operations: sorting and inspection. Because 
Wallerstat eliminates all static and lint, you can 
make up your loads quickly —run mired loads — 
without costly brushing and picking later. Even 
white wool blankets and blue serges have been 
run together successfully. 

And the cost to you? Only 6-7¢ per 100 pounds of 
garments! 


WALLERSTAT works in any charged system 
Not just a reformulated spray-type anti-static but 
an all-new anti-lint agent—Wallerstat works right 
in the wheel with your regular brand and amount 
of soap. It will not build filter pressure —and it 
won't interfere with any soap tests. 

Wallerstat works with your equipment, moisture 
controls and additives — not against them. 
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WITH 


... Cuts Costs! 





and Run Mixed Loads with No Lint 


Prove to yourself that Wallerstat 
can save you money! Contact 
your supplier today or write 


) WALLERSTEIN COMPANY, INC. 
\ 180 Madison Avenue 
New York 16, N. Y. 
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THE | 
ALL-NEW 

_ ANTI-STATIC 
ANTI-LINT 

AGENT 


\ 


eeeeoeeeeeeneeeeeeeneeneeeeeneeeeeneeeeeeeeeneeeee 


PROVEN IN THE DESERT 
Temperature 106°F. — relative humidity 6% — and still Wallerstat 
works! Proven in 150 plants throughout the country — even in the 
driest desert areas of Arizona, New Mexico and Texas—Wallerstat 
stops all static and lint — saves time and cuts costs.., 


e@eeeeoeeeeeoepeeeee#aeneveeeeeneeeaeeeaneaeaeneaneeaeneneaneneaanaeeenense 






New Location and 
Equipment Spell 
More Profit for 
Suburban Cleaner 


Switch from petroleum to perc 
unit cuts labor costs in half 
. .. Saves on solvent expense 


When construction of a new 
expressway forced the Colonial 
Cleaning Company to move 
from Akron to Cuyahoga Falls, 
Ohio, plant manager Phil Adel- 
man also decided to switch 
from his old-fashioned equip- 
ment to a new perchlor unit. 
After careful study of the var- 
ious machines on the market, 
he installed a Manitowoc Model 
35 2-bath machine complete 
with two Manitowoc- Olson 
tubular filters, 40 GPH still 
and super speed recovery tum- 





bler. This equipment replaced 
two 100 lb. and one 125 Ib. 
petroleum washers, two 5,000 
gal. filters, a 250 gal. still, one 
48” extractor and three 100 lb. 
drying tumblers. Running a 
continuous 8-hour shift, the 
Manitowoc machine easily sur- 
passes the volume of the nu- 
merous former units . . . and 
with greater economy. 


Lower Labor Cost 


With the old units Mr. Adel- 
man employed 10 people. Now, 


Mr. Phil Adelman, manager of the Colonial Cleaning Co., with Manitowoc 


Perc Unit. 


Attractive new store of the Colonial Cleaning 
Company, located in Cuyahoga Falls, Ohio. 


the new plant is easily worked 
with half the personnel! The 
old machinery required three 
times the space of the new unit, 
with washing, extracting and 
tumbling each handled by a 
separate machine. The Mani- 
towoc Model 35 takes care of 
the entire job with only two 
pieces of equipment. 


Top Solvent Mileage 


Mr. Adelman has discovered 
that perc lasts longer with the 
exclusive solvent-saving fea- 
tures of the Manitowoc system. 
The Diverti-Flo solvent di- 
verter is a fool-proof, mechani- 
cal connection which positively 
prevents the inter-mix of soap 
and rinse solvents. Two Mani- 
towoc-Olson filters, each with 
a capacity of 2,000 GPH, do 
a perfect filtering job. (And 
cleaning is simple . . . no messy 
bags to work with.) For the 
most efficient distillation, a 40 
GPH ‘“No-Surge-Over”’ still* 
purifies the solvent without 
surging-over or foaming-over. 


Highest Soil Removal and No 
Shrinkage 


Tests conducted by the solvent 
supplier for Colonial Cleaning 


*Pat. Applied for 
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Co. disclosed the following re- 
sults: soil removal, 97.7%; 
water soluble soil removal, 
96.4%; no shrinkage; good 
stain removal; and 0% to 
0.7% fading. As Phil Adelman 
puts it, ““The contrast between 
our old work and today’s gar- 
ments is nothing short of amaz- 
ing. We no longer have trouble 
with streaks or swales 

greying has been eliminated.” 


No Fire Danger . .. Lower Insurance 3 — 


push-button control of cleaning allows Mr. Adelman to wait on 


Because perchlor is not flam- trade while the machine is running. 


mable, insurance premiums are 
reduced. The Colonial Clean- 
ing Co. experienced two tum- 
bler explosions in the old equip- 
ment ... both in a two month 
period. The machines were 
completely destroyed, together 
with the garments inside. 





Modernize now to 

Increase your profit 

Take a tip from Phil Adelman 
and switch from money-losing, 
old-fashioned cleaning methods 
to a new Manitowoc synthetic 
system .. . 2-bath or single 
bath. And for a perfect all- 
around service, Manitowoc 
offers a full line of finishing and 
spotting equipment. Contact 


your helpful Manitowoc jobber Super-speed recovery tumbler recovers up to a gallon of solvent from 35 Ib. 


now for all the facts. load. Entire processing time is 50% faster than former unit. 


MAN I TOWO 5 manag Ri eects: 


Manitowoc, Wis., Dept. MS-2. 


Tumblers 
A Complete Line of Rush further information on the following: 


Perchior Dry 
Cleaning Systems Name 


are (} DRY CLEANING and 


Tumblers 


Filters Vile 


FINISHING SYSTEMS 


Petroleum Dry 
Cleaning Systems 


Stills 


Company 


Address 
Spotting and 
Finishing 

Equipment Petroleum Dry Perchior Dry 

Cleaning Cleaning 

Systems Systems 


Spotting and 
Finishing Equipment City 
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round the plant Phe OWhel did fin 
ills agree to par tor the cost of reroof 


ing, since it was soon learned that the 

root le aked like isicve 
aa, Your a wae ak Thev also had to build a separat 
Y boiler room away from the main 
f much appreciated and tf building to conform to local ordi 
nances. They switched to synthetic 
cquipment for the same reason. While 
i) Hf h. lookes ; forward the entire building contains only 
igh 2.200 square feet of production space 
lo seeing you again they decided to include shirt finishing 


iS We 1] is atl ipparel finishing equip 


vas a pleasure fo serve you 


ment 

This work had previously been 
farmed out, which was not the most 
satisfactory uwrangement The shirt 
equipment selected was a two girl unit 
vith cabinet sleever and body bosom 
presses The \ ilso TIS i semi-auto 


Every new customer rece matic shirt folder which is set up tor 
the new semiflat collar. The wearing 
ipparel wit Is Trew i driven equip 


ment 


Route setup changed 


When the move into the plant was 
made last October, the two unsatis 
were ‘ ctory routes were dropped. Instead 
r-term | ‘ the plant-owned route was changed to 
hat they pa handle the most lucrative business. All 
Phe build fringe accounts were dropped so that 
short-tern truck could devote two davs a 
tatrant \ ‘ wb t uptown rccounts., An 
o downtow1 
two davs 
devoted to i immediate neigh 

vorhood il¢ { 

While Vogue doesn't have the vol 
heachache me from the former two routes. the 
Phe build nine the 

with termite profitable kor example vhere one 
ork The wi nuit might have brought in S500 a 


ind the broth veek they were required to dish out 


ire handling is much more 


the tront $200 of that for commissions. and that 
d ire rylias the Si } mn labor tor t} IS vol 


CUSTOMERS RECORD CARD 





me 
PHONE No 





é - a 


siness for Year 19__ | Record of Business for Ye 
; a - 1 —— ; 


14 


sii 


7 





a 
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Good location 





n 
— 





far as the physical setup Wa | 26 . ; | - 13 





the site passed the broth res a ver AENKORE CO to - 


rement It was in just the Tight customer control records help Vogue Cleaners know where it's going 
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THERE’S NEVER 

A WORRY ABOUT DELIVERIES 
OR SERVICE WHEN YOU ORDER 
COLUMBIA-SOUTHERN PERCHLOR 


Prompt delivery and service from Columbia- 
Southern is as modern as Perchlor itself. 

Columbia-Southern is a volume producer of 
Perchlor with a modern distribution system. 

As the world’s leading merchant-producer of 
chlorine, the basic raw material in perchlor- 
ethylene, Columbia-Southern has built its 
reputation on service and supply. 

Why not establish yourself now as a regular 
user of Columbia-Southern Perchlor and get 
the benefits of prompt deliveries, helpful serv- 
ice, free promotional aids, and of course, a 
top-quality product. 


CALL YOUR DISTRIBUTOR TODAY! 


COLUMBIA-SOUTHERN 
CHEMICAL CORPORATION & 


A Subsidiary of Pittsburgh Plate Glass Company 

One Gateway Center « Pittsburgh 22, Pennsylvania 

DISTRICT OFFICES: Cincinnati * Charlotte *« Chicago * Cleveland 
Boston * New York »« Louis * Minneapolis * New Orleans 
Dallas * Houston « Pittsbu * Philadelphia * San Francisco 

IN CANADA: Standard Chefmgal Limited 











IMPORTANT ANNOUNCEMENT 


Spotting Contest Deadline Extended 


For Overseas Readers 


When the Spotting Quiz appeared in our November 
1958 issue, the rules stated that all entries must be post- 
marked by December 15. But many overseas readers in 


55 diflerent countries wait weeks to receive their 


monthly issues of the magazine 


Reader response in the United States has proved the 


Quiz one of the most popular articles ever run by 


NATIONAL CLEANER & Dyer. To enable our overseas 


readers to participate in this significant event, the dead- 


line for them has been extended until March 1. 1959 


We selected that date since many readers won't see 


this announcement until the early part of February 


Winning entries from other countries will receive the 


same certificate of achievement being awarded State- 


plants The names of the winners will be in the 


sick 


May 


ISStlé 








i week und Wearing 


equi cyt 1] \A I 
| | u ital \ Cll 

man It should be noted 
hette ume still 


that 
comes from the old 
borhood The closed out 
DiNflarco 
for route 
1 


reque ts 

r customers is Wwe 

in their present area 
ore equitable Wwrande 
first dropped any custom 
SS than i dollar i 

It eliminated 

tops ind built 

it minimum hg 

} indle 


nee first 


them 


cleaner 
However 
SIS plus the 
made 


their plans And 


their 


trudesmet! 


bre ik-even 
veeks The, 
] 


StOTe Vortec 
ind that \ } 
12 weeks eu 


four 


excess of 


month msternation 


1000 


their 


ipp ire | Was do 


Some vol 


neigh 


le iS¢ 


at the 
nearby and now occupy 
100 square feet. This outlet is pro 
ducing about $300 a week for them, 
at much greater profit than formerly. 

This, plus the main plant store, the 
still two other call offices 
of long standing, gives the brothers a 
tidy operation Interestingly 
their plant store draws but 30 
percent of its volume from the imme 
other 70 
ove a 


former plant and took over a 


store, some 


route and 


enough, 
new 
area The 


diate percent 


comes from residences mile 
away 

The plant is able to check this sine 
very tight 


Record 


they operate a customer- 


control svstem cards are 


maintained on all accounts. As new 
customers are acquired, a card is made 
out and a thank-you letter 


This form of recognition 


is sent im 
appreciation 
has been instrumental in developing 
a lot of repeat business 

This dificult to do for 
Vogue, since they do turn out a qual 
Free taken 
of as a matter of course, tor mstance 
Their better 
than the average in the market. They 
get SI on suits and $1.10 and up on 


dresses on cash-and-« arry work. while 


isnt too 


ity job repairs are care 


prices are equal to o 


the route receives $1.10 on suits and 
$1.25 on dresses as a base 

Frank and Lawrence DiMarco 
could have stuck it out at the old lo- 
cation, but probably would have died 
Thev could have 


i fine site for 


pi ce 


on the vine listened 
to others and lost out on 
their present business. But thanks to a 
careful market 
from allied 
that thev do sell a high quality seryv- 


analvsis plus advice 


tradesmen and the fact 


ice, they were able to make a suc 


cessful transition. It should be an in 
spiration to other cleaners confronted 


with similar problems. # 4 


I answered this ad for a cleaner and you can imagine 
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awe ae §=6o SPOTTING CHART 


c. 7 7 
13609 SOUTH NORMANDIE ey 


GARDENA, CALIFORNIA Reduce Spotting Hazards — Increase Speed 


The * shown after chemical designates caution. Seam tests will reduce hazards. Use judgment. No spatting routine is infallible. 
The use of ALL numbers is not necessary, except in severe cases. Discontinue efforts when results are accomplished. 





, . . Gabardines ‘ . 
Cotton-Rayon Synthetic Silks - High — Chemicals Used Indicated 
VARIOUS STAINS Weel Linen (Celanese) Sensitive Colors = — By Number 




















Food Deposits 1-7-1-15-4 . Water or 
General Spotting 1-12-1 Steam Gun 





Tea, Coffee, 1-12-1-15 
Chocolate Milk, 1-4-1 . Amyl-Sol 


Cream 





Wine, Fruit Juice 
Perfume, Various 1-424. 7-9 1-12-1-15 . Anti-Wine * 
Tannin Stains & 15-1 1-9-1 
Soft Drinks ’ 


4. Cetic-X-Sour 





Mercurochrome Same Same 

Base Stains 1-12-1-10-1 Same Seam Test oe Same Se: 

Corrosives 1-17-7-1 Same Same Same Same 5. Delible 
RINSE WITH NO. 7 WELL — DO NOT DRY IN TUMBLER 


t 


1-14-1-6-14 Same 
Blood—Albumen 1-12-1 Same Seam Test Same Same 6. Drop-A-Nuf 





a 


Oxidized Oils, 
Tar, Grease 1-12-1-8-1 Same Same Same Same t 
Fatty Acids Seam Test "Seam Test Seam Test 7. Du-Tex 


a 


1-12-1-5-1 8 G&P * 
Inks 6-5-1 Same Same Same Same Grease & Paint 
FOR HARD INKS FOLLOW WITH NO. 16 — USE CAUTION emover) 


Nail Polish 2-11-1-12-1 Same Same Same 9. Kil-Ode 

Lipstick, Glue 10-1 Same Seam Test Seam Test ne Tee, 
10. Krom-Nox * 

Urine—Other 1-12-1-15-1 


Oxidized Yellow 4-1-12-1-4 Same Came beeteaineay 
i 9-1 eam les ‘Seam Te 
Stains S Test S Test taki 





1-12-1-8-1 Same Same 


li -12-1-16-1 Seam Tes eam Tes ° 
Shoe Polish 6 : Test S Test  Pre-Oil-Break * 





Same Same . Safe-To-All 


Grease & Paint 8-| Same Seam Test Seam Test Solvent 





Contact Dye Stains 1-(6 + 16) Same Same Same . Seram Blood 
Button Dye Stains 1-12-1-16-1 Seam Test Seam Test Seam Test 





Grass, Weeds — — 15. Stain-A-Way 
Shrubbery 1-12-1-16-1 Seam Test "Seam Test” ———— 


16. Strip-D-Lux * 
Vomit, Odors 1-12-1-9-1 Same Same 


17. Any Approved 
Rust Remover * 
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A Drycleaner Looks at Wash-and-Wear 


By ALBERT JOHNSON 
Relat \ onal Institute of Drycleaning 


mel 280 winter And chil 

othes 4G s yner, 213 il 
The following presentation was the =4 ummer, 213 0 
made it a recent panel discus 


on 


What Is the Future of Wash 
ind-Wear? Boom or Doom 


sponsored by the Young Mens 
Association of the Men's Apparel 
Industry. The other panel mem 
bers were Stanley Sanger, presi 


dent of A. Sanger and Son, Inc 


leading manufacturer of mens t t expel 
th t ble I CTDETDS oO oO 5 i] whners 


] 


wash-and-wear suits, and Frank 
W ished 


Onorath American Institute olf f these rari 
Laundering , them at home iid the, 
lf | . . Ip} ! lso had them ch | ! | H wevel 
6 families said the Dl ferred to 


it home Only 


vash these garments 
said thev didnt think drvcleaners 
il clothing 


Of the 595 families io wash these 
' 


it hon , \\ rot satis 


ould handle W ish ma 


rarments 
h 1 are | I I wash 


ithout pressing were Satis 


1. After washing a pressing, 454 


hed 
tid thev were tishied 116 didnt 


mswel Also 12S « 1 th generally 
hing, 104 


yrress the garments 


enerally do not pi 


Now these figures s ) be prett 


lise but we 
nust keey superficial 
iumpling of sort can be mislead 
For example, onh $4 families said 


] ] 
\ S! tnd-wWweal 


had 
5 a mpared 

summertit wash-and-weat 
Should wv sume from this 
, i rvel ittle to 
highlights cniaaihints ta Moki 


1S Suits 


1 OOO 


Consumer unsure what 


L thin wash-and-wear is 


interesting Also. can we 
1225 summertime wei 
dresses these families said they had 
Women s were n fact. the kind of dresses that 
31 «winter take the place of ordinary w ishabl 
17S winter summer garments rather than the kind 
vomen § that ordinarily would be drvcleaned? 


Dresse Continued on MIige Di 
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re <trench have awond kon it! 


* PERSEC 


Sec is the word for dry — whether in cleaning or champagne. 
Now, at Frontier of Wichita, the French fleur-de-lis is added 
to signify the rigidly-controlled purity of PerSec” — the 
latest word (French or otherwise ) in perchlorethylene dry 
cleaning solvents. Frontie ‘r has applied its quality control 
standards in mid-America’s newest, most modern facility for 
the production of chlorinated solvents. Now... voila! 
PerSec” ... anew, uniformly stable perchlorethylene solvent 
of custom-made quality for the finest professional dry cleaning. 


C7 — 
®PerSec is a registered trademark of Srontior CHEMICAL CONh 





“PERSEC 


lo protect dry cleaning equipment, 
the stability of PerSec is assured by a 
thoroughly-tested inhibitor which 
makes PerSec harmless to metals even 
at the boiling point. The crystal- 
clear purity of PerSec is preserved 

by a container covered inside and out 
with a rust-resistant coating. This at 
tractively-lithographed drum features 
three bungs for convenience in empty- 
ing. The calibrated “Dipstick,” which 


shows you how much PerSec you have 


oe SSF Se BB eee ee 


left in the drum, is an exclusive 





feature of PerSec from Frontier. 


EXCLUSIVE “DIPSTICK” DRUM 
SHOWS YOU EXACTLY HOW MUCH 
PERSEC YOU HAVE LEFT 








Shipments of PerSec reach you quickly and dependably from Frontier's strategic 
mid-American location. You can obtain PerSec in mixed loads with other Frontier 
quality chemical products — carbon tetrachloride, methylene chloride, grain fumi- 
gants, chloroform, and flake caustic soda. Investigate the benefits of Frontier's 
convenient location and personalized service. We will appreciate your inquiry. 


Sz onlier CHEMICAL COMPANY JM 1 (2,.o'ces warcnians company 


DIVISION OF VULCAN MATERIALS COMPANY vision, Chattanooga Rock Products Division, Con 


Division, Consumers Division, Lambert 
ery Requemen Gravel Division. 
ompany, Vulean Detinning Divi 





Continued from page 54 
We must keep in mind, I think, 
that in all probability the consumer is 
not too sure what is meant by wash- 
and-wear. The respondents in this sun 


ind it is the 


womans wardrobe and not her hus 


band’s that conditions her thinking 


are mainly women 


lo her wash-and-wear has more ap 
peal in terms of greater ease of press 
ing or its elimination compared with 
the tedious ironing chores always as- 
sociated with laundering summertime 
clothing, than in terms of saving dry 
cle ining costs 
We are the first to agree that wash- 
ind-wear clothing is here to stay and 
vill get to be much bigger. But we 
do question that this future is tied up 
is closely to the wash-and-wear them«e 
iS appears on the surface at least 
» far as the man is concerned. We 
that his interest in these prod 
stems mainly from two satisfac 
tions he has come to associate with 
clothing | 


reater comtort. and ?) longer last 


\\ ish ind weal ty pe 


ne appearance 


With no departure from the tradi 


ional male uniform of coat and trou 
the man is finding greater com 
than he has eve known in sum 
mertime clothing I iis ft pe I have 
in Orlon-nvlon blend suit weighing 
16 ounces th can wear onl 

the warmest immer davs. Yet it 

id holds its 

ppearance ongel lal my older 
pical worsteds. Though I’ve washed 
ind my other lightwe ight sum 
suits, | send them to the dry 
iner now rather than argue my 
ite into doing the ob. She doesn’t 


ma throw ng them 


nto the washer 


the tou h up pressing 


them the ippearance she feels 

should have is no fun. she says 
And the trend t vard lightweight 
vintertime clothing 
of heated homes. cars 
ind all other 


st of our time 


required to 


miort is seen nu 
t} 


res davs 


} 
piaces where 


certain of two things | 


clothing industry will con 


find its greatest growth po 
ils in the satisfaction of the fun 


imentally important comfort and 


ishion requirements of consumers 


2) that with the 


ssional clothing 


help ot pro 
renovators the 
\(merican people will continue to en 
higher 


rson il ippearance 


incre singly standards of 


And is this not reflected in the fact 
it drvcleaners across the country are 


day finding thei 


greatest growth 
tential in drycleaning summertime 
tton dresses? High fashion cottons 
e to a large extent responsible for 

trend. But the technology of dry 


ing has been greatly improved 
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new glamour-designed 
rainwear increases demand 
for water repellency 





New styles in polished cottons, 

rayon shantungs, poplins, silk-look 
tweeds and other interesting rainwear 
make the demand for good water 
repellency greater than ever before. 


PREPARE NOW to do the job right. 


The new REP-100 is the first non- 


flammable repellent capable of 


producing a 100-100-100 spray rating 


in all solvents. 


handle hls rmerh difficult 
fiber Today, the 


of drvele ining are ay tilable to a ver 


vivantages 


large area of clothing that once vas 
thought to be \ ishable only And 
this “invasion f the washable-gar 
ment field by Irvcleaners represents 

considerable volume of wash-and 


veal clothing 


Wash-and-wear can be drycleaned 


Right here | vouk like to dispel 
inv notion that wv ish-and Weal cloth 
ing cannot be drvcleaned. Few clean 
ers report any difficulty with such 
garments except that in light-colored 
sometimes necessary to 


When the 


soiled condition s unusually 


ipparel it 
use wetcleaning methods 
SCVCTE 
ind drvcle mngd alone fails to do a 
satisfactory job, then a soap ind-watel 
treatment is necessary. This is a com 


mon practice however, even in trop 
ical worsteds and blends, in which 
the cleaner 


suppl ments the solvent 


procedure with the additional step of 
wetcleaning. It is conceivable that 
were the wash-and-wear type volume 
large enough he might bypass the sol 
vent process iltogether and take ad 
vantage of the inherent. stability of 
these garments in laundering to carry 
out the cleaning cvele of the renova 


tion process 


The real advantage of drycleaning 
IS that 


never Compromise 


whether wet o1 dry 
the customer need 
vith the 


1 
puckered seam or a somewhat rough 


, 
nowevel 
ultimate in appearance. A 


dry ippearance to the cloth, chara 
teristic of many wash-and-wear gar 
standards of perform 
| | acceptable "W the 


ments under 


ice COnSIUCTCa 


textile and ipparel trades today, need 


wt preclude the pleasure ot wearmed 


pe rfecthy presse ad 


garment 
\ pressing by the 

ichieve this eftect ilso 
| 


naicates 


t 
housewite can 

is the survey 
ind with less effort than on 


older type washable garments. But in 


drvcleaning. the effect is generally su 
perio ind at no cost in time and labor 
for the customer. The only cost is the 
verv moderate charge for his services 

The wash-and-wear trend will, for 
reasons of comfort and appearance 
stability. if not alwavs or lastingly for 
economics of home laundering, as 
sume i position of growing impo! 


tance in Mri and Mrs 


Ww irdrobe 


America’s 
But equally important ad 
vances are being made in all areas of 
clothing and home furnishings to give 
people everywhere a greater sense of 
well-being and new standards of per 
sonal expression. To those charged 
with the 


things in fashion fitness there can be 


responsibility of keeping 


only the verv brightest future. # # 





ices Sie A SS ae er 


eh Me 








 saiiniamaas 
— Cleaner 


ana 





Huyer 


LEADING ARTICLES 


it started in 1910... 


30 


years of publishing 
for the 

progress and profit 
of the 

drycleaning industry 





from the beginning, 

National Cleaner & Dyer 

has been dedicated to serving 
readers and advertisers 
Professionally 





A half-century ago, the first issue of NATIONAL CLEANER 
& DYER rolled off the presses. For the first time, dryclean- 
ers had a publication they could call their own, dedicated 
to better communications in a field bursting with growth.* 


Part of the first editorial is reproduced on 
the opposite page. Agreed, the language is 
formal. But it makes its point, and it rings 
true, 


Agreed also, the cover is old-fashioned. So 
is the advertising. But if you could pick up 
this first issue and take a careful look at it, 
you'd find the unmistakable stamp of edi- 
torial leadership on every page—and you'd 
agree that the advertising probably sold the 
people it was trying to sell. 


The most important thing is this: In 1910, 
NATIONAL CLEANER & DYER had the 
foresight and ability to fill a vast communi- 
cations need. And today, in a field that con- 
tinues to surge ahead—where more men 
run more plants, employ more people, and 
provide more customer services than ever— 
the same magazine continues to fill that 
need, while setting even higher standards 
of service to subscribers and advertisers. 


For the most part—and particularly when 
compared with people in a number of other 
fields—drycleaners are an aggressive, fast- 
moving group. Through the years they have 
had the leadership of the National Institute 
of Drycleaning, NATIONAL CLEANER & 
DYER, and others, to help them keep the 
pace, 


And as the industry continues to grow, the 
exchange of ideas and information becomes 
more vital. Our job becomes more challeng- 
ing. 


But a challenging job is the only kind to 
have. And as surely as NATIONAL ac- 
cepted the challenge of editorial leadership 
in 1910, NATIONAL accepts today's and 
tomorrow’s challenge as well: maintaining 
that leadership for the welfare and progress 


of a strong industry. 


1910-1959 








* Prior to August, 1910, drycleaning news was carried in the 
“Cleaners & Dyers’ Department of the National Laundry 
Journal. Citing the critical need for “a highly creditable trade 
journal” devoted “exclusively to the cleaning and dyeing 
business,” the magazine's publishers launched NATIONAL 
CLEANER & DYER. Their new magazine was the first to spe- 
ciolize in drycleaning as a single and seperate industry. Now, 
as then, NATIONAL concentrates 100%, on the editorial infor- 
mation that helps drycleaners most. 


305 East 45th Street, New York 17, New York 
ORegon 9-4000 








THIS WAS 1958 - 
DO YOU REMEMBER? 


Here are thumbnail sketches of 
people, places and things that 
stood out in the year’s events 


By MORRIS M. COHN 


Il) MIAN GROW? bigger i: direct proportion to the ex 


| his . vledue ind his trespass into 


d he shrink in stature as his ma 


t 1958? Di 


inces? Or i he just remain a 
strengths and the comic weak 
it he is—a plain ordinary Joe 
levelopments of his jet-propelled 


1] ventually know what it is 


yA t this Stace ! msc! d vents? Sound 

ind broken sound I I rs i hot vO hand ith 
time to blend har nirgers vit] H-bombs 

slurry of sense. In the meantime, all we can 

00 bits of 1958 and shake our heads in wonder 


nt. This was 1958S Do vou remember 


4 nation with more bounce and jounce hit the bottom 
of the recession and rubberballed back up the statistical 
curve with a speed that caused some shocked statisticians 
to use the rubber ends of their wrong-guessing pencils. . . . 


Russian ballet did with their feet what Russian diplo 
uuld not do with their pirouetting politics—make 


Americans enjoy twists and turns 
Veen went through queer channels to get TV channels 


New York Citv. once the town of the “400 became the 
wn of the “700°—a new type of educational institution for 
vho probably belonged in institutions 


Continued on page 62 


























You re bound to progress with Prosperity 


— the leader in new developments for laun- 


dering and dry cleaning. And with 
Prosperity your production soars, too 
Advanced systems bring you the benefits of 
modern technology, and Prosperity 
engineers assist you in laying out new 


plants or remodeling existing shops. And 


when youre progressive and productive, the 


payoff is in bigger profits 


Because Prosperity realizes that it takes more than fine equipment 


to keep your business growing, they constantly expand and improve those 


special business services which are so important to you. Here are two newly 


streamlined services which Prosperity makes available to the entire industry. 


NEW - PURCHASE 
FINANCING 


Prosperity equipment quickly pays 
for itself 
we know that the initial investment in 


and we can prove it. But 


new svstems calls for financial assist- 


} 


ance. Our knowledge of vou — and out 


equipment — gives us the best qualifi- 
cations to assist you in financing your 
new purchase. In addition, Prosperity 
representatives are trained to give you 
expert counseling on money matters, 
and are always available to discuss 
your business problems and aims. See 
vour local Prosperity man, or write to- 


day, to: 


on 7 


S| Be Cai 
\SE ae ™ 
NEW SERVICE 
AND PARTS PROGRAM 


Now, there’s a Prosperity factory service and 
parts center almost at your doorstep — wherever 
youre located. In more than 50 strategically 
located cities, Prosperity will have new factory 
offices with service and parts experts, as well as 
sales engineers. Your service will be speeded and 
streamlined. Within minutes of your call a Pros- 
perity service engineer will be attending to it 
Needed parts can be on hand immediately. For 
the address of the new factory office nearest you, 


write to: 





Je PROSPERITY Gray 


DIVISION OF WARD INDUSTRIES CORPORATION 


FACTORY AND GENERAL OFFICES, SYRACUSE, N.Y.— SALES AND SERVICE BRANCHES IN ALL PRINCIPAL CITIES 


Copyright 1958, The Prosperity Company For District Office phone number, refer to the yellow pages in your phone book. 
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( ohn 


Engineering 


Se.D 


Morris M is the editorial director of Water 
W orks of Wastes 
The two magazines and Nationat Cieaner & Dyer are 
The Reuben H. Donnelley 
Corporation in the business publication field 

Dr 


water works and public 


editor Engineering. 


part of the growing family of 


Cohn is recognized as an outstanding authority on 
health engineering. He was for- 
merly city manager of Schenectady, New York. He is water 
to of the New 
He is also consultant to the Atomic 
Knolls Laboratory 
He lectures in various colleges and 


consultant committees 
York State legislature 


Energy 


resources various 


Commission s Atomic Power 
on pollution matters 


convention platforms all over the country 


And with it all, Dr 


history—and human 


Cohn is a keen student of current 
His 


vears events has been an annual feature in his magazine 


nature review of the previous 


It has become an institution 


Last carried 


It drew 


year we a few excerpts from this feature 


so manv favorable comments from our readers 


we are bringing vou the article in its complete form this 


time 











! } 
rifts may be forbidder 


Carden « der 


right betore 
f memoirs whicl 


the writer 


ott warm 


cold Senate 


nuclear 


onceTiu d abn uf thre 


falling 


j } 
adi nuciedr’r ¢ 


vplosic ns 


with there 


of 


Questions 


(re 


as many answers as are experts: 


we ahead Russia im “« ienc c or arent we 


2 


the rulings 
failed to give 


ot the 


virl 


ic mterest in patriot 


nirt evervone proper 
IHlinois Suprem 


ittired in 


ortant ruling 


t pretty 
did not 


1 
sunglasses 


constitute desecration of the 


bi late ii 


ing had | 


U pressed 


tt 


the m longer 


the Arm) 
i feminine vibrator was re ported to be 


han life 


Wikhel vent into confinement in 


market 


] mes 


Dick 


yu 


and 


faug om 


averag mea 


thie ramble f Russian roulette 
unbers 
Red iil (I vel 


checker 
d tull I rie i 


thet 


Ih 


full one. helped its 


ind only one | 
m of 


( hine ye 


ind evegTLenim 


] 
ramblin verTstit 


shells 


new 
numberec empty 


bere 


Russia did not act very noble about the Nobel prize for 
literature—but what is literature compared with another 


five-year plan? 


i 


They take things by steps In the steppes ot the Soviet 
Union—and they all led downward for Bulganin when the 
firm of B & K was dissolved. 


All was not harmony at the Met—as Bing banged a diva 
dived 


With the secrecy of the Iron Curtain and the open news 
policy of the U. S., we will never know how many Sputniks 
sputted but the world knows how many Explorers exed— 
which explains why we “space” on earth than 
captive people can ever have out in space 


hat ¢ more 


Short 


America 


of Nixon’s brave stand in turbulent South 
Sticks and stones may 


version 
break my bones but names 


will never hurt me 


DeGaulle gave France new innards: The “gall” to be truly 
Gallic, the to shout it, 
ind the “lungs” to stand up and sing the Marseillaise and 


“spleen” the “heart” to support it 


mean it 


Behind the architectural facades of the 44-nation displays 
at the Brussels World's Fair and the bitter competition be- 
tween the U. S,. circular showcase and the Soviet’s ornate 
“refrigerator” pavilion, lay the simple fact that when people 
tired of the massive mastery of the latter they came to the 
former to use the clean restrooms which were the hit of the 
entire fair site 


Hou the opponents of smoking and drinking win 
Fi he n “ mston Churchill vot well—and immediately called 


fora long 


can 


cigar and a long draft? 


How 


atomic submarine to 


ocean?—Deep enough to permit an 
pass under the ice cap of the North 


deep is the 


Pole, to mark man’s mastery of the depths while he was 


mastering the heights. .. . 


at the ill-fated conference to 


prevent surprise attacks—it said no in the usual unsurprising 


Russia sprang no surprise 


manner 


Young still talked of love in the of thei 
but an English princess and her Peter Town 
House while 


hundreds milled around outside to catch glimpses of the un 


peopl privacy 
wr Company 


send sipped tea at the young lady's Clarence 


iccomplished romance—giving new meaning to the para 


phrase interested in little so 


ften 


never were sO many so so 


A su ashbue Kling movtte magnate u ho ( rashe d in his plane 
en route to a New York City premiere proved it may take 
80 days to go around the world, but the last trip i eternity 


Years after Thomas Lipton found he could float a 
teabag better than he could a sailboat 


Su 
another English boat 
crew failed to do any better—with the same gallant bravery 


of its predecessor 


Question of the 85th Congress: What is the best way to 
make 49—seven sevens or some other formation of stars? . . . 


Congress explored how Trujillo's Dominican Republic 
balanced its U. S. military aid: $600,000 to Trujillo, Si 
Trujillo Tr.’s $600,000 annual allowance spent on U.S 


Nite te male Ss 


and 
furs 


(/uiz shows went down the drain. on the wave of the ques 
What knows 
or who he knows who knows? 


ion makes a quiz contest victor—what he 


Senate mvestigators contended that the teamsters busi 


Hess affairs needed al good valve und ( arbon job and pe riodic 


cl inke ase flushings 


This was 1958. ... Do you remember? 4 4 
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When you 
need water 

for maximum 
cleaning... 





cateo Pacemaker cuarce soar: 


Pacemaker gives you much cleaner loads—Gives them to you faster- 
Solubilizes water instantly to give you the pass-ups you want 
And, with only 144 to 144% charge! 


CHECK THESE PACEMAKER FEATURES: 


No filter pressure ¢ More efficient stain removal e No disturbed sizing 
e Easier, faster finishing ¢ Wetcleans greatly reduced e Charge stays light-colored 
e No linting e Modern cleaning at its best 


— Sh y 
v4 vt 
\ AX d rh ’ 
Ne 
Mi A Dy AN - J ¥ 


Take it easy... use Caled PACEMAKER, the industry's hardest-working charge soap 








— 


Get "Em Coming... 


Morning pickups cre made in front of production plant at left. Evening 
deliveries take place 3 call office on right to catch outbound troffic. Plant 
hos tix people hand 3 rb service during morning rush hour 


. . and Going! 


Plant covers both sides of street for maximum service 


NOT EVERY CLEANER can do his 
expanding directly across the street 
establishment, That 

did happen to partners 
oper, Sr., and Ralph Wes 
Master Cleaners in Colum 
outh Carolina. And they have 


ished in n the idea 


I he partner! Her curb service on 


origin il 


rth ides of the treet Cash-and 
ibout 


$200,000 a vear and they firmly be 


irr’ olume ha vomed to 


ve that this unusual service pla 
important part in their growth 
Che firm has been in existence only 
10 eul tarting in one small store 
Within Or im took over the 
idiacent ) ther still inother 
Qualit ervice were giving 
yund and § Vv ore wth 
When the partners ran out of stores 
icquire to idd to their setup thes 
negotiated tor the property directly 
cross the street from the main plant 
Uy 


pon its 


purchase they built i 
modern storage vault and call office 
The se tw 


from thei 


» operations were transferred 
wriginal site At the same 
time a drive was provided so that cars 
could pull off the busy street to pick 
up finished cleaning and laundry 
Another reason for their phenomo 
nal growth is the fact that their loca 
tion is ideal for people going into the 
main business section from the out 
lving residential areas, The four-lane 
road is choked with cars practically 
all dav long. first with office-bound 
workers, then housewife shoppers 
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By ART SCHUELKE 


The partner reasoned that curb 


service in the morning would ofter 
speedy service to inbound customers 
Then, in the evening, the driveway on 
the opposite side of the street would 
offer a sate haven for outbound cars 
to stop for the same handy curb serv 
ee All finished work is carted across 
from the plant as it is completed du 
ing the day and stored in the new call 
office 

That the idea has caught on is evi 
denced by the fact that it takes six 
people to handle the 
Three men and three girls cover both 
sides of the street, although the heavi 


est volume naturally comes from. the 


morning rush 


inbound side 

In the evenings 10 people take care 
of delivering the finished work to the 
Again, the 


the side of the street where the vol- 


patrons majority are on 


ume is heaviest the outbound, in this 
case. If an order isn't on the call-office 
racks, an employee dashes across the 


street and digs it up 


‘““Jet'’ service 


But generally. the work is ready 
and the average time to serve a cus 
tomer 1s just under one minute, both 
mornings and evenings. The curb- 


service employees have become so 
proficient that they recognize a pat- 
rons car from as tar away as one 


block They otten have the finished 


garments at the curb by the time the 
customer's car rolls into the driveway 

Most of the morning crew of six are 
permanent help. After 9:00 a.m. the 
majority ot these people go to work in 
the plant, marking and checking. In 
the evening the extra employees are 
part-time high school students 

Saturday is one of the best days for 
delivery of completed work. It is a 
poor Saturday when less than 400 cars 
are served. And the count has run as 
high as 600 cars. The next busiest 
time is Friday evening between 4:30 
and 6:30 p.m. Half of the entire Sat- 
urday volume flows through the drive 
Way 

There is a certain amount of hazard 
involved, shuttling work from one side 
of the street to the other. But fortu- 
nately, in all the time that two-sides- 
of-street service has been in effect, not 
an employee or garment has been lost 

In bad weather the work Is loaded 
onto a shuttle truck in the back of the 
main plant, under protective covering 
It is then driven over to the call office 
so that the garments and bundles stay 
dry. That doesn't happen too often 
however. There is a canopy over the 
delivery driveway to give further pro 
tection to the work 

Master certainly 
solved the problem of which side of 
the street to locate on—by covering 
While this is impossible 


Cleaners has 


both sides 
for most cleaners, still it does give an 
insight on how promotion-minded a 
cleaner can be. # # 
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year after year— 
hundreds of operators 


UTTHEIR COSTS 
ma AQY% 


using the FREE Pantex Layout Service 


and the complete Pantex Line! 


WANT PROOF? 


Let Pantex show you how to cut operating 
costs with “Perk-O-Matic” —the simplest 
drycleaning unit to operate and 
maintain...“ Hydro-Air” Press—for 
greater production and dependable, 
trouble-free service ..."Shirt-O-Matic” 
Cabinet Bosom-Body Press —for faster, 
low cost, shirt finishing amd—all the other 
cost-saving equipment in the 

complete Pantex line! 


Panter # 


MANUFACTURING CORPORATION 


PAWTUCKET, RHODE ISLAND 
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Our Year of 
Service 


Coming in February . . . Dryelean, =~ 


Industry 


THE 1959 
GUIDEBOOK ISSUE 


Keynote of This One and Only Guidebook 
In the Drycleaning Industry: 


> Another Practical Textbook Theme 
> Your Big 1959 Buyers’ Directory 


ive Everybody wants to be a success in business—or wants to 
cleaners. And be more of a success. And that’s exactly what our 1959 
959--the anniversary (@UILDEBOOK is going to make possible for the thousands 


ANNUAL GUIDEBOOK ISSUI of drycleaners who get it and put it to direct use 


the 
Guide to Success in the Drycleaning Business 


to find dry iners Practical? Applicable to building business and stacking up profits 
i youl plant? Every phase of the drycleaning business will be 
vered in the GUIDE TO SUCCESS —with specific, down-to- 
earth, easy-to-use facts, and with a wealth of working pictures, 
harts and graphs 


9 GUTDEBOOK. th 
- Most of vou have received National's past GUIDEBOOKS, and 
The success stories you'll be reading in the GUIDEBOOK 


are . 
we know from your outspoken comments that you've used them, 


ilued them and profited by them. The GUIDE TO SUCCESS 
IN THE DRYCLEANING BUSINESS will take its place in 


the long line of history-making annuals. Watch for it in February! 


the stories of veteran subscribers to this magazine drycleaners 
who, through the years, with National helping all the way, have 


a record for progress-in-business that few can equal 





To Serve You and Your Industry Most . . . The 1959 Guidebook Will Get Special Timing 


Although the 1959 GUIDEBOOK will be our It will bring you its big editorial sec- * Convention Hall, Atlantic City, 
regular March issue, we're timing it so it reaches tion, its buyers’ directory and manu- March 5-8. Our booth numbers: B10 
you in the latter half of February. This special —_facturers’ informative advertising be- and B11. Be sure to drop in for a 
timing means it’s the fore you leave for the N.LD. visit, let us act as your message cen- 


ter, or be of service to you in any 
Pre-Convention Issue Convention-Exhibit* way we can! 








This is the Issue— 


The GUIDEBOOK of the Drycleaning Industry 
—That brings you 





oa en 
All this in the NATIONAL’S 1959 GUIDEBOOK— z 
Exclusive in the Drycleaning Industry NATIONAL’ CLEANER & DYER 


ABP ABC First in the Drycleaning Industry Since 1893 


305 East 45th Street, New York 17, N. Y., OREGON 9-4000 











/ Packaged in NEWS 
{spencer “type carton! % 





% *& & TRIPLE STRENGTH . *x* 


KANE YANN GS 


SUPER ACTIVATED CARBON ait 








CASE PRICE: 
$21.60 east of Mississippi 


$22.40 west of Mississippi 

65 packages to the case! 

(Adco pays freight on three cases 
or more.) 


For Petroleum im Solvent Plants Perchlorethylene Plants 


XXXDRI-SHEEN peuntt, PERK-SHEEN 


PLUS PLUS 


'KLEAN "KLEAN' 


“Klean” is a soft vegetable- -type carbon not a hard mineral- -type carbon. 
This means no filter pressure, and much more adsorptive powers for much less cost! 


CAN USE IN 1% TO 4% CHARGE | 
RINSING COMPLETELY ELIMINATED! 














xx* TRIPLE STRENGTH xxx 


A 
‘PN 


: 
: = WHITE-GLOVE clean 


in sparkling polyethylene bags! 


oi 





Eliminates distillation without detergent loss, 
Quality Greatly Improved-Cost cut by 


For the first time in drycleaning history all clarification of your solvent is done while you are 
cleaning by the use of the Miracle Carbon KLEAN. Your solvent is pure and clean in the beginning 
and is kept that way continuously as you clean through the use of KLEAN in your filter. 


KLEAN works perfectly in either petroleum or synthetic solvent systems. 


NO REDEPOSITION — NO GRAYING ~ NO SWALES— NO COLOR—NO LOSS OF 
DETERGENT. Make Adco prove to you in your plant. that Adco “Miracle 
Method” cleans faster, better and much more economically 

than any other method. 





INC., SEDALIA, MO., U.S.A. 





The Automatic Boiler — Boon or Boomerang? 


Safety devices are only as safe as a good maintenance schedule 


OLDTIMER the 


bu mies 


( le anu 


remember the dirty 
} 


wiler room of vestervear ind will 

tell vou that toda 

is a boon indeed. Yet the automati 

vithout it 

ind mostly, because j loes ) or 
f the ti 


Her 


iutomatic boiler 


boiler is not problems 


Your steps to safety 
In one drycleani 
gn ha 


reset button 


been yp 


senetil thee 


Smoky burning may be tolerated, but not 


furnace explosions often associated with it 


By JOSEPH C. McCABE 


excellent operating rule But to be 
more specitic the S¢ simpk rules cover 


ing either oil or gas-fired boilers will 


vork well 


1. Under contract, engage the ser 
ices of a qualified service company to 
test and to repair all boiler operating 
ind safety controls at least twice each 


cal 


Never repeatedly push the start button 


—— 
If applicable, during each visit 


cquire the serviceman to include at 


ctrodes for burned 

metal, carbon posits, position and 
spacing 

b) Ceramic insulators of ignition 
electrodes for cracks 

¢) Insulation on leads from igni 
tion transformer to electrodes for 
| icking 


ad) Secondary voltage or trans 


rrittle hess ind Cl 


former 
‘ Burner nozzle or cup 
f) Flame-failure re sponse pr riod 
g) Trial-for-ignition period 
h) Pilot-flame establishing 


period 


) Assign i rel ible person to check 


a) Existence of lingering. lazy 
flame each week immediately fol 
Call the serv 


iceman if such a Hame appears 


lowing a firing evcle 


b) Puddles of oil or oil stains on 
boiler room floor. 
c) Cleanliness of oil strainer. 


Clean weekly if heavy oil is used.) 


$. Call the serviceman if the flame 
puffs or smokes and 
(a) Never 


the fuel after a safety device has 


attempt to re-ignite 


stopped the firing, until. the reason 
for the operation of the safety de- 
Vice has been cle termined and COor- 
rected 

b Ne Ver 
start button 


rep atedly press the 

(c) Never attempt manual igni 
tion (torch o1 push-button) until 
the furnace has been thoroughly 
vented. During this venting period 
any manually operated stop valve 
in the fuel line should be cleaned 
Be sure that adequate dratt ton 


venting ts available 


As painful as it is to say this, the 
plant man will look at the 


above rules and 


iwerade 
promptly forget 
them. To prove the point let's run 
through a brief but typical situation 
Fake a plant where the 


fired, is running quite well except for 


boiler, oil 


the release of a small amount of 
smoke 
cal owner disregards such a detect 


Right about now there ought to be 


a not unusual case. The typi 


rad plant men who feel the shoe 
pinch. And each of them can give a 
good reason for recognizing this situa- 
tion as his own and for being per 
fectly ready to defend it. It stands to 
reason (and vou have to agree) the 
unburned fuel in that smoke costs 
much less than the services of a re- 
pair man! It sure does at the moment 
but there’s more to come. 

In time, a mound of carbon forms 
in the furnace, and the smoke grows 
cle mser as more and more ot the tins 
drops of oil from the burner strike the 
growing mound before they burn. 
rhe inition electrodes also become 
As the thickness 


increases, the ignition 


coated with carbon 
of the coat 
spark decreases in size and intensity. 
Then each time the burner is started, 
the oil probably will not ignite im- 


mediately. Worse still, it may fail to 


NATIONAL CLEANER & DYER 





. 


EE -s S ee fk 


THE LEADERS LOOK TO 


MARLOW : 


Long recognized for their 
efficiency and long service life, Marlow 
self-priming 


superior 


centrifugal pumps have 
become the standard of comparison in 
the nisheaatan industry. Leading 
manufacturers of drycleaning ma- 
chines now use Marlow self-priming 
pumps as standard equipment on 
their units. 


These “leaders” use Marlows because 
the pumps perform consistently, with 
no fall-off in capacity. These rugged, 
space-saving self-primers are quiet in 
operation. With Marlows, there are 


January, 1959 


convocaties it 


, aspera Pachinery OPED 


ae eet *4 / 


fewer shutdowns...less maintenance. 
Marlow’s proved mechanical-shaft 
seal eliminates leakage and solvent 
loss. A dry, clean and trouble-free per 


formance is now the rule in every 


washroom where Marlows are used. 


For new machines, plant moderniza- 
tion or replacement, make your next 
drycleaning pump a Marlow. For 
complete information, write for Bulle- 
tin DC-04 and the name of your 
nearest Marlow dealer. 


MARLOW PUMPS°® 


DIVISION OF BELL & GOSSETT CO. 


Morton Grove, Illinois 


Midland Park, New Jersey 


Longview, Texas 


6-310 
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Operators 
ated by 


should prepore 


puffs 


and other 


ilmost 


explo 


quippes 


for f 


signs 


urn 


/ 


ace explosions 


s not corrected 


the 


e. Hi 


if faulty 


] 
Oule 


bet 


speed of 


re shutting 


off fuel 


com] letel 


failure safety 


H tire 


not | 


oncermed 


detection of 


be ¢ 


first interest should be 


uirhietl 


involves n 


trial-for-ignition 
vilot-Hame 
] 


modern 


est ib 


aevices 


been reduced to 


electing ade quate 


than 
| units with fast 


ore 
irious Operating 
, 

hes and auxiliaries 
for 


boilers 


moce rt 
tact 


and sO 


stems 
In 
sO many 
Is «ue stionabl 
ot a 


ind eco 


an owner! 


nabh 


important 1s the 
ittention vou 
orate hiring svs 


mplex svstem in 


ombustion 


some kinds of plants is just not suit 


able 


“Oughta be a law’ 


When vou consider the position of 


automatic boiler controls, their num- 


ber 


their complexity, their perform- 
the takes 


the appearance of a mess, It was just 


a situation that brought on the 


ance entire situation on 
such 
present regulations for boiler makers, 
It took from about 1870 to 1914 be 
fore there were any codes or rules. 
Between 1914 and 


fications were made 


1926 many modi 
and new sections 


appt ared 


I. Power Boilers 
Il. Materials 
Ill. Boiler of 
IV. Low 
Boilers 
\. Miniature 
VI. Inspection 
VIL. ¢ ot 
VIL. Unfired 


) 
Pre ssure 


Boilers 


Boile rs 
Vessels 


ire Power 


Pressure 


ree 
Vrenasnie BOTH we 


: emecuTiil 
J baiLen MANUEN TARE al 


Most manufacturers 


cious 


boiler suspi 
and distrustful of each other 


were 


the above it is clear 
mae hine ry 1s already 
and that a 
of the 
necessary to 
We 
panel proposed tor the 


of the Ameri 


chanical Engineers 


I rom 
that the 


quite 
in exist 
knowledge 
the 


dangers 


ence prior 


exists dangers and steps 


combat these 


note with considerable interest a 
annual meet 
Society of Me- 
on flame-failure 
Out of the panel should 
of the 
problems we now face and the steps 
that should be taken 

Namely, the 


together and 


ng ati 
safeguards 


come a clear-cut recognition 


must 
ot 


so 


manutacturers 
fashion a_ set 


reliability 


get 
standards 
that a purchaser can expect a stamp 
of approval the he 
buys. He should be assured that he is 


design and 


on equipment 


purchasing at least minimum relia- 
bility. the knowledge that the 
supplier risks his business if he does 


with 


not meet these minimums. # # 


* Incorporated in Section 1, Power Boil- 
in all editions since 1924 until an 
nulled and omitted from the 1952 edition 


ers 
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Aol 0 mre |-) Maalela-mninolag 


American Cleaners Equipment Co., Cincinnati 12, Ohio 





You, the drycleaner, provide a vital service for the 


people of your community... 


You get more from | merican 





LEGAL DECISIONS 


By A. L. H. STREET 


Validity of Guarantee “If the plaintiff had instructed th Builder Owner Liability 
defendant to ship the goods by parcel bens 

post, the defendant would not have Is the owner of a building leased to a 
cleaning and laundry company liable for 
an accidental injury to the painter who 
was painting a sign for the cleaning and 
laundry company which the building 


A rug cleaner guaranteed that he 
could successfully clean an upholstered 


sofa. He shampooed it and the color ran. , 
: 2 Such instruction would have made the 
Was he liable? 


parcel post the agent of the plaintiff 

In the case of Mass v. Viemont Rug The fact that the plaintiff shipped the 

& Carpet Cleaning Co 173 N. ¥ goods to the defendant by express 

Supp. 2d 963, the New York Supreme company was an intimation, if not an ; 

Court, Appellate Term, Second Divi- instruction, that they should be re he case (Toljan V. Floyd, 326 Pac. 

sion. decided the cleaner was liable turned by a common carrier who 2d 971) was decided by the Montana 
In the words of the court decision would be responsible for the nonde Supreme Court. 

the defendant (the cleaner) conceded livery. ... The accident occurred when brick 

that the color of the fabric had run. “Had the defendant delivered the fell from an old disintegrated cornice, 

He had made a test patch before package to an express company or to striking the painter while he was on a 


been responsible for the nondelivery 


owner did not authorize? 


shampooing the sofa which should the postal department properly in scaffold painting the sign 

have advised him that in this instance sured. there would have been no The cleaning and laundry company 
shampooing would be a_ negligent negligence on his part. Its delivery to was not sued, probably because there 
manner of doing the work; that this the parcel post uninsured was caused was nothing to show that the company 
particular sofa called for drvcleaning. doubtless by his desire to avoid the had any reason to suppose that such 
Either his work was negligent or his expense, which he had advertised that an accident would happen and was 
patch test was negligent.” he would bear, of shipping the goods under no contractual obligation to 
) The court also said that even if the The defendant was responsible be keep the cornice in good condition. 

defendant was not liable on the cause of the failure to select a carrier As to the owner of the building, he 
grounds of negligence, he was liable who would be responsible for the safe did not authorize the work to be done 
because he had spec ially guaranteed transportation of the articles, or to in and so was under no legal obligation 
that the sofa would be successfully sure them when sent by the parcel to see that the cornice was in sound 
cleaned post.” condition 


Mailing Garments 


In the absence of any other agreement, 
how should garments received by express 
or parcel post be returned? 


A decision on this subject was ren- 
dered some years ago by the North 
Carolina Supreme Court in the case 
of Green v. Ben Vonde Co., 107 S. E. 
139 
The defendant was a cleaning com 
pany which had received the plaintiff's 
garments by express and_ returned 
them by uninsured parcel post. The 
plaintiff did not receive his garments 
so he sued the cleaning company 
The court said 
“It is a well-known rule applicable 
to common carriers that ‘delivery to 
the common carrier is delivery to the 
consignee, but the question here is 
whether the delivery of a shipment The first non-flammable 
uninsured to the parcel post depart ; Ae 
ment is delivery to a common car water repellent with built-in 
rier ° 
“The plaintiff sent the shipment by detergent neutralizer. 
express, and did not indicate that he 
wished the goods returned in any . CHEMISTS 
po carl | Spray rating: 100-100-100 lg 
“The defendant advertised that he — 
paid charges both ways on shipments 
where the work netted over $10.... 
“The post office is a governmental repellent business. ORDER the new 
function, and cannot be held liabi and improved REP-100 from your 


when no insurance on the article is 


taken out... . favorite jobber salesman. 


PREPARE NOw for profitable water 
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Mr. Robert E. Matejovsky, 








DRY CLEANING « 


oer 





} 


Matejovsky had a 

ll MagiCare Relative 

ntrol installed on a synthetic single -bath 

his establishment He lid so because ine 

control of washer! relative humidity was 

mportant to get ideal cleaning—the kind that brings 
mers DacK in and avain 

che res ilts exceed { Mr Matejovsky S hopes 

please {1 that 10 months later he wrote 

Our spotting time ts greatly reduced 

nore vivid garments softer with less 

pressing time reduce { fewer re-runs 


wet wash is now in the past! 


HOW HONEYWELL RH CONTROLS CAN HELP YOU 


Mr Matejovsk s story can be your story, too The 


Dayton dry cleaner 
bring savings 


Honeywell MagiCare Relative Humidity Controls 
can bring you not only better cleaning but faster, 
labor-saving operations 

This completely automatic system keeps the rela- 
tive humidity in your washer accurate within 1% R.H 
It prevents excessive moisture which causes wrinkling, 
breaking and increased pressing time. Yet it assures 
sufficient moisture to get garments really clean. The 
Honeywell system works equally well with Stoddard 
and perchlorethylene solvents, can be used with any 
concentration of charge soap in any type of washer 
or washer extractor and with one-bath, two-bath and 
batch process systems 

Ask your soap and machinery dealers for the 
Honeywell MagiCare system, or contact Minneapolis- 
Honeywell, Dept. ND-1-21, Minneapolis 8, Minn 
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uses Honeywell WioaiConre 0 


to every operation 


WASHING. Mr. Matejovsky reports, ‘Far fewer reruns, rare SPOTTING. Perfect Cleaners saves time on spotting with 


wet wash, with Honeywell's MagiCare Relative Humidit Honeywell's MagiCare Control. In fact, since 


| . . 1] nt } call , . ) 
Contre ha ¢ ise Honeywell's control assures i¢ Stallation an average & of the varments are pas 
Lf 


tO clean each fabric Dest —sO perfectly 


: ly 
clean no spotting 1s needed 


PRESSING. Mr. Matejovsky has noted a great decrease in CUSTOMER SATISFACTION. In Mr. Matejovsky’s own 
pressing time. That's because garments no longer get to¢ words . colors are more vivid, garments feel softer 
damp and wrinkled in the dry-cleaning bath. They lo Naturally customers are happier, too. And that’s the 


better, press better—and press faster! payott for a bigger business and better profits 


Honeywell 
Hi) Fouts ww Cotiol 


January, 1959 





Plantowner Kotulka points out two conveyors that were installed to ease handling of garments 


You Can't Afford To Stand Siill 


This plant points the way to growth 


through periodic improvements 


By RICHARD VINOCUR 


DON'T LET THE DUST gather be Let's take a tour through the 4.580 
eat} ur teet s the motto of Joseph square teet ot the plant and make 
Kotulka, Kotulka Dry Cleaners, Allen 


tow! Pennsvly ia Hardly a season trons that have been mace ove! the 


in mventorv of the change s and addi 


that some mp vement addi 
on renovation I alteration isnt One of the largest changes took 
ace i the Kotulka plant place im the drvcleaning room. New 
When Shi Kotulka opened the 


1945, his only equipment was ind installed, the cleaning room was 


enlarged and the entire area cleaned 


P ist few vears 


cleaning equipment was brought in 


id a silk press 
me out of the armed up. The vast improvement over the 
literally starting trom previous arrangement did much for 

tf room tor im the plant even giving a lift to em- 

plovee morale. And who doesn't enjoy 

working for a progressive outfit in an 

vement itmosphere of newness? Customers 

plant on Main were informed of the change and 

i far cry from the little press itthers to come in the future by spot 


shoy opened over 13 vears ago radio announcements 


' 

The volume has also seen quite i The next addition to the facilities 
change from the $7,000 gross figure was new. slickrails throughout the 
the plant brought in the first year. In plant. Then came an automatic con 
1956 the volume umped 26 percent veyor for the call office and six new 
the 1955 fieure to $68,000; in presses for the finishing department 


it reached $82.000 Continued on page SO 








Joseph Kotulka’s hobby is a 
story in itself since he has geared 
it toward promoting the plant. 

Roth he and Mrs. Kotulka, who, 
incidentally, keeps the plant's 
books, were in the Air Force. As 
a result they were both interested 
in flying. After he came out of the 
service Mr. Kotulka purchased a 
small plane for his private use, 
and had lettered across its side 

Kotulka Dry Cleaners.” 

With their parents’ permission, 
Joe often took the children of cus- 
tomers up for short spins and the 
trips created much goodwill. And 
every time the Kotulkas would go 
to the airport and taxi the plane 
down the runway they would get 
a bit of free publicity for the 
plant. 

“Sundays were the big days,” 
Joe recalls, “For an afternoon's 
entertainment many people came 
down to the airport to watch the 
plane take off and land and gave 
us a bigger crowd to see our ad- 
vertisement.” 

Although the Kotulkas have sold 
their plane, they are planning on 
buying a newer and larger one in 
the near future. 
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In Successful Drycleaning Plants... 


Progress depends on Progress Know-How 


In plant after plant, leading drycleaners and their key employees use the know-how in our 
modern, authoritative, complete manuals to 


e build business 
e increase efficiency 
e raise profits 


Sixteen of the manuals are listed here. They can aid you in a number of ways ... anda 
major one is in the training of new or inexperienced help—fast! 








We invite you, as a National subscriber, to take full advantage of any or all of them. 


1. How To Clean Cotton Rugs . e 9. How to Build a Greater Demand for Your 
Step-by-step description of methods used to produce a Professional Laundry Services 

really fine job in the plant or on location. Covers neces- How to stimulate route and over-the-counter sales, im- 
sary equipment, recommended formulas, operating pro- prove services and relations with the public and staff 
cedures. 

2. Manual for Training Silk Finishers 

40 pages of down-to-earth help in the training of silk 


10. Advertising That Builds and Holds 
Laundry Business 
All about advertising, direct mail, premiums, merchan- 
finishers to do a complete job, using all types of equip- dising programs, the art of selling, etc 
ment 
11. Fur Book 


Complete 271-page textbook on the cleaning, repair- 


3. The Laundry Primer 
A complete guide to basic washroom practice—methods, 


. : n li rs. 
procedures, economies, efficiencies. ing and remodeling of furs 


4. Storage for the Drycleaner : 12. Legal Decisions for the Drycleaner 
Everything the drycleaner has to know for successful Written by an attorney at law, this booklet covers 
operation of a storage vault. court decisions on damage suits, employee problems, 
5. Guide to Plant Layout . . taxation, fire, theft, etc 
From a layout standpoint, how to make the plant more 
- - 13. The Charged-System Roundup 
efficient. Complete with ‘“‘cutouts"’ for designing your 
What 15 detergent manufacturers say about cleaning 
layout on paper 
room procedures 
6. How To Train Finishing and Folding Operators 
in the Laundry . 14. Fabric Facts 
14 chapters covering every step in the finishing and How to identify, clean, spot and finish all kinds of 
folding operation textiles 
7. Manual for Training Wool Finishers 
i 15. Coin-Operated Laundries 
Step-by-step textbook on finishing all kinds of wool 
The coin-op from the professional operator's point of 


garments and using all kinds of equipment ; 
view. For keeping you posted on this new way to 


8. Guide to Construction and Remodeling of 
market laundry services 
Drycleaning Plants 
Complete package including costs, planning, construc- 16. Guide to Motivation 
tion, heating, lighting, etc. Even includes help on Acclaimed by the industry as a history-maker. Tells how 


landscaping to make more people want the services you sell 


To order, check number and mail coupon. 


Special rates on quantities quoted on request. 
Name 
My check for is enclosed. 


REMITTANCE MUST ACCOMPANY ALL ORDERS 


NATIONAL CLEANER & DYER 
305 East 45th St., New York 17, N. Y. City 


Firm 


Street 
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Perhaps the most important addi- 
tion, according to Mr. Kotulka, was 
the one-girl shirt unit which was in 
stalled in September of 1956. It is 
interesting to see what the unit did to 
help the plant 

Most important, it helped increase 
volume. The shirt figure jumped from 
150 (before the unit, shirts had been 
sent to a laundry) to 1,300 shirts a 
week after the unit had been in opet 
ation only three months. Since then 
it has been necessarv to buy a 3-girl 
unit to replace the original. They now 
average over 2,200 shirts a week 
The drvcleaning volume has increased 
15 percent and is now well over the 
$500 figure for the call office. The 
routemen have also received benefits 
from the shirt unit. They have some 
thing to talk about and to sell the 
customers 

Mr Kotulka is especially pleased 
with the wav the unit attracts atten- 
tion by providing activity in the store 
window 

One interesting fact is that the unit 


has cut down a large percentage ot 


New shirt unit has done wonders toward increasing both call-office and route volume 


claims. The plant’s total claims in 
1955 were $165. low in itself. But 
of this figure 95 percent stemmed 
from shirts sent out, and lost or dam 
iged bv the laundry Kotulka’s had 
been doing shirts as a courtesy to the 
customers who wanted one spot ser 
ice and it had been hardly worth the 
trouble until the shirt unit was in 
stalled 

Thus far. Joe estimates he has spent 
tbout $65,000 in remodeling and al 
tering the plant’s setup expanding 


] 


the facilities and purchasing new ma 


( hine ry 


Old staff likes new ideas 


Especially pleased with the changes 

imbing _ ‘ the plant’s 22 emplovees This 

10.2 pro Plant teck on new leek after dicgonel is ome phase of the operation that 

the figure ros store front and large sign were put up hasn't seen much change. Several em- 

n L957 to plovees have been at Kotulka’s since 

outes, which were bringing in about it opened and many more have been 

re change vere in the of STOO between them. Three new trucks there five vears or more. Perhaps this 


store front was completely vere purchased as a starter. The plant is one of the reasons why the plant is 


eled. The building that houses was being enlarged and space former so efficiently run and its claims partic 
thie pl int was formerly a residence \ ly devoted to route orders was taken ularly low. Each member of the staff 
reen glass front was put on to make war is treated individually and as an equal, 


nitsick more ittractive ind i Mi Kotulka decided to ive the and each does his utmost to help the 


ign was placed above the win second floor, formerly used for office plant succeed. Joe proudly points out 
low, extended out from the building ind storage space, a face lifting. The that a girl won't leave at quitting time 
nside of the call office was wall upstairs area was cleaned up and en unless her work station is thoroughly 
| motif to continue larged to hold the route garments. To cleaned up 
ind te uggest a ease transportation of garments up What's ahead for Kotulka’s? More 
ind down the stairs, another conveyor expansion and maintenance of the 
| 


iS pure hased le vel the plant has now Set, explains 


vas strugglin jus oO By this time the entire route pro- Joe. Eventually, as the business grows 
volume had been about $75 cedure had a new look and the route he plans to expand further by purchas- 
call-office countet men felt it. Their routes began to ing more space, possibly the building 
umped to $550 row. and volume climbed = steadily next door. At anv rate. Kotulka’s in 
Today the plant has four routes do Allentown seems to have a bright fu 

to build up tw ng about $2.000 among them ture. # 3 
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add profit 
to every 


Shirt package... 
y 


| 


cul PACKAGING COSTS! 





FASTER, EASIER TO USE! 


Carry* Pack gj 
gives you a smart 
package . rt new 


Interested in Shirt Bags? 
- - Attaches We Can Help You! 


Order tickets in one operatio 
n, > 


DISPENSERS LOANED FREE! 
MAIL COUPON NOW! 


.» faster . 


~ 


EASY 10 CARRY! | conan 


the convenience 


\ ; stomers love ° NCD.19 
, Carry * Pack Fashionable shops CARRY - PACK COMPANY, LTD. 
of Carry” ; 


~ e k, too. Schiller Park, Illinols 
oney with Carry Pac F } 
save mM | onadian Licensee: Top Paper Product 
= ontleme | am interested in Ce 


J ® 
CARRY: PACK 


SCHILLER PARK, ILLINOIS 
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Newly elected officers, left to right 
Charles B 


Truxal 


Randal! Creed 


Julius W. Hilz, Clovis C. Loudenslager 


Ohioans Brainstorm 


VELAND PI 

1OO) member ot the 
Association 

s fortv-fourth annual conventior 

Hotel Cleveland. October 10 


\YED HOST to al 
Ohio Dry 
ittended the 


vening October with a 
me by Mavor Anthony | Cel 
Following were LS illied 
} 1 

met eacn ( vhnom vUuve i 
rritriuite il ) The Newest or 
Sell This Year 

olumnist for the 


j } 
fer WOKE ol 


C. P. 0. M. 


NANIMOUS VOTE the 
Ow t Nlassac 
which would 
PON 


it the CPOM s 
held tl 


ention 


Bradtord 


ive ecretary 
would serve 

the state to 

link with the 


Drvcleaning—Its Role in Today's 
| ishion 

featured 
in address entitled “Your Safety Cam 
David Witte, Department 
ind Hygiene, State of Ohio 
| iddei Divi 
sion of Dow Chemical Company, gave 
“Clothing Care 


ousel,” an industry education program 


The second dav S session 
paign by 
t Satety 


(,eor ce 


g Merchandising 


it commentary on 


presented 
Dow As al 


designed for students 

through the courtesy of 

divertissement a talk on “How To 

Play Poker and Win” was made by 
I Robert Gable 


ker authority 


An innovation was a_ two-hour 
“brainstorming” session held Saturday 
morning in which all delegates partici- 
pated in solving important industry 
Moderator for the session 
was Michael O'Neill, managing direc 
tor of the Michigan Institute of Dry- 
cleaning. Some of the problems pre- 
sented and discussed were: “Should 
a Cleaner Set His Price To Guarantee 
a Fair Profit, or To Meet Competi 
tion?,” “Do ‘Specialty’ Services Help 
Volume?” and “How 
Affect Drycleaning 


problems 


Drvcleaning 
Does Location 
Volume?” 

The second day of the convention 
was concluded with the annual ban- 
quet and a program of entertainment 
MC'd by Edward Fusco, Niles, Ohio. 

The final day featured addresses 
by Len Fiddle, editor, Cleaning and 
Laundry World, and Clay Hardin, 
chiet National Institute of 
Drvcleaning 

Officers elected for 1958-59 were 
president, Julius W. Hilz, Hamilton; 
vice-president, Clovis ¢ 


analyst 


Loudenslag 
er, Columbus Charles S 
lruxal, Columbus 

\ special program including a Kof 
fe Klotch and luncheon, followed by 
a tour of the Import Fair Show at 
the Higbee Department Store, provid- 
ed entertainment for the ladies attend 


secretary, 


ing the convention. 2 4 


Endorses Joint Membership Plan 


issociation. Yet he would also 


! free to work on matters affecting 


' 
ional 


lo share 


the state's members directly 
} 


benefits Massachusetts drycleaners 


ust become members of both asso 
tions 
Although the CPOM 
the joint membership plan, it still has 
to be ipproved by the NID 
ind Pennsvivania are the 


pel iting under the plan it the pres 


has endorsed 


Virginia 
only states 
ent time 

The guest spe ikers for the two-day 
laddei 
ompany; William 
Institute of Dry 


convention included: George 
Dow Chemical ( 


Browne National 


Bay state cleaners face an important policy decision at their two-day annual convention in 


Boston 


cleaning and 


Flack 


inspirational humorist 
Gen Sunshine Baking Com 
pany 

Mr. Taddei showed a new 35 mm 


slide film 


available to 


which his company has 


made drycleaners for 
programs in the nation’s 
schools Its title 


Ouse | 


teaching 
“Cleaning Care 
Mr. Browne probed the consumers’ 
illustrated the three 
drycleaners shoot for in 


solt spots and 
goals must 
customers: (1) 
their expert, (3) 
in line with motivation 


dealing with 
their fears 2) be 
be their ally 
research findings 
More than 200 


and allied 


quiet 


members. guests 


tradesmen registered for 
the annual banquet and 150 for the 
SeSsSIONS 

The new officers for 1959 are: Fran 
cis X. Stone, president; Samuel Britt, 
Hector Bovenzi, 
second vice-president; William Hamil- 
ton, third vice-president; Maurice 
Elkind, treasurer; James Suggs, clerk, 
and John Ludwig, sergeant-at-arms. 
—Henry Mozdzer 


first vice-president; 
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CISSELL QUALITY 


KNOWN THE WORLD OVER 


— built into CISSELL DRYERS 


8-STAGE HEAT CONTROL 
Operator sets control for the 
heat he wants... and forgets 
it. Cissell's 8 FIXED stages of 
heat assure that temperature is 
positively maintained — and 





important that is! 


DELIVERS 3200 cu. ft. 


— > 
__. 


FAST DRYING eee 


“ detiverlerge volumes ot oir tor OF AIR PER MINUTE 
pes fast drying and complete 
a deodorization. 


F 
| 
| 
| 


oo every drycleaner knows how 
i 


42” x 42” SIZE 


® Get years of dependable service 


® Get drying at its best 


Cissell Drycleaning Dryers are modern in cabi 
net design. Install them side-by-side, yet retain 
complete accessibility of all parts for simple 
maintenance. Basket can be removed in less 
than one minute. Double walls provide extra 
strength ... KEEP HEAT IN BASKET. Per 
forations in basket shell are extruded to provide 
smooth surface. Air filters are standard equip 
ment on 42” x 42”. Every feature is a Cissell 


quality feature—known the world over. 


W. M. CISSELL MFG. CO., INC.— LOUISVILLE 1, KY. 
Pacific Coast Office: 4823 W. Jefferson Bivd., Los Angeles 
Foreign Distributors write Export Dept.—Coble Code ‘‘CISSELL 


Consult Your Jobber 


January, 1959 


BASKET 
DRIVE* 


Large basket shaft in Gear Reducer 
supported by Timken Bearings—15 
year life expectancy under continu 


ous 40-hour week operation! 


Cissell Steam-Heated Drycleaning 
Dryers — Single Basket: 36” x 18”, 
36” x30", 42” x42”. ALSO AVAIL- 
ABLE: Cissell Gas-Fired or Steam- 
Heated Laundry Dryers: Double 
Basket “Twin”; Single Basket 
26” « 18", 36" « D", &” = &. 





participation 


Cracker-Barrel Talks 
Spark Oregonians 


Perhaps vou need 
res at more convenient lo 
the customers 
the new plantowner and 


in all out wal 


Problem 2: We ofter laundry service 
to our customers and the work is 
local 


Service is excellent, one day if neces 
r\ the 


wholesaled out to a laundry 


discount is 20 percen and 


quality is average tor the area 


participatis \ have no complaints regarding 


ker Barrel ses service Or quality but have been told 


broken into We could make more by 


putting mn 
i model our Should wer 
| 


disc ussed 


to the m 


own shirt laundry 


Suggestions: First consider whether 
ou have the space and facilities, such 
iS boiler capac ity and sewers and 
check availability of proper workers 

Problem 1 ( id-established ( 


’ 11 
plant turnu " et tha ig vould 


onsider the extra overhead it 


entail ind consider too, 


qualit ! ! re hes \ the proht vould warrant the necessary 
mvestinent 
Your own shirt laundry would give 
mu better quality control, faster sery 
ice, and is certainly good for promot 
ing additional drvcleaning sales. The 
extra drvcleaning volume might carry 
the loss of too small a shirt volume 
n this department 
Your own shirt laundry might even 
be necessary for your own protection 
Suggestions: ( ( f the laundry now handling this work 
‘ t al ad} ‘ mis USIN the names from these 
t t ( {, | Our drv« le wine Cus 


de partment 


Problem 3: We have route service in 
ni plant burt the price difference by 


sh-and-< 1 del 


t irr ind CGenvers 


10 percent truce k expenses avel 
ent and our driver com 
recent, which means 

rv costs while we 

reent mcrease nn 


nenie tr 


lowe ring 


our cash-and-carry prices in hopes of 
Mmcreasing this service or imcrease 
delivery prices i hopes ot reducing 
this volume to reduce our delivers 
deficit? 
Suggestions: Joo many plants have 
“truck drivers” instead of salesmen 
One could eliminate routes by setting 
up stores 

Hire outside sales consultants te 
train your routemen, and make it a 
good sell ng organization, Keep routes 
under the 45 percent of volume which 
is the accepted percentage of custom 
ers Who demand route service. 

Do not 


prices, but do increase 


decrease cash-and-carr\ 
the charges 
for delivery 

Keep the trucks in better repair 
Poor appearance and equipment may 
be making a bad impression on poten 
tial customers 

Better truck maintenance through 
buving only 10 gallons of gas at a 
time and having the service station 
operator check the trucks more often 
to spot trouble before it occurs 


Problem 4: Wash-and-wear is becom 
ing increasingly popular, but we re 
ceive very few such garments in our 
plant. We are certain the public is 
aware of the superior appearance of 
these garments when processed by 
professionals like ourselves. The prob 
lem is what must we do to get 


this lost volume back into ow plants? 


Suggestions: Use the snob appeal ot 
professional handling 

Have all the plant personnel wear 
wash-and-wear as a continuous dem 
onstration of the better appearance of 
these garments after professional fin 
ishing 

Public is often not aware these gat 
ments can be drvcleaned. Many re 
tail store clerks actually tell their cus 
tomers not to have these garments 
drvcleaned as a selling point 
NID at present is trving to get manu 
facturers to include on the tags the 
statement that “This garment can be 
drvcleaned 

Local associations must sell the ad 
vantages of profession il service 
through better 
advertising 

Manv cleaners are taking advan 
tage of the fact they are the only 


public relations and 


ones able to restore the sizing In order 
to give these garments a like-new ap 


trance 


The three-day convention was held 
October 24. 25 and 26 at Klamath 
Falls. The first day was de 


voted to directors meetings ind asso 


Friday 


ciation business, Guest speakers in 


Continued on pace 87 


NATIONAL CLEANER & DYER 





Look at the quality of your work 


« -» A DP 


thru the eyes of your customers 


CISSELL 
FORM FINISHER 


* No Foot Pedals 
* Fully Automatic 


Air and Steam at the 
same time 


* Controlled Air Pressure 


Meet your customers’ demand for a soft, no-shine finish 
with equipment built to do the job. Even hard-to-work 
materials that demand air while steaming are finished 
beautifully on the FULLY AUTOMATIC Cissell Form en 
Finisher. The Cissell Time Switch permits operator to do 
other work while the Cissell Form Finisher steams, dries 
and cuts off automatically. Levers regulate size of nylon 
form at waist, hip and lower positions by moving back 
and forth in a horizontal motion and quickly locking into 
position. 

Finish any size garment—from the smallest child's to the 
largest adult’s. Air pressure adjustable from minimum to 
maximum or to any intermediate stage. Superb construc- 
tion—the kind you expect from Cissell. 

CISSELL FORM FINISHER includes one set of #11 
Sleevers, one set of #24 Sleevers, and one Cissell Vent 
Clamp. Guaranteed for one year against manufac- 
turer's defects. 


=/ 


CISSELL BUILT TIME SWITCH 


W. M. CISSELL MFG. CO., INC. 
LOUISVILLE 1, KENTUCKY 


Pacific Coast Office: 4823 W. Jefferson 


Bivd., Los Angeles. Foreign Distributors 
Consult Your Jobber write Export Dept.—Cable Code “CISSELL". 
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The Industry Demands It, 


So We're Reprinting 


DO-IT-NOW 


IN HANDY BOOKLET FORM 


Yes, scores of drycleaners want DO-IT- 
NOW booklet form. And to 
satisfy them, we're publishing the booklet 


in handy 


immediately 


DO-TT-NOW 
1958 


back in 
continued 


started Oul July 


issue and has chapter 


after chapter—in every issue we've pub- 


lished since that time 


The DO-IT-NOW booklet will put in one 
place the complete facts, help and guid- 
ance drycleaners want in bringing every 
step of their business operation up to high- 
est efficiency. best results and healthiest 
profits. 


In just this one booklet you'll find chap- 


ters devoted to 


Packaging and Delivery 

Inspection and Finishing 

Marking, Cleaning and Spotting 

Hiring, Training and Motivating Employees 


Power Equipment 


19 Sidelines to Promote More Profits 


With its money-making facts and its practical check lists, the DO-IT-NOW 
booklet is one you'll want to place in the hands of every key employee on 


your payroll 


lo make sure you get the copies you need, just fill in and mail 


the coupon. We'll reserve your quantity for you. 


To: NATIONAL CLEANER & DYER, 305 East 45th Street, New York 17, N. Y. 


Please send me opie 


My remittance $ s enclosed 


of the DO-IT-NOW booklet at $2.00 each 


NATIONAL CLEANER & DYER 








Continued from page 84 

Steve Carroll, Long Beach 
California, NID director for District 
12: Art Schuelke, editor. NATIONAI 
CLEANER & Dyer; Thelma 
Gray & Rogers public relations firm, 
Philadelphia; Al Graham, R. R. Street 
West 
CLEANER & 


( luded 


Beresin 


& Company In Lou Bellew 


Coast editor NATIONAI 
Dyer; Dr. Roval Carth 
Marketing and Speech, University of 
Utah; John Daly, NID publicity di 
and Everette Stevens, silk and 
wool finishing demonstrator 
Machinery Co 

New 


ence Honn 


Prot SSOT ot 


rector 


Exc lsion 


president, Cla 
New Method 
Cleaners. Roseburg vice president 
Dick Carver, Majestic Cleaners, Port 
land; vice-president, Bert Farris, Bend 
Bend 
Saunders 


officers ire 


Honn S 


Trov Laundry 
urer, Merl 


pe rw}? 


secretary-treas 

Saunders Su 
Fuge _. and ser 
Fullington, B & F 
Portland 


Cleaners, 

geant-at-arms, Lee 
Mode | ( le aners 
Lou Belleu 


New 
England 
Clinic 


DESPITE THE DOWNPOUR which 
drenched Boston with 3% inches of 
rain during the two-day period, more 
than 2,400 persons turned out for the 
New England Educational Clinic and 
Exhibit at Mechanics Hall, October 24 
and 25 

According to 
James P Shannon 
managers and key employees and 767 
allied tradesmen clicked through the 
turnstiles at this regional show spon 


1 
general chairman 


1.680 plantow ners 


sored by the Laundry and Cleaners 
Allied Trades Association 


The program took on the propor 
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Mm MR.CORONIS § 


Program chairman Walter Wahlen (right) 
and production ideas 


Scientific 
test proves 
superiority 
of NEW 
water 
repellent 


REP-100 


a national convention-exhibit 
as 96 LCATA member firms put on 


tions ot 
live demonstrations of a variety of 
machinery equipment and supplies 
And no less than 17 owners and rep 
resentatives took part in presenting 


the clinic program which was de 
signed to help delegates find ways to 
improve sales, profits and production 
while rendering the best possible sery 
ice to the public 
Appearing with sales expert Jack 
Lacy on the sales panel were laundry 
Arthur Chamberlain 


Ralph Daniels, Jr 


Jamaica 


Haverhill 


men 
Plain 


PAR ANTONOP 


2 RRR Ee peer enn 


introduces plantowners who discussed promotion 


At left 

is an action photo of 

the spray test designated 
by A.S.T.M. (American 
Society for Testing 
Materials). 

This technique provides 
an accurate measurement 
of water repellency. 
Street’s new REP-100 

is the first non-flammable 
water repellent capable 
of producing a 100 spray 
rating in either petroleum 
or synthetic solvents. 
Order the new REP-100 
from your favorite jobber 
salesman. 


R. R. Street & Co. Inc. Chicago 6 


Roberts 
Massachusetts 
Portland, Maine 
Solving of the problems of 
the drvcleaning industry was another 


Cambridge, all of 
and Walter Spallholz, 


Simon 


some 


panel composed of chairman T. Her 
bert Evans, Wellesley: 
thur Antonopoulos, Lowell; panelists 
Win Dadmun, Greenfield; Zussman 
Freeman, Wakefield, Massachusetts; 
Harry Coronis, Nashua, New Hamp- 
shire. and Emanuel Kloter, Rockville, 
(Connecticut 

Still another 
where and how of making profits in 
the laundry industry. Forrest Neal, Jr., 
Massachusetts, was the mod- 
panelists included 
John ¢ arruthers, Boston; Melvin Cros- 
bv. Wakefield; James Robertson, Law- 
Harry Walles, Malden, Massa- 
chusetts; Jack Egan, Newport, Rhode 
Island. and James Kelley Portsmouth, 
New Hampshire 

The speakers’ program was conclud- 
Robert Gruver, 


moderator Ar- 


panel discussed the 


Quincy 


erator and the 


renice 


ed with a report by 
Grav & Rogers Advertising Agency, 
Philadelphia, on the latest develop- 
ments in the Motivational Research 
program currently being conducted 
for American Institute of Laundering 
first test for the reg- 


ional clinic-exhibit 


This was the 
program and its 


initial success may prompt more of 


them in the future 2 3 
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St. Louis Plans Cooperative Cam- ‘ for the Neighborhood Clea: senior high school students during the 
paign: All t ers As iti« poke at a meeting veal 

t a \l re I Niagara Falls cle mers ibout what New officers were also installed at 
the ine! na the annual dinner of the Cleveland 
Cleaners Institute. New president is 
mem Joe Bando VIC president Jerry 

Koral second Vice president Bari 
California rye el Asse Klein: secretary, Irv Malitz; treasure: 
held ! ig in ( irmel Morris Nagel iss:stant treasurer \] 
) purpose C,essne! sergeant-at-arms Hy Cerin 
edures ind welfare trustee, Al Consolo. The 
board of trustees is composed of Mar 
vin Ballen. Hv Brown, Frank Casa 
rona He rb Co lin \l ( onsolo, Harry 
Fox, John Havek, Milt Levine, Gus 
Kalan, Ben Orlove, Pet Ropos Jerry 

Shaffer and Manny Shafran 

Local Elections: At a recent meeting 
t the Associated Cleaners of Central 
Massachusetts the following officers 
elected John Zdonowicz of 
Maynard president 
tf Charles Cleaners 


! ( id Roger Gould 
Sale smanship Lectures rs of ' ind Rog Gould 
1] eq | ] ] D | rOuld i s Westboro reas 


NCA Testimonial Dinner: The New 
York City board of directors, past 
preside nts and the staff of the Neigh 
borhood Cleaners Associations threw 
t SUIPrise testimonial dinner for Frank 
Pollatsek, NCA’s executive director 
on the oceasion of his tenth anniver 
sary with the group. Irving Kleinfeld, 
first NCA president, spoke; Jess Weis 
man presented Mr. Pollatsek with a 
plaque Miu Pollatsek reminisced 
Stanley Goldstein NCA — counsel 
spoke of the growth of the association 
and William Seit issistant director 
spoke for the staff 


News From Ontario: The Sarnia Di 
s t the Dr Cleaners Institute 
Ont Ltd. was named the province § 
Banner Division” at the annual con 
ference held Windsor Alvin 
Thompson, past president of the divi 
i banner The Com 
Local Meetings: How t ‘ , , + 15 other Ontario 
d lade ! | tole thi ive 1 nn) iS] of activity ind 
? 
ntly elected by the Consumer Education: D. H. Currie 
Frank Knee general manager of the Drvycleaners 
rs. Corunna Institute (Ontario) Ltd., recently ad 
imily Laun dressed 80 women belonging to the 
H. Lewis Canadian Association of Consumers in 
\t ‘ et hie rl ( ew nel | sure! the Soo. on the drvcleaning of gar 
Waterbury Conn ! | ! ments both serviceable and nonsery 
Plant \ tion \ . iceable. Mr. Currie also was inte 
viewed on a Soo local radio station 
Cleveland Institute Activities: Hy ind a local television station 
past president and vice-presi Members of — the Niagara Falls 
Cleveland Cleaners Insti N. ¥ Neighborhood Cleaners Asso 
is presented with the “Man of ciation arranged a meeting of over 
iward at the Institute's an 200 local homemakers to hear the 
dinner-dance in November. Dor storv of drvcleaning. Hv Reiff. NCA 
Fuldheim WEWS-T\ news inalyst ind field representative 
mmentator, made the presentation showed the group the film, “After the 
Brown was cited fi “unselfishly Ball Was Over.” and dis« ussed wash 
ting hin f and his time to fm ind-weat 
1 aims of the In Mel Cramm conducted a tou 
‘ ' titute i t outstanding con through his drycleaning plant for 26 
bution cd v Mr. Brown was his members of the Wiarton Ontario, 
rmat Institute's | ik Canada) branch of the Women’s In- 
presented { stitute. Mr. Cramm lectured and dem 


onstrated the drvcleaning process 


trie 
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There’s No Business... Like the Storage Business 
and the Haertel Line of Storage Equipment is Complete! 


DRY STORAGE + COLD STORAGE 
AIR-COOLED OR WATER-COOLED UNITS 


a 








There is a Haertel Storage unit to fit your needs. A Haertel representative will recommend 
how to build or alter . . . and how to equip your vault at a low minimum cost. Any available 
space can become storage area, and having your own storage facilities will increase your 
business as well as your reputation. From the small ‘“‘Storagemaster’’ dehumidifier-fumigating 
unit, to the large ‘‘Vaultmaster’’ which includes automatic refrigeration, dehumidifying and 
fumigation. The Haertel Line is custom engineered to give you approved, safe protection and 
long trouble-free service 


SEND FOR OUR FREE STORAGE 
POLARIZED CARE WALTER HAERTEL CO., 2840 Fourth Ave. So., Minneapolis 8, Minn. 











Please send me the storage Have your representative 
vault Planning Kit. contact us—no obligation. 


VAULT PLANNING KIT 7 


or call TAYLOR 3-6214 collect 


WALTER HAERTEL COMPANY 
2840 Fourth Avenue South 
Minneapolis 8, Minnesota Address 


Firm Name 


Manufacturers of City 
equipment for garment 

storage vaults and Signature 
fur cleaning supplies. 
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Why You Earn More “On-Location’” Profit 
With Synthe-Clean Rug Shampoo 


Your “on-location” business depends NO AFTER-RINSE — Because Synthe- 
on customer satisfaction ... and Clean leaves absolutely no soap film 
here are some very important rea- whatsoever, no after-rinse is neces- 
sons why Synthe-Clean Rug Sham-_ sary. Your customers will be de- 
poo will not merely help you develop _ lighted with the fresh, wholesome, 
customer satisfaction...it will mew appearance of their rugs. 

build customer enthusiasm! 


INEXPENSIVE TO USE—You’ll make 


more money when you use Synthe- 
NO SOAKING . . . NO SHRINKAGE— Clean because its top-quality ingr 
: : : e cause its top-qu: e- 
MULTI-CLEAN Synthe-Clean Rug - Pare 8 
. on fg dients are compounded in such a 
Shampoo is specially formulated to : 
: . . thick, concentrated form. A very 
control the wetting action. Synthe- shes, 
’ i ae small amount will clean a relatively 
Clean penetrates just far enough to f ti . 
. a S - arge area of rug or carpeting. 
gently lift out dirt and soilage. With B B I 8 
no rug soaking, there’s no shrinkage. GUARANTEE — Only finest quality 
materials are used and rigid quality 
NO ODOR—Now you can do “‘on- — standards maintained in manufac- 
location”’ cleaning without ‘‘smell- turing Synthe-Clean Rug Shampoo. 
ing up’ the house with offensive Used according to directions, it must 
shampoo odors. Synthe-Clean is _ give satisfactory results. 
, « Ately odorless. No odor while “Oo ore inf ati y 
1 pint of Synthe- oon to 4 oiliats poe — completely od rle ss. N hile For more information on how 
clean the carpet in an average size room. Mixes cleaning, no after-odors while rug  Synthe-( lean helps you get more 
instantly. Comes in 55, 5 and 1 gal. containers. dries. “on-location’” work, mail coupon. 





MULTI-CLEAN PRODUCTS, INC., Dept. Nc-22-19 
2277 Ford Parkway, St. Pau! 16, Minnesota 
@ Gentlemen: |'m interested in more ‘on-location cleaning 
with Synthe-Clean, also 
Upholstery Shampoo; Scrubbing Machine; Industrial Vac; 
‘The Professional’ Upholstery Cleaning Machine. 
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INCREASE OUTPUT 
IMPROVE QUALITY 
and REDUCE COSTS J\‘ 
with this NEW... 


AMERICA'S MOST ADVANCED 
AUTOMATIC STEAM-AIR FINISHER 


Users all over the country report labor time 
savings up to 40° per garment with this 
new Model A-3 Adjusta-Form “Fashioner.” 
Apply this 40° saving to your own cost and 
volume figures and see how much you can 
add to your profits! 


HANDLES ALL TYPES 


This New Model A-3 “Fashioner” is equally 
effective on all types of garments in both 
vour Silk and Wool Lines: Short or long, 
arge or small... men’s, ladies’, juniors’ and 
woys’ coats, jackets, topcoats; dresses of 
any type and material; blouses; sport shirts. 
Restores original feel and finish to both 
natural and synthetic fabrics. 


f v\ 


Nylon bag 
expanded for 
full skirts, 
large sizes. 


EY y 4 


The biggest Vref Maker 


LOOK AT THESE FEATURES 


TALLER FORM permits greater range of sizes. Maxi- 
mum over-all height, 5 feet, 6 inches. 


IMPROVED CONTROLS with easy-to-set dual timers. 
Improved type, non-breakable mercury switches are 
trouble-free. 


QUICK ADJUSTMENT. Controls adjust shoulder 
width, waist and hemline sizes. Nylon bag fits snugly 
to all types and sizes of coats, dresses and men’s 
sport shirts. 


INSTANT MECHANICAL CONTROL. Press toe pedal 
for shaping bag. Leaves both hands free to adjust 
garment. 


AUTOMATIC ACTION. “Step-O-Matic” toe pedal pro- 
vides exactly the correct cycle of steam followed by 
air, or steam and air together. 


REVOLVING FORMER makes tall form easy to reach 


at all points. Revolves full 360 degrees. Controls re- 
volve with form. 


REMOVABLE CLAMPS, back and front, foam rubber 
cushioned to prevent shine marks, creases and seam 
impressions. 


Ask for Demonstration or Trial Installation 
or write for name of nearest authorized dealer. 


Gye" Fom “WICHITA PRECISION TOOL CO., INC. 


ARE MANUFACTURED BY 


450 NORTH SENECA bad 


WICHITA, KANSAS 
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convenient 

dip-tank unit 
for use 
with new 


REP-100 


Do It Now—Part |. Tap the 
Sales Opportunities of 
Packaging and Delivery 

Do It Now—Part VI. 19 Sid 
lines Promote More Profit 

Drying Rack for Oversize 
Drapes 

Easier Drape Folding 

Overhead Drying for Large 
Household Items 


INCENTIVES 

Do It Now Part IV. Here Are 
Check Points for You on 
Hiring—Training—Motivation 

How To Cut Direct Labor Costs 

Wage Incentives 

Your Future Hangs in the 
Closet 


INSPECTION 

Are Your Inspectors Properly 
Trained? 

Do It Now Part Il. Re 
appraise Your Inspection 
and Finishing Departments 

Farming Out"’ Contracts 

Suspended Tape Dispenser 


INSURANCE 


Employee Hospitalization 
Falsified Insurance 

Fire Insurance 

Two Insurance Questions 
Water Damage Insurance 


LAUNDRY 

Bait the Hook 

Colorful Laundry Department 
Attracts Cleaning Volume 

Do It Now—Part VI. 19 Side 
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THIS YEAR is destined to provide 
an unprecedented demand for 
water repelling. 

Be prepared to offer a superior 
service with Street’s new REP-100, 
the first non-flammable repellent 
capable of producing a 100 spray 
rating in either petroleum or syn- 
thetic solvents. 

For your convenience Street’s 
supplies a convenient dip-tank unit 
as illustrated at left. This unit 
comprises (a) a 30-gallon drum 
with rust-resistant coating for 
storage of the standing bath; (b) 
a plated wire mesh basket sup- 
ported within the drum for con- 
venient immersion and draining of 
the treated fabrics; and (c) quick- 
lock cover to prevent evaporation 
when not in use. 

The complete unit is billed at a 
surprisingly low price when ordered 
with a case or more of this new 
REP-100. 

Order the new REP-100 and the 
dip-tank unit from your favorite 
jobber salesman. 


R.R. Street & Co. Inc. Chicago 6 
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Personalized Laundry Bags 
Shirt Laundering 
Test for Water Hardness 
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Bait the Hook 

Do It Now—FPart II. Re 
appraise Your Inspection 
ond Finishing Departments 

Do It Now—Part III. Let's 
Take a New Look at Mark 
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August 


ing Cleaning Spotting 
Steam-Line Protection 

Step and Space Saver 
Walk-Through Aisle Scores 


Hit With Customers July 


September 
February 
March 


LEATHER CLEANING 

Do It Now—Part VI. 19 Side 
lines Promote More Profit 

Half-and-Half 


December 
March 


LEGAL 
Assessing Damage 
Compensation Question February 66 
Drawing Up a Contract May 78 
Employee Burglary July 96 
Employee Hospitalization January 14 
Equipment Installation November 94 
Equipment Ownership March 158 
Limits on Corporations March 156 
Nonresident Taxes October 97 
Oral Agreement September 78 
Point of Corporation Law March 158 
Rights Under Zoning February 66 
Rovteman as Future 
Competitor 
Route ‘‘Owner"’ Contract 
Store Cleaning Contracts 
Undelivered Goods Liability June 82 
Zoning and Pickup Stations January 13 
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BRUNNER 


SINCE 1906 


| 
AIR COMPRESSORS 


They Don't Gamble on Their 
Compressed Air Supply 


The New Britain Cleaning Corporation, a busy chain of Connecticut 
cleaners, use Brunner air compressors for dependable air supply. 


New Britain Cleaners’ 


volume demands a constant air 


supply even at maximum usage. The new Brunner constant speed 
unloader arrangement eliminates costly "start-stop” operation. 
Compressor design changes insure clean air delivery. 

The new Brunner air compressors are specially designed for 


dry cleaning and laundry equipment use . . . 
20 H.P.; both horizontal and vertical types. 


in sizes from ‘2 to 


Write for compressor recommendations in Dry Cleaning and 


Laundry use. 


IF YOU USE AIR, 
YOU'LL DO BETTER 
WITH BRUNNER 


You'll find two of these 

5 H.P. Brunner air compres- 
sors on the job at the 
above West Main Street 
location in New Britain, 
Connecticut. 


BRUNNER DIVISION 


DUNHAM-BUSH, IN 


WEST HARTFORD 10, CONN. 


Continued from page 93 
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Be Prepared 
Burglar Discourager 
Check Points for Air 
Compressor Maintenance 
Color Changes 
Do It Now—Part II. Re 
appraise Your Inspection 
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Do It Now—Part Ill. Let's 
Take a New Look at Mark 
ing...Cleaning... Spotting 
Do It Now——Part V. More 
Power to You 
Dollars From Heaven 
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Equipment Maintenance— 
Plague or Pleasure? 
Fixit’’ Shelves Save Space 
and Time 
Handy Item 
Interview Dispels Water 
Treatment Mysteries 
Keep It Cleon 
No More Dust Catchers 
Steam Cleaning Hose 
Tile Reduces Dust 
The Use of Valves in 
Drycleaning 
What the Filter Pump Means 
to Good Cleaning 


MANAGEMENT 

Apartments Carry Cleaning 
Plant Overhead 

Blueprint for Success 

Break-Even Charts 

Cost Percentages for the 
Yeor 1956 

Do It Now—Part III. Let's 
Take a New Look at Mark 
ing Cleaning Spotting 

Do It Now—Poart IV. Here Are 
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Hiring—Training—Motivation 

Effects of Price Changes 

Fresh Thinking Revitalizes 
Overseas Plant 

How o Ten-Year Old Plant 
Keeps Apace 

How To Cut Direct Labor Costs 

How To Cut Handling in Half 

How To Manage a Multistore 
Operation 

Initial Supplies 

Is Trere a Perfect Plant? 

It's Never Too Late To Change 

It Takes Market Knowledge 

Labor Percentage Formula 

Motivation and Your 
Customers 

Motivation and Your 
Employees 

Motivation Research Found 
Out This About Drycleaning 

A Revolution in Sideline 
Production 

So You Want To Sell Your 
Business? 

Ten Square Miles of Potential 
Customers 

A Visit to America 

Volume-Profit Relationship 

What Decentralization Can 
Do for You 

When a Shirt Department 
Pays 


MARKING AND ASSEMBLY 
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and Finishing Departments 


June 18 
June 18 


April 64 
May 16 


August 22 


September 40 
November 26 
February 20 
March 174 
July 82 


June 


March 
April 
September 
July 
February 
June 

June 


August 


January 


March 26 
June 64 
March 139 


March 140 
September 40 
October 24 
March 138 
February 48 
November 74 
October 92 
June 26 
October 58 
March 143 
April 32 
November 68 
June 24 
May 20 
March 84 
March 93 
March 76 
September 108 
January 
February 

June 

March 


December 


February 


August 22 


NATIONAL CLEANER & DYER 





Page 

Do It Now—Part Ill. Let's 
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First Names Quicker October 18 
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NEW ZEALAND (See ‘‘Australia’’) 


PACKAGING 
Attachments Aid Bagging May 
Bow-Tied Bag March 
Do It Now—Part |. Tap the 

Sales Opportunities of 

Packaging and Delivery July 
Motivation and Advertising March 
No More Bending March 
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But Not Forgotten September 
A Tribute to Miss Mike January 
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PLLOW CLEANING 
Do It Now—Part Ii!. 19 Side 
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PRICING 


Do It Now—Part III. Let's » 
Take a New Look at Sita 


Marking . Cleaning 


“set a NOW - ONE CONVEYOR 
Do It Now—Part Vi. 19 Side 


lines Promote More Profit December 
Effects of Price Changes March 
Motivation Research Found 


Out This About Drycleaning March ] 
PRODUCTION ¢ 


Automation's Place in & + 
70 


Drycleaning April 
Do It Now—Part III. Let's LAUNDRY OR ANY PACKAGED ORDERS 
Take a New Look at Mark 
ing .Cleaning Spotting September 
How One Plant Speeded 
Production May 
A Revolution in Sideline 
Production September | 
Sample Production Standards March 1 








PUBLICITY AND PUBLIC RELATIONS 

Dress Right’’ Promotion June 
Four Cleaners Join in Local 

Parades November 
Free Circus Tickets October 
Here's Idea for Fiag Day May 
How One Plant Increased 

Counter Sales 95 Percent July 
Motivational Research Can 

Work for You May 
Motivation and Your 


rontersneetis March ot CALL OFFICE 


Our Athletes Place First in 


Fr June , CONVEYOR 








Planned Prestige That Pays June 
Public Service Signs Get 
Favorable Notice January 


Say It With Music March ) WHITE MACHINE COMPANY, INC. 


Short-Wave Radio Builds . 14th St. & Lafayette Ave., Kenilworth, N. J. 
Business » - 
usine : September Please RUSH complete information 
Stop" Signs Win Community ' 
on your Call Office Conveyors 
Goodwill May { % 


Summer Fanfare April 
Colorful descriptive catalogs 
QUICK SERVICE } . +» gives you all the facts 
Sound Merchandising at a glance. See your 
Launches New Plant September | “White Machine" jobber 


RACKS (See ‘Conveyors and Racks’’) or meil this <eampen, 
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the simple 
high vacuum pump... 


ALL 
these 


features 


not Db 


th nt 


For complete information write for Bulletin BQ, pages $-10 


‘VIKING PUMP COMPANY 


Cedar Falls 


Offices and Distributors in Principal Cities 


RADIO 


Here's a New Twist to Radio 
Advertising 
Three 


Open House Launches 


Stores at Once 


REPAIRS 

Counter-Card Promotion 

Do It Now Part Vi. 19 Side 
lines Promote More Profit 

Homemade Spool Rack 

Lightweight Utility Table 

Storage Space for Zippers 


RESEARCH 
Automation's Place in 
Drycleaning 


The Yeor in Research 


ROUTE SALESMEN 
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Sales Opportunities of 
Packaging and Delivery 
Do It Now——Part IV. Here Are 
Check Points for You on 


Tap the 


Hiring—Training—Motivation 
Drawing Up a Contract 
Motivation and Your 

Employees 
Rovteman as Future 

Competitor 
Route 


Owner’ Contract 


RUGS AND CARPETS 
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Sell With a Soft Touch 
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New Prospects 
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SAFETY AND HEALTH 
Do You Know Your Plant 
Electricity? 
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industry Outlook for 1958 


TELEVISION 
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Open House Launches Three 

Stores at Once 
Sell With a Soft Touch 
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VENTILATION AND AIR CONDITIONING 


TRAINING 

Are Your Inspectors Properly 
Trained? 

Blueprint for Success 

Do It Now—Part I! 
Reappraise Your Inspection 
and Finishing Departments 

Do It Now——Part IV. Here 
Are Check Points for You 
on Hiring-Training 
Motivation 

Sugar-Coated Reminder 

Why Proper Training |s 
Important 


Beat the Heat 
Conditioned Air for 

Drycleaning Plants 
Keep It Cool 


August 
January May 
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W ASH-AND-WEAR 

Ads Aimed at Wash-Wear 
If You Can't Lick ‘Em 

A Perfect Example 


WATER REPELLENTS 
Do It Now—Part VI. 
19 Sidelines Promote 
More Profit 
Novel Dip Tank 
Test for Customers 
WETCLEANING 
Spotting Made Easy—Part VI 
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“In Savannah .... TickeTag Saves Work 
.... helps keep Customers happy!” 


Says Mr. R. E. Sandt, Manager e Superior Laundry e Savannah, Georgia 


In large and small cities, TickeTag is prov Six, seven or eight Pre-numbered 


ing itself daily. TickeTag is the easy way tor ill with identical numbers 


positive identification of dry cleaning and ot 


NO EXTRA CHARGES FOR 
eliminates hectic hunt 


laundry. TickeTag 


Printing your name and address 
periods and disgruntied 
10 Co 


TickeTag 4-in-1 torms pr 


Starting and stopping of numbers 


Customer s Receipt 


Othce Record iriver's number 


Your jobber has all 


lickeTag samples 


Customer's Invoice and Plant Assembly 


Check 


the details; or 


Please send me TickeTag samples and 
full information 


TICKETAG 


41N 1 IDENTIFICATION SYSTEM 


Name 


518 N. Wrenn St., High Point, N. C Adares 


Tags 


Pretix before numbers for store outlet or 


ors of wet-strength stock available 


write 








GAS FIRED 
LATTNER 
HRT 


See — 


the simplicity of design. 

the 10 sq. ft. heating surface per H.P. 

the quiet atmospheric gas burners. 

the simple control setup. 

the factory installed combustion 
chamber. 

the rock wool insulated jacket. 

an HRT boiler all in one piece. 

the boiler that ‘‘coasts’’ with the load. 

sizes 3 H.P. to 50 H.-P. 


Dealers Most Everywhere 


P. M. Lattner Mfg. Company 


Cedar Rapids, lowa 











) 


AND LITERATURE 1 2-by-2 woven body, double- company, the new unit has 


lockstitched for sturdy and been thoroughly field-tested 


NEW PRODUCTS 


( niinued from page 12 troublefree se ams. Colored knit Called the Pak-All. the unit 


tops make possible easy and has an adjustable tray designed 
' eee low-cost classification, Mr. Os- to give the operator positive 
7p ths "al “borne states, and the woven control in selecting the width 
: at wy MANIC bhody provides exceptional wear. of the bag to be made. A com 
naterials and two extra A free sample of the Spartan plete open front is said to assure 
K-T may be obtained up to De- maximum accessibility and full 
lied cember 15, 1958, by writing to visibility, eliminating the need 
Mart is suppued 5 H, Osborne, Whitehouse Ny- for an electric eye when using 

cs : re - rctice lon Products. 360 Furman St printed film 
ding au- Brooklyn 1, N. ¥ A brake on the roll eliminates 


commended by le 
nd give idditional 


" ttle s for pers nal tor 


over-spin whe n dispensing film 
uction tor removing sone 


ual and difficult stains The 
ueeze-type bottles fit 


says the manufacturer, and a 
Poly Packaging Machine treadle operates the unit with 
little effort The operator may 
package one or more items In 
the same bag. The unit may 
be used for packaging shirts 
sweaters and blankets with 


ju 
i ightweight container 
wood. The bottles | 
t} with small pouts 
re r full 
wr intor ition write Cant 
erside Manutacturin 
W119 ( nnecticut 

NI 


For further information write 
to Pak-All Corp., 5663 Bridge 
town Rd., Cincinnati 11, Ohi 





New Nylon Net 
ew nylon net greatly YOUR REQUEST 
yssibility of p for further information 
according to an an will get quickest and most 
ement bv |. H. Osborne complete attention as a 
manager of Whitehouse A new poly thylene pack worthwhile inquiry when 
n Products wing machine engineered to it’s written on your let 
Spartan K-T has been package 25 or more items a terhead. Be sure to men- 
igned with a double-purpose minute has been announced by tion NATIONAL CLEANER 
nstruction The yp of the the Pak-All (¢ orp According to & DYER. 
et knitted and is bonded t Bill Thompson president of the 


nD 
i 
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Milnor Water Softeners 


Four water softeners have 
been added to the Pellerin Mil- 
line, 
nouncement by 


according to an 
Norvin L 
president of the 


nor an- 
Pel- 
lerin, corpo- 
ration 

Included in the 
Milnor water softeners are spe- 
cial high-flow capacity units, 


ind automatic models that per- 


new line of 


form all functions of regenera- 


and restoration without 
perator attention 


The 


mode ls 


tion 
capacities of the new 


range trom 150,000 to 
> 000 000 
tween regenerations 
For further information write 
Pellerin Milnor Corporation 
P. O. Box 7313, New 


rains removy il be . 


Orleans, 


NEWS FROM THE ALLIED TRADES 


Continued from page 14 


distributor in the 
many years, It 
fully staffed and 
showrooms in Philadelphia, Bal- 
timore and Washington, D. C 
Parts handled 
from warehouses in these 


equipment 
area tor main 


tains offices 


and service are 


cities 


Gardner Completing 
Warehouse 


Machinery Corpora 

Andrill Terrace & Sea 
Railroad, Charlotte 
is completing construc 
28,000-square-foot 


warehouse and machine shop lo 


Gardner 
tion, N 
board 
nN. © 


tion of a 


cated across the street from the 
location, S. W. Gard 
ner, president, states that the 
new facilities will 
crease the services presently ot 
fered to the drycleaning 
laundry industries 
the Southeast 


present 
greatly in 


and 
throughout 


SLRA Adopts New Code 


Members of the 
Leather 


have 


Suede und 
Refinishers of America 
unanimously iccepted i 
ode of ethics, 
mnouncement made by 


Kelley president Witl 


weording te tn 
Dick 


100 


percent of the membership rep 
resented by signature, the code, 
headed “the 


run business,” 


way we want to 


our will be en 
forced for good trade and busi 
ness relations 


points 


covers eight 
binds SLRA 
he rs to high standards ot work 
manship, checks on qu ility and 


code mayor 


and mem 


CTVice sensible busine SS prac 


tices, realistic 


promotional and 
emplovee polic 1esS 
methods and 


lied industries 


good pricin 


cooperation with 


code 


be Init 


suit ible 


supplic d 


Copies ot the 
for framing are 
to all SLRA members 

SLRA headquarters are at 75 
IE. Wacker Dr., Chicago. Allan 
] Copeland IS CX vitive dire 


tor 


Wallerstein British Affiliate 


Wallerstein Company, Inc 
New York, N | = 
nounced the 
British 
Huisking 
British 
the importation of 


has an 
acquisition of a 
affiliate, Wheeler & 

Ltd London Phe 
company 1s engaged in 
crude oils 
sential oils and 
this 


drugs spices, ¢ 


hemicals In capacity it 


INCREASE YOUR PROFITS 
with the 
Versatile 

UniMac Twin 


FAST SHIRT LAUNDERING 


The UniMac Twin easily handles the volume for a one 


or two girl shirt unit! 


Larry Bontempo, operator of B & V Cleaners, Mountain 
Lakes, New Jersey, processes 100 shirts an hour in his 


UniMac Twin washer-rinse-extractor combination 


He is 


pleased with UniMac’s quality work, the savings in time 
supplies and utilities and the extra profits it produces 


UniMac Is A Workhorse—washes, 


has acted as agent for the Wal- 
lerstein Company for a number 
ot years 

According to Arthur C. Eme 
lin, president of Wallerstein, 
the purpose of the purchase is 
to expand Wallerstein overseas 
particularly in Great Britain and 


on the Continent 


Wolff Company Moves 
The Wolfl 


pany moved to larger 
quarters at 131 N Halstead 
a hric ago, Ill 

Mr Wolf also 
the addition of Bill 
stall, Mi 


vears of 


Robert I 
rece ntly 


Com 


announces 
Skahen to 
Skahen has 
experience 


his sale ~ 


had 


in the 


many 
drvcleaning and laundry 


industric 


Carmel Retires From 
Kohnstamm 


R. S. Carmel, who headed the 
Kohnstamm Laundry Sales Di 
New York, N. Y., 
retired on the 
phy Siclan ind has sold his com 


the Kohn 


has 
his 


Vision 
advice of 
pany interests to 
stamm family 
William Schnakenberg, 
ior member of the 
organization and an officer 
of the 


sen 
Kohnstamm 
sales 
assuine d 


company, has 


FAST, INDIVIDUAL DRYFOLD BUNDLES 


A UniMac Twin quickly processes flufdry-fold bundles 


INDIVIDUALLY- 
NO LOSSES! 


no marking, no netting, no sorting, 


Since installing a UniMac Twin, Les Grady, operator of 
5 Point Cleaners, Miami, Florida, has increased dryclean- 
ing volume 30% and added $5,200 net to his yearly 
profit. He gives his customers one-stop convenience with 
profitable dryfold service and UniMac laundered shirts. 


rinses and extracts up to 120 


lbs. per hour in only 10 sq. ft. of floor space. Easy and inexpensive 
to install, maintain and operate 


GET ALL THE FACTS! 


rl 


WRITE DEPT. N-19 


January, 1959 


ac 


Company 


723 Ponce de Leon Place, N.E. 


Atlanta 6, Georgia 





Use Newhouse Quality Products 


This amazing machine 
re-tightens 

stretched waist bands, 
necks, and cuffs of tired sweaters and restores the original 


positively 


all in a matter of sec- 


Price $49.50 


shape and elasticity to knit-wear 


onds. Jingles your cash register! 


STANDARD 
« SCALE BASKET 


16” =x 18” x 32” heavy 
gauge steel basket 
with removable plastic liner 
Capacity 60 Ibs. Steel car- 
riage with 3” ball bearing 
casters. Weight figures are 
reflected in magnifying mir- 
ror and plainly visible with- 


$69.50 


Replacement Liner 


$ 4.95 


wire 


out stooping 


HANGING SCALE 


Scale for 


ECONOMY @ 


ideal selling service by 
gauge basket 
scale graduated to pounds 
and half pounds. Approved by Dept 
of Weights and Measures. Capacity 


vp to 100 Ibs 


Scale and basket as shown $39.75 
$15.00 
$18.00 
$22.00 


weight. Heavy metal 


Attractive 


With stand add 
Scale alone 


Basket alone 


Sold Through 
Drycleaning and Laundry Jobbers ki 


NEWHOUSE SPECIALTY CO., 


3827 San Fernando Road, Glendale 4, Calif. 


Mr. Carmels 
laundry and drycleaning indus- 
tries. J. W. Zeising, sales repre- 
sentative for Kohnstamm for 
years, will work with 
Mr. Schnakenberg in the ad 
ministration of the 


activities in the has greatly augmented its re 


search facilities and moved its 
New York 
building at 161 
Americas The 
New York 
house facilities have been 
moved to South Kearny, N. J 


ind greatly expanded 


modern 
Avenue ot the 
metropolitan 
and 


offices to a 


over 30 
tactory ware 
company $s 
sales operation 


The 108-year-old company 


White Appoints Three New Representatives 


CARL BERGMAN NOEL SIMON 


W hite Machine ( 
Kenilworth. N. J.. ree 
pointed three 


( mpans 
ently ap 
sales 


new repre 


sentatives Carl Bergman is 
regional sales representative for 
the state of Pennsylvania, Noel 
Simon will cover the New York 
City-Long Island area, and 
Donald Burros will be responsi 
ble for the states of Delaware 
Maryland, Virginia and the Dis 
trict of Columbia 

Mr. Bergman will be opera 
ing from headquarters at 1719 
Second Ave Altoona, Pa. Ass« 
ciated with the drvcleaning and 
laundry industry for 12 
he joined White in 1955 


ously he was assoc iated with i 


~—=a, 


years, 
Previ 


DONALD BURROS 


large wholesale drycleaning 
plant, sold drycleaning supplies He is also experienced in plant 
in New and did plant lavout work 
lavouts and installations for a overhead rail 
Detroit engineering firm call-office 

Mir. Simon has assocl Mr. Burros is a 
ited with the Alfred University 
! 


I vundrs 


Jersey specializing in 


installations and 
onveyors 

been graduate ot 
and has been 


White for the 
working in the 


drvcleaning ind 


industry for the past associated with 
Before joining White 


plant supervisor in i 


i) years past four Vvears 
he was 


engineering and sales depart 


irge drvcleaning establishment ments 


Wives Participate at Sterling Sales Meeting 


and salesm 
ittend 


in lise USSITONS 


the three-day sales meet- of every executive 
held by the Stet “ 

Philadelphia 
City the 


recently 


invited to and a 


Vv Supply Corp tively 


in Atlantic 


participate 


wite on the company its services 


NATIONAL CLEANER & DYER 





id its products. The theme of 


ording to Her 
Ste 


é Ihe various award achieve 
the meeting, acc 


man Le vine 


] 
riing s I s 
Ine presi 


the 


play 


husband ind 


were 


each The 
ladies the 


more technical sessions on p ick 


wile 
dent, was “recognition of excused from 
important parts Our wives 
ir business li 


tox 


wing and related problems, bu 
joined in ey 
the 


will 


wnining many Oo 
new 
introduce to 


within 


the 


the ney few nontl 


Industry 


Ajax Gets Tito Nod in Yugoslavia 


At the Fifth 


International 


Annual Zagreb known as 
Trade Fair at Za cl 
Yugoslavia, a large grov 
including Yugo the 
President | Broz Tito 
ond from left ind his wife 
wed great interest in the 
xhibited by the run by 
U.S. Department of ymmerce | 


erated — the 
President Tito and hi presses 


fastidious dressers 
cted the 


drvycleaning 


sely inspe display of 
greb ip a_ typical plant in 
of dignitaries American Pavilion 


Ww itched i a 


pre 


sIp sult was Cleaned 
ind finished in 


The high 


two 


ssed 


1) min 


utes speed plant \“ 
tour displays ‘ men md i gi 
\jan 


two 
wite 


Davies-Young Honors Johnson 


lv became manager t anot 


} 
lant 


Gottry Resigns 


Burrill Gottry 
ier of Butler Industries 
sion of Butler Manufacturing 
Company Kansas City Ni 
resigned to enter bi ness 
himself, Mr. Gottryv | 

connected 


1 
cleaning 


general nan 


Divi 


has 
for 
been with the 


dry 
industry for Many 
and 
949 as 


Drvcleaning 


can to Butler in 


vears 
] 
i 


sales manager of its 
Equipment Divi 
His plans include 
tablishment of i 


JOHNSON plant 


sion the es 


drvcleanin 
omn-operate d 
Kansa City 


KARL D ind 


dries in the 


iwarcde 


Weave Masters Consolidates 
Weave Masters. one 


largest reweaving 
the 


ply 


v the 

Davton. O} my 

ind Banasch >! 

Division, it 

ntly 
erations in enlarged 
125 W Fitth St Cin 
Ohio. The expansion 

is. ties will enable the 


company substantially increase 


presentation countrys 
drvcl distributing 
lic] 


consolidate 


} 
said that Mr ision. rece 


t 
quarter 


Ml wcording tc 


In- Meis president 
The ee 


he acquisition 
tts ¢ 


ympany als 


om 
ny 


ini 


ments were presented jointly to 


t 


products that Sterling 








NOW 


WOOL KNIT wear 
DYED 
ANY COLOR 


Almore Dye House offers you precision 


color dyeing of garments made of: 


Alpaca Vicara 
Wool 
Gabardine 


Corduroy 


Camel Hair 
Cashmere 
Nylon 


Velveteen Arnel 


and of course all garments made of 


any type of dyeable material 

KNIT GARMENTS: You can offer this profit- 
able and satisfying service to your customers 
in the full confidence that knit suits, dresses 
and sweaters which come back to you from 
Almore will be complimentary to you and of 
added value to your customers. 


Send KNIT WEAR and ali other garments 
for dyeing to: 


DYE HOUSE 
DYEING is our ONLY Specialty 


4412 Wentworth Ave., Chicago 9, Ill. 


Leon Teichner, President 


ontinuously 


m ) Memsen | 
business Garment Byers \ 
j \ 


GUILD 
of America 


ae 


. the 
dayeimg 
of 


undying 


name 
Since 


fame 











better. 


iS Peculy 


STRUT HANGER 


Hangers are NOT alike! The Laidlaw Strut Hanger, 


for example, is 


assembled, ready for use 


Laidlaw’s no-slip “Shur-Grip” coating is on the 
tube. Wire is black enameled—immaculately clean 
Though production is limited, this fine hanger will 
soon be available in all areas 


* Dress, Suit, Shur-Grip and 
Drapery Wire Hangers > 
Caped Hangers + Trouser 
Guards * Drapery Saddles 
*Collar Supports 


| 


’ a 
~ 
_— a =e 4 
ss a 
\ 
FREE 
Write for a Laidlaw econ-« 
swoatter personalized with 
It's free ! 


— a 


your name 





W.A. LAIDLAW WIRE CO. 


Dept. N9 Peoria, Illinois 





STEAM TRAP 
MAINTENANCE CUT! 


Only 3 parts 


Simplest design of all 
virtually eliminates wear 


does 


> Harrow « 


waskets t 


We 


trap 


hed 
—and use 


M adison Ave 


Trouble-free design 


SARCO 


‘HE MODERN TRA 


ll send you Sarco 


Ask for 60-day trial 
TD stear 

strainer. No cost or 

Suy only if completely satis 


Advise 


»bliga 


size— 
Sarco Co 
New Y 


, orl 
635 


N.Y 


Im 
tk 22 
23 


T hermo- 
Dynamic 


> MAKIN 


STEAM TRAP 


STEAM TRAPPING HISTORY? 





PEOPLE AND 


PLACES 


Doc Coleman has purchased 
Powers Cleaners, 2501 N. Lom 
bard, Portland, Ore 


Large crowds attended the 
grand opening of Magic Clean 
ers in its newly completed 
building at California and Third 
Sts., Libby, Mont 


and Walter Koch, 
wnhers of Pantorium Cleaners, 
Oregon Citv, Ore have added 
new drvcleaning equipment 


Tony Bean 


Mr. and Mrs. Ludwig Gerth 
ind their daughter, Sonja, have 
established Walhalla N. D 


( ke mers 


NORTH 


Mayor George Hutt officiated at 
the ribbon-cutting 
which marked the opening of 
Lustre Cleaners-Launderers in 


Montvale, N. J 


ceremony 


Parkview Dry 
State St W 
has been iIncorpor ited by 


Cleaners, 631 
itertown, N.Y 
Dor 
thy R. Robinson. Charles W 

Imer and Howard B. Helf 


Plaza Cleaners has been opened 
in the Webster Square Plaza 
Worcester Mass 


White, Inc., Hempstead, 
Y has opened branch it 
Hillside Ave. and Herricks Rd 
1 New Hyde Park 


Jess 


Clyde E 


Eyler has purchasec 
Dry 
rederick St 
from Purley Grove 
lishment will he 


Klock Cleaners 


) 


Cleaners 279'e 
Hanover Pa 
Phe estab 


operated is 


An extensive modernization 
program has been completed at 
Fitzgerald Cleansers, Inc 595 


\lain St Winchester \lass 


A grand opening was held re- 
ently at Bell Bov Drive-In 





Master Cleaners, North Platte, 
Neb.. has been sold by M. M 
Lyons to Robert Boyer. 


(Ore.) Cleaners 
fire rec ently 
approximately 


Lake 


was 


Grove 
damage d by 
with a 
$10,000 


loss ot 


Mr. and Mrs. Walter Kump 
have opened Fashion Cleaners, 
Gibbon, Neb. The Kumps also 
own a drycleaning establish 
ment in Orleans 


Dry Cleaners, 
104 S. Main St., was destroyed 
by fire recently, with damage 
estimated at approximately 
$30,000 


Yreka (Ore.) 


EAST 


1361 
Rock 


ind Launderers, 
Dr., Far 


Cleaners 
Be ich Channel 
iway N 


Samuel Rudolph, an NID grad- 
has opened Quality Clean 
the Newtown (Conn 
Shopping Center 


trate 


eTs In 


4 shirt finishing unit has been 
installed it Keyport (N J 
Cleaners, Inc., located on Divi 
sion St 


New 
has 
Lake 
ors, 218 | 
Neck, N. } 


the 


drycleaning equipment 
install d at Mike s 
Success Cleaners and Tail 
ikeville Rd., Great 

Mike Bigaver is 


bee nh 


proprietor 


has been 
Great Val 
on Route 


Peter Pan Cleaners 
opened in the new 

ley Shopping Center 
ba McKeesport Pa 


Cracker Jack Cleaners has been 
opened at 40 E. Central Ave 
Nvack, N. Y.. by Don Starkman 
ind Sid Koc h 


Ray's Cleaners of Northumber- 
land, Pa., has opened a branch 
on W. Market St. in Middle- 


burg 


NATIONAL CLEANER & DYER 





J. A. Loudermilk has estab- 
lished Vogue Cleaners in the 
Broadview Plaza Shopping Cen 
ter, Atlanta, Ga 


Florence (Ala.) One-Hour Clean- 
ers has been opene d at 1218S N 
Wood Ave by H \ Rafhie Id 
and ] ( Burns 


Shirt equipment has been in- 
stalled at One Hour Cleaners 
Fifth and Main, Paris, Ky., it 
was announced by George Witt 


One Hour Valet is now in oper- 
ition in the Parkway Shopping 
Center, Tallahassee, Fla. Albert 
E. Lichtenstein is president of 
the national chain 


A week-long celebration marked 
the opening of Dothan Ala 
Cleaners at 207 | Main 


W. T. Barrett and E. W. (Rainy) 
Collins have opened a dryclean 
ing establishment at LOth Ave 
and Hargrove Rd | iloosa 


Ala 


Ideal Cleaners has been opened 
a new building at 645 N 
ghth St., Colton, Calif., by 
lvde W. Burtor 


Johnny Moeckel 
Venghaus, 
Cleaners & Tailors 
Te X he ld an 
cently 
building at 


Elroy 
Master 
Columbus 
open house r¢ 
in their newly remodeled 
848 Walnut St 


and 
owners of 


A grand opening was held re- 
cently at Golden (Colo.) Clean 
ers, 13th and Ford Sts., by Al 
bert and Lea Koentges 


leased 
Wal 


from 


Naibauer has 
Smith Dry Cleaners, 520 
nut St Windsor, Colo 
Bill and Pat Olsen 


Samuel 


Clark's Dry Cleaners has 
opened in the G 
Foothill Blvd. and Garey Ave 
Pomona, Calif, Owner Clyde ¢ 
Clark operates ( & C 
Cleaners, 1633 W Holt Ave 


been 
irey Center 


ilso 


4 grand opening was held re- 
it Wright-Way 


cently Cleaners 


January, 1959 


J. Y. Wall, owner of Paramount 
Cleaners, Paris, Tenn has an 
the opening of a 


911 E. Wood St 


nounced 
branch at 


Vogue Cleaners, 1839 Thomas- 
ville Rd., Tallahassee, Fla., is 
now owned and ope! ited by 
Mr. and Mrs. Jim Heath. Mr 
Heath is a graduate of the NID 


4 grand opening was held re- 
cently by Robert Hitt at Hitt 
Cleaners in Okolona. Ks 


New shirt finishing equipment 
has been installed at New York 
Cleaners, Oak Ridge Turnpike 
Oak Ridge, Tenn 


City Dry Cleaners, Jacksonville, 
Ala.. operated by Mr. and Mrs 
Clyde Driskill been ré 

mode led und 


idded 


new nachinery 


Mr. and Mrs. Harold Hays are 
the owners of the new Top Hat 
Cleaners 3029 Edgewater D1 
Orlando Fl 


Wash 
( alit 


ind 
l Oniporc 


Everett Bryant, owner of Cen 
tral Cleaners and Laundry, Ed 
Okla has opened a coin 
operated laundry at 28 E. Hurd 


mond 


Haslam’s Cleaners, formerly at 
Front St and Soquel Ave 

Santa Cruz, Calif has been 
opened in a new location at 609 


Soquel Ave. by John Hasla 


Rio Cleaners, Eagle Pass, Tex.., 
been new lo 
and leflers« nh 
and Mrs. W. B. Hedge 
who purchased the establish 
ment from Mr. and Mrs. Don 
Appleby 


has moved to a 
cation at Quarry 


by Mr 


Cleaners has been 
larger quarters o1 


rhorndale Tex ind 


i laundry 


Merchants 
moved to 
Main St 

has adde d 


Laundry 
branch it 
Dallas 
owned by Ray 


Cleaning and 
open d al 
Fitzhugh Ave 
firm 


Brown 
Co has 
3 SS 
Tex. The 


INTRODUCING THE 


SCULPTURED IN STEEL WITH THE LOOK OF TOMORROW 


Here's your answer for top effi- 
ciency in ‘frequent stop" delivery 
—the Forward-Van! Available in 
three sizes—8', 10’ and 12’ lengths, 
for all popular makes of forward 
control New features in- 


needed 


body protection, generous vision, 


chassis. 
clude: urgently ideas in 
futuristic styling providing greater 
owner advertising value 


able 


fort and easy accessibility to the 


replace 
body panels, new driver com 


engine. 

The driver's compartment with new 
instrument panel, 40% greater 
visibility, package shelf area, mo- 
tor cover and driver comfort fea- 
tures is coupled with a payload 
headroom of 72” and width of 78” 
to give maximum delivery efficien- 
cy. A front crash rail, wrap around 
and built-in 
dual rub rails and heavy gauge 
skirt, recessed headlights and heavy 
gauge vertical grille protectors are 
incorporated into the distinctive 
Priced in line with 


the quality it represents. 


front rear bumper, 


exterior design 


ENGINE ACCESSIBILITY 


§ REPLACEABLE 


COMMERCIAL BODY CORPORATION 


203 W. GARDEN ST. 


DE KALB, 


HLL. 


103 





. 


¢ELECTRONIC FUSION 


ASFLEX HOSE 


A longer lasting flexible hose! Features Elec- 
tronic Fusion*—a non-corrosive process for 
bonding brass fittings to seamless corrugated 
hose for pressure-tight connections 
For any size machine, or made to your order 


B 


stronger 


Fast delivery! See your 
nearest dealer, or write— 


UNITED 


‘UNITED BRASS WORKS, Inc. 


Randleman, North Carolina 


Zi) 


*Pat. Pending 





) 


GARMENT RETAINER 


An Inexpensive, Deluxe Service 
thet brings in new customers. 
Maintains lapel roll with a ‘‘just 
off the press'’ look. Easy to use 
any style coat. Brings customers 
back for more. 
ORDER TODAY OR ASK 
YOUR JOBBER 


Jobbers send for attractive 
box display. 


Coat Retainer Company 


137 Haggin St 


Pat. 2641390 


San Antonio 10, Texas 














Oc rri iii iii iii iii 


THE INDUSTRY ACCLAIMS IT! 
THE GUIDE TO 


MOTIVATION 


lo make more customers and prospects want the services 


vou sell, every individual in your organization—who has 
any kind of contact with the buying public—needs a per- 


sonal copy of this 36-page manual 


and, in practical, 
that 


They're priced at only $1.00 a copy 


business-building ideas, they're worth many times 


amount 


Supplies are limited, so order your quantity today 


Yational CLEANER & DYER 


105 East 45th Street, New York 17, N. ¥ 


Please end YT i { 
NIOQTIVNATION 


\I 

NAMI 

COMPANY 

ADDRESS 

ZONI 


CITY STATI 


TIL titties 


104 





R Brown has its head 
1100 S. Haskell 
5421 | 


jiiarters at 
mother 


ind 


unit at Grand 


Oriental Cleaners, 1314 Hous- 

ton Tex has completed a 

.500-squ vot addition for 
Ik 


iltyv « nin 


ire -Te 
le ither spe 


NORTH CENTRAL 


4 new drycleaning establish- 
nent has been opened by Ralph 
Golden at 4023 Division Ave 
S.. Grand Rapids, Mich 


rnest Krause and Neil Swarger 
been permussion to 
construct a drvycleaning estab 
lishment at 1940 W. Stadium 
Blvd Ann Arbor, Mich 


have viven 


New drycleaning equipment has 
heen added at Olde Towne 
Cleaners, In 1953 Maple 
Ave Zam sville, Ohi 


Ideel Cleaners has opened its 
fortv-sixth unit, in the new 
Park Ridge Il] Shopping 
Plaza 


Frank Kastelic, owner of West 
Allis ( Wis.) Quality Cleaners, 
1583 S. Sist St., and Paradise 
Cleaners, 6202 W. Greenfield 
Ave started construction 
of a self-service laundry at 8640 
W. National Ave 


has 


A grand opening was held re- 
cently at Gregg Cleaners, Beech 
Grove, Ind., located in the new 
shopping Troy and 


Perkins 


center at 


George N 
said the 


mately 


Fodell, Sr., owner, 
expansion cost approxl- 
$15,000 


Klassy Kleaners has been moved 
to new quarters at 2209% Pa- 
cific Coast Highway, Lomita 
( 


William E. Kenney was elect- 
ed president of Davis Laundry 
& Dry Cleaning Co. of Cleve- 
land, Ohio, at a recent meeting 
of the board. E. W. Sloan, 90, 
surviving founder, became 
board chairman W iliiam E 
Kenney, Ir.. is the new vice- 
president and treasurer, and 
Mrs. Winifred Lenz secretary 


4 grand opening was held re- 
cently at Eagle Cleaners and 
Laundry, 604 S$ Jefferson St., 
Peoria, Ill. The firm also has a 
location at 3104 S. Adams St 


Clark's Cleaners and Launder- 
Millington, Mich., formerly 
owned by Mr. and Mrs. Clark 
Steele, has been purchased by 
Mr. and Mrs. Lee Nielson 


ers 


D. O. Summers Co. of Cleve- 
land, Ohio, has opened an out- 
let in the new Oakwood Shop- 
ping Center 


4 new drycleaning establish- 
ment has been opened at 104 S$ 
Main Blvd., Green Bav, Wis.., 
by Claude Crawford in associa 
tion with John Lowrie and 
Jose ph Hipt l 


DOMINION of CANADA 


drycleaning 
installed it 
| ilburs 


equipment 
Andy s 
Ont 


New 
} is been 
\Mlodern Cleaners 


was held 

Bill Hall at 
Alliston, Ont., t 
completion t an 


ind 


An open house 


ently by 
Cleane 
brate 


ve re 


re- 
Hall 
rs » cele 
exten 
nodeling expansion 


fram 


Murray E. 


umed duties 


Nicholson has 
iS superinte ndent 
t the plant ind outlets of ¢ 
irry ( le ners 
nthe 
rl} 


as- 


ish 
ind Custom 
Saint John 
firm is located 


NA 


n Edmundston Fredericton 


ind Moncton 


been 
Picton 


Lloyd's 
open d at 
Ont 


Cleaners has 
327 Main St., 


has 


eaners, 


Al Ri 


New laundry equipment 
been installed at Al's ¢ 
Drvden, Ont., owned by 
vard 


Gordon Tunnicliffe and = Ed- 
ward Wilcox have purchased 
lisdal Sask Dry Cleaners 


Ltd. from Orest Dubick 


TIONAL CLEANER & DYER 
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THE KEY TO CONTROLLED 
LENGTH DRAPERY FINISHING 


Use-Ce- 


. FOLD FINISHING R 


“Pevcccccesooseesesecceccccss.. | wee” 
The only drapery process that can offer you 
@ GUARANTEED LENGTH © MEASUREGRAPH CONTROL 
Franchises available to qualified petroleum solvent plants only—WRITE 


Morey SV Machinery Cayo. 


5999 EAST 56TH STREET INDIANAPOLIS, INDIANA 


ANNUAL CONVENTIONS 


January 10 and 11—Mississippi Laundry 


Robert E. Lee Hotel. Jackson 


ind Cleaning As 

sociation 
January 15, 16 and 17—Texas Laundry and Drycleaning 
Hotel Texas, Fort Worth 


Association 


January 17 and 18—Minnesota Institute of Laundering and 
Cleaning, Nicollet Hotel, Minneapolis. 


January 17, 18, 19 and 20—National Institute of Rug 
Cleaning, Mark Hopkins Hotel, San Francisco, Cali- 
fornia 


January 24 and 25—Oklahoma Association of Drycleaners, 
New Joint 


tion 


Association Conven 


Oklahoma City 


Mexico Drvcleaners 
Biltmore Hotel 


January 25 and 26—Canadian Research Institute of Laun- 
derers and Cleaners, Hotel London, London, Ontario, 
Canada 


January 30 and 31—South Carolina 


Association of Laun- 


derers and Cleaners, Poinsett Hotel, Greenville 
January 30, 31 and February 1—Utah State Dry Cleaners 
Association, Utah Hotel, Salt Lake City 
7—New 


Essex House 


February Jersey Laundry & Cleaning Institute 


Newark. 





with the 


NATIONAL INDEMNITY EXCHANGE 
NATIONAL FIRE INSURANCE EXCHANGE 


3820 WASHINGTON BLVD. . ST. LOUIS 8, MISSOURI 


January, 1959 





This is the famous McBRIDE UNIT 

reborn and distributed by Kirk’s. 

Men’s $50.00 — Ladies’ $52.50 
f.o.b. Chicago 


There are literally 2,000 of these 
units in use, many needing neu 
heating elements and_ rebuilding. 
Send them in for rebuilding 
$12.50 and up depending 
condition 


KIRKPATRICK SPECIALTIES CO. 


1731 W. Fulton Chicago, Ill. 


price 
upon 











February 13, 14 and 15—Iowa-Nebraska Drycleaners Asso- 
ciations (Little National Convention), Fort Des Moines 
Hotel, Des Moines 


March 3 and 4—American Institute of Laundering, Atlantic 
City, New Jersey. 


March 5, 6, 7 and 8—National Institute of Drycleaning, 


Convention and Exhibit, Atlantic City, New Jersey. 


OBITUARIES 


J. Glen Lyon, 59, retired national service manager for But 
ler Manufacturing Company 
Kansas City. 
illness of several months. Mi 
tor the state of 


are his wite, 


Dry Cleaning Equipment Di- 
died October 11 


Lyon was sales representative 


Vision, 


Missouri, atter an 


lowa until his recent retirement. Surviving 


daughter and son 


Harry H. Saylor, 64, partner in Star Cleaners, Warren, 
Ohio, died September 20 while on vacation at his Star Hunt- 
Pennsylvania. Mr. Savlor founded 
Ohio in 1935 
was active in Old Erie Lodge 
Al Koran Shrine. Mr. Saylor 


s wife and stepson, both partners in Star 


ing Lodge in Tionesta 
Warren Dry 
was its first president. He 
A. M.. the Grotto 


Was survived by | 


Cleaners Association of and 


#3. F ind 


Cleaners 


Minnie C. Saylor, 64 
Ohio, died on October 15 
Harry 


partner in Star Cleaners, Warren, 


Mrs. Savlor followed her husband, 
twenty-five days. Surviving are het 


in death by only 


son. Alva Redman, manager of Star Cleaners, and a daughte 


Cn ———_—————_— fo | 


: \ a 





TRIPL-SAFE GRID PLATE |: Pert ‘ner | 
Masters ANY Fabric \3. Napped surface 
The Grid Plate 

that CAN’T 
make a mistake 





Single Plates 
still only 
under 46” 
over 46” 
mushroom 


under 46” 
over 46” 
mushroom 


$29.75 
$38.75 
$21.75 
from your jobber 


$16.85 
$21.75 
$12.50 











GROSS STAR TRIPL-SAFE GRID PLATE 
MFO. BY 


PATENT L. BEHRSTOCK CO. 
APPL'D FOR 1708 $. STATE ST. CHICAGO 16, ILL 


WITH BUILT-IN Gal 
STEAM FILTER 





NATIONAL MARKET PLACE 


Where Buyers and Sellers Meet 








10¢ a word for the first insertion and 8¢ a word for each subsequent, 
insertion of the same ad. Advertisements set in capitals 
or bold face type j¢ a word, first insertion; 10¢ a word for subse- 
consecutive Minimum charge—$2.00 (new or repeat) 

Help Wanted and Situations Wanted ads 5¢ a word for first inser- 
tion, 4¢ a word for each subsequent, consecutive insertion of same ad. 
Minimum charge—$1.00 (new or repeat). Capitals or bold face type 


consecutive 


15 


quent nsertion 


double these rates 
Add five words if answers are to come to a box number to be for- 


warded by us. Be sure to write your copy, name and address picinly. 


Advertisements in this department must be in our hands NOT LATER 
THAN THE 10th OF THE PRECEDING MONTH. 

Cash must accompany all orders for advertisements in ovr classified 
columns. No book accounts can be opened, as the low charge made 
does not permit this expense. 

Rates for classified advertising are net. 
commissionable. 


Classified advertising is not 





Mail Your Replies to Box Numbers to National Cleaner & Dyer, 305 E. 45th St. 


, New York 17, N. Y. 








CLEANING PLANTS FOR SALE 





FOR SALE: MODERN, ODORLESS SANITONE DRYCLEANING PLANT 
EQUIPPED WITH TWIN VIC-ECONO UNITS COMPLETE WITH TWO 
MILEAGE-BOOSTER SOLVENT SAVERS. ESTABLISHED TEN YEARS. LO- 
CATED IN SOUTHERN CALIFORNIA’S FASTEST GROWING COMMUN.- 
ITY ON THE BEAUTIFUL COLORADO RIVER, WHERE THERE IS GOOD 
HUNTING AND EXCELLENT FISHING FACILITIES. SELLING PRICE 
$75,000 WITH PROPERTY, $50,000 WITHOUT PROPERTY. WRITE MID- 
WAY CLEANERS, P. O. BOX 801, BLYTHE, CALIF. 8613-2 
PASADENA, CALIFORNIA, RETAIL SYNTHETIC PLANT 

at $ ‘ : ime ne ute 1957 Volkswagon, 

! t $3 t t ‘ $1 

NATIONAL CLEANER & DYER 


twenty year 
park 


ADDRESS: Box 


SOUTHEASTERN WASHINGTON el eaning plant at Richland i: 
t ist gq $ for ll-established 

at write TRUST DEPARTMENT, NATIONAL 
BANK OF COMMERCE, BOX 1346, YAKIMA, WASHINGTON 


w ¥ t rea. Ask is we 


8628-2 


ALLENTOWN, | , oan et setae te dy oe 
ADDRESS: Box 8650, NA 


week. $ $ 


TIONAL CLEANER & DYER 


j est stre ADDRESS 
CLEANER & DYER 


tal ed ove ‘ Priced at $1 8: os , 
wne Ww , ea ite ADDRESS: NATIONAL 
CLEANER & DYER 2 


NORTHERN ILLINOIS CITY. Downtown fast-service plant estak 
‘ ¥ e $22 Nat f in a wife. $9,° er! 
wnt t f ADDRESS B NATIONAL CLEANER & 


j 


> 


treet. Health { le Volume $39 ( 
DRESS: Box 8685 NATIONAL CLEANER & DYER 


eaning pliant ithwest 


FOR SALE: Modern laundry and t 
. n . estate 


ADDRESS: Box 


‘ neede t r without real 
Ma ave a i it buyer nus 

B84 NATIONAL CLEANER & DYER 
ARCADE, 
estat 


N. Y. Petr 
i busine 


COMPLETE FUR STORAGE VAULT—8,000 COATS, STORE, COOLING 
SYSTEM, PIPE RACKS, GOOD INSIDE LOADING, HEAT, CORNER 
PROPERTY, MAIN STREET, CHEAP 80: SQUARE FOOT OR WILL SELL 
11 MILES FROM NEW YORK CITY. WRITE WILLIAM PATLOSKY, 25 
WILLARD STREET, GARFIELD, NEW JERSEY 8696-2 


106 


FLORIDA, new yninhetic 
nonths and doing over $50C per wee 
wing city on Florida coast. Terms 


704, NATIONAL CLEANER & DYER. 


cleaning plant ar hirt Open four 


pping area of fast 


ADDRESS: Box 


laundry 


rranged 








CLEANING PLANTS WANTED 


laundry, separate or 


ADDRESS: Box 





Must gross between 
NATIONAL CLEANER & 


~i 


combined 
8634 








FOR LEASE OR FOR RENT 


ning shirt and sheet 
ynthetic, $50,000 volume, much greater j; 


lant for ten years to fir 





Indiana. New 
Will lease 
sible party or to chain 
perator. Excellent opportunity to make money. Write full details. AD- 
DRESS: Box 8668, NATIONAL CLEANER & DYER. 20 


laundry plant in northern 


tential 


pace and r ancially respor 








BUSINESS OPPORTUNITIES 


$20 PROFIT FOR ONE HOUR'S WORK! These are : 


cation for homes, offices, 





rmal, usual earning 


Killed carpe! reweave working 
mpanies. We will show you this easy-to 


surance c learn 


make invisil damages in rugs and 
valuable floor coverings 


s FREE. Write Carpeton 


8694-11 


Make burns, tears 
islomers, ear! 


CD. 12 


big pr 








MERCHANDISE FOR SALE 


24 x 36” NYLON NETS ONLY $13.50 PER DOZEN, FINEST QUALITY. 
SEND $1.25 FOR SAMPLE NET. L. S. SUPPLY COMPANY, 211-57 18th 
AVENUE, BAYSIDE 60, N. Y. 8648-45 





Paper signs for cleaners and flatwork, all 
kind f cleaning and 
r. Regular price 75¢ 


R al Sigr 472 Ferry 


laundries such as for shirts, 


alteration signs. Size 1! x 14 inches in fluorescent 
Will send tw igns 


Newark 5, N. J 


and catalog for $1 
8692-45 


each 
Street 


SERVICE TAGS $6.95 THOUSAND, BUSINESS CARDS $3.30 THOUSAND, 
ments. SAMPLE FREE. SIGN SPECIAL- 
S.W., Canton 6, Ohi 8693-45 


lelivered postpaid 


TIES, 166 40?) 


Envelopes, state 
Street 








BUSINESS SERVICE 
DIRECT MAIL ADVERTISING for cleaners that gets new business at low 


st reactivates 


K slorcards. Reba 





old customers 
Martin, Inc., 4201 


Write for free samples of famous 
N. W. 2nd Ave., Miami 37, Fla 

5947-10 
Double-breasted made vercoats, tailoring any kind 


single—$9.95. Suits, 
| Worcester, Mass 8646-10 


mail, wholesale. Talis, 11 Pleasant Street, 


ADVERTISING LEVERAGE, CULTIVATES PRESTIGE. 
QUALIFIED CLEANERS FEATURING QUALITY. INFORMATION 
REFAZE, 22 COLUMBUS STREET, PRINCETON, ILLINOIS. 


EXCLUSIVE TO 
FREE. 
8680-10 


NATIONAL CLEANER & DYER 











SALESMEN-DISTRIBUTORS WANTED 


DISTRIBUTORS-JOBBERS for wire garment hangers. Exclusive territories 
still available. DIAMOND WIRE HANGER CO., CLAIRTON, PA. Mirs. of 
Wire Coat Hangers 8414-14 





Manufacturer's representatives wanted to sell quality foam press pad line 
Attractive commission program. West Coast and New York 
Write Norjac Foam & Fabric, 819 N.W. 23rd, Oklahoma 


8612-14 


to jobbers 
areas available 
City, Oklahoma 








HELP WANTED 


well-established 





PLANT MANAGER fo: modern 
Ohi Doing in excess of $100,000 annually 


and give reference which 


synthetic plant central 
Please state qualifications 
will be held strictly confidential in first letter 
for right man. ADDRESS: Box 8689, NATIONAL 


Excellent pportunity 


CLEANER & DYER. 


DRYCLEANING PRODUCTION MANAGER, unusual 
in the Middle West's 


volume and work 


pportunity for the 


right man largest drive-in cleaners and laundry 


Lar z€ quality must be produced at a minimum cost 


know percentages, train help, etc. In replying give full information about 


urself to avoid further rrespondence, including experience, refer 


All replies 
pen now, please state when available. Royal 
7 Broadway, Kansas City 11, 


marital status, photo, phone number, etc confidential 
Laundry & Cleaner 


Missouri 869( 


SILK SPOTTER, e who can be a 


plant. Top salary 


working foreman in large volume 
In replying giving full ex 
All replies 
Kansas 


8691-7 


pportunity 
perience, etc. Position of 
nfidential. Roy aundry ( 
‘ity 11, Mis 


please state when available 


eaners Inc 3717 Broadway 








TRAINING SCHOOLS AND INSTRUCTIONS 
LEARN TAILORING, REPAIRING, DESIGNING and CUTTING on men's 


and women’s garments. ( separate books.) Free booklets describing these 
books sent on request Master Designer, Dept. K, 
400 S. State Street, Chicago, II! 5670-15 
HUBBARD DRYCLEANING AND REDYEING SCHOOL, Route 5, 
lottesville, offered in drycleaning 
synthetic), spotting, wetcleaning and dyeing 
do both to advance yourself. Catalog sent on request 
ENCE SCHOOL SERVING THE INDUSTRY SINCE 1932. 
BIG EXTRA PROFITS IN INVISIBLE REWEAVING! Do it yourseli—in 
your own shop giving customers finest work and prompt service. Find 
out how quickly you can learn to make holes, tears, cuts DISAPPEAR 
from all clothing and fabrics. Famous original Fabricon professional 
method pays up to $10 in an hour—ALL PROFITS! Write for FREE details. 
Fabricon, Dept. R R, 6238 Broadway, Chicago 40, Illinois 8398-15 
LEARN REWEAVING, ALTERATIONS, REPAIRS, 


ing, grading 





Resident courses also 


Char- 


Virginia. Courses (petroleum and 
ou work and 


A CORRESPOND- 


5902-15 


Study wi 


patierr 


pressing, pants making, men’s and | 
in one of Ameri as tines! tailoring scr o}t. Iperior simr fied training 
Please write for free 


atur 422-A East 
Sth Street, Hazleton, Penr 7 15 


129-15 








CONSULTANTS 


IN TROUBLE? Our chemical analysis of garments and laboratory reports 
place responsibility for damage, and save your money. Charges light 
HUBBARD TEXTILE CONSULTING BUREAU, RT. 3, CHARLOTTESVILLE, 
VA. 6040-2 





artial laboratory reports on garment 


LET US TELL YOUR CUSTOMER! Im; 


for 


iamage settiement t iain expert testimony for arbitration or 


fee TEXTILE ANALYSIS SERVICE, 


3 Auburn St., Concor N. H 3635-25 


referee. Prompt service, reasonable 








WHOLESALE DYEING FOR THE TRADE 


SHARP'S REDYEING COMPANY—DYEING EXCLUSIVELY. WHOLESALE 
ONLY. We are now located in a large building and, in addition to our 
regular service on garments and household goods, are equipped to give 
you a complete service on rugs and carpets, any size. 977 Jackson Ave 
nue, Memphis, Tennessee 160-12 


LOEBL DYEING IS THE FINEST QUALITY PRODUCED. All garments are 
deluxe semi-finished, wrinkle-free, soft feel, easy-to-press. Individual 
inspection of each piece assures satisfaction or money back. We special 
ize in draperies, slipcovers and rugs. Loebl's dye all colors every day 
Quick service to parcel-post shippers always. Use LOEBL’S EXPERT 
WHOLESALE DYEING SERVICE NOW for better work—bigger profits 
LOEBL DYE WORKS, INC., 348 W. SALEM AVE., ROANOKE, VA. 7003-12 


Dyeing Is Our Business—‘‘Science in the Art of Dyeing’ by the South's 
most modern dyehouse. Our 24- to 48-hour SERVICE on garments, house 
hold items and rugs is unmatched. Let's get acquainted NOW for bigger 
DUFFIN DYE WORKS, 221 County St., 





profits Portmouth, Virginia 


7638-12 


January, 1959 





A CAREER IN 
sales and service 
A GOOD JOB SEEKS A GOOD MAN 


A well-known manufacturer of nationally advertised 
and distributed drycleaning soaps and chemicals plans 
to train several men to become top-flight field service 
technicians 


Applicants should have a successful background in 
either plant or sales work. University degree or NID 
training helpful, but not necessary. Applicants should 
enjoy travel and be available for future assignment to 
any part of the United States 


After preliminary screening, a Sales Talent Indicator 
will be administered to a number of applicants. This 
will not be an 1.Q. test, but an inventory of your experi 
ences, interests, temperament and attitudes. If your re 
sponses compare favorably with the established stand 
ards for applicants entering this sales job, we will 
arrange a personal interview in or near your home city 
Successful applicants will be paid liberal salary and 
expenses during training period 


After permanent assignment to a territory, salary and 
expense will be increased and men will also receive a 
liberal bonus commensurate with effort extended and 
results attained 


Write stating family 
work record, ambitions 
close photo with reply. 
confidence Address 
CLEANER & DYER 
New York 


status, education, experience, 
and salary requirement. En 
All applications held in strictest 
Box No. 8703 c/o NATIONAL 
305 East 45th Street, New York 17 

















SITUATIONS WANTED 


Manager's position wanted in plant where 23 years experience is appre 
ciated, where a future is secure. Strictly sober. ADDRESS: Box 8658, 
NATIONAL CLEANER & DYER. 5 
SUPERVISOR: 3 years 


econd generation in industry; N.I.D age 49, 





experience production training supervision 
Would like t 


Hart, 507 Second 


8679-5 


married 
participate in cons g ind ideals. Frank R 
Bet} lehem 

ARE YOU LOOKING for 


with twenty years 


Avenue, 


tter, 
upervision 


Frank Mikan, 


cleaner, s} finisher, married 


experie ten years it for the position 
1474 New Street 


3686-5 


f product foremar € you 
Muskegon, Michigar 


SPOTTER-CLEANER: Experier 


proaducfior sober narried man wilt! 


high quality work and 


educational backgr 
— 


istry. Wishe teady ew 


ed. ADDRESS: Box 


with reliable con 


NATIONAL CLEANER & 


slieaning manager desire position with future 
Year f proven experience in all department 
Box 8688, NATIONAL CLEANER & DYER 

Wants t ettle dowr p 
Take full responsibility 
NATIONAL CLEANER & DYER ’ 
agership of challenging dr 
Mexic Raised in 


juality operation 8 years. C 


capable 
rge volume 

ADDRESS 

iciency manager laundry and drycleaning 
plant n salary, percentage and j fit 


ADDRESS: Box 8698 


desires general mar ycleaning 


industry. Plant 
llege 
Capable, imaginative, physically 


ADDRESS: Box 8699, NATIONAL 


nt peak some 
CLEANER & DYER. 


t ifion 


pani 


wanted, small jepartment, years of experience 


mplete kr 


ferred. ADDRESS: Box 87 


n wanted, 


wledge of spotting and wetcleaning. New York area pre 


NATIONAL CLEANER & DYER. 


experienced in all phases of drycleaning and manage 
perations. New York or nearby states pre 


NATIONAL CLEANER & DYER. 


experienced, desire position, 


ent, synthetic or petroleum 
rred. ADDRESS: Box 87 


Two men, thoroughly propositions or other 


irrangements ir large plant synthetic or petroleum. Can guar 


antee satisfaction as t management, quality, production and costs 


New York vicinity preferred. ADDRESS: Box 
NATIONAL CLEANER & DYER 5 


References exchanged 
J 


8702 
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SUEDE, LEATHER AND FUR SERVICES 


SEWING ROOM SUPPLIES 





SUEDES AND LEATHERS cleaned and dyed to perfection. Prompt service 
Fully insured. Any jacket $3.75. Ship to THE SUEDE KING, i311 East 
State Street, Sharon, Pa 5234-13 
Suede and Leather Specialists. ‘‘Lano-Lustre’’ process. Member S.L.R.A. 
Natural oils, color and softness restores. Send for information folder and 
price list. Free window display sign with first job. One-week service. 
Send to—Wardrobe Service, 1304 McGee, Kansas City, Missouri. 8088-15 


Suede and leather garments cleaned and refinished-using the most mod- 
err methods and equipment—-GOOD WORK GUARANTEED. Suede 
sckets—$5.00, suede coats—$10.00, nandbags from $3.00, gloves (short 
COMPLETE REPAIR DEPT. Established 1912. COLE LEATHER 
CLEANERS, 1287 SECOND AVE., NEW YORK 21, N. Y., LEHIGH 5-0250. 

8492-13 


white 


ede and Leather garments We also change the 
Soloring, 1628 Pitkin 
5849-1% 

refinished. Guaranteed ‘““FRENCH- 
LaFRANCE DYE HOUSE, 7606 


of the S.L.R.A 7947-13 


cleaned and refinished 


end for price list. Advance Leather 


Avenue, Brooklyn 12, N. Y 

SUEDE and LEATHER leaned 
TEX’’ process. Jackets—$5 
Ave 
Ww esale leather a 


! suede 


iyed 


soats—$1! 


arnegie Cleveland 3, Ohi Members 


DAVOTEX ; ess You 
CLEANING & DYEING CO., 143 


“ be 


Harris 


REWEAVING 


“40°, PROFIT WITHOUT INVESTMENT.” Send us garments with burns 
be skillfully rewoven by the exclusive WONDERWEAVE 


»perators, 











rips, holes t 


method. 100 fast service. All work guaranteed for life of gar 


ment. No investment, time or labor required. OR, do your own reweav- 


ing. We sell equipment for $12 cc 
points $6 each. Wri 
Avenue. Dept. 9 


mplete with instructions. Replacement 
established 1899, 44 Whalley 


3298-29 


te to Wonder Weavers 
New Haven, Connecticut 
HEDDA MOHL, REWEAVER, tormeriy VIENNA, PARIS. Original Frenc! 
weaving, reweaving, stoting, invisible mending. Holes, burns and tears 
expertly Quick guaranteed. Wholesale 
prices. Return postage paid 48-hour service. (Promotion kit free.) Hedda 
Mol Reweave rad pring -olorad East 

Mol 832 Mont: 4839-29 
REWEAVING, ONE-DAY SERVICE: Cigarette burns, moth-holes, tears, 
spots in clothes, rugs, upholstery fabrics, like new. Small jobs 
returned estimate. GIVE US A TRIAL. 
You'll see the difference between our work and what 
you've been getting. Established 1910. American Textile Weaving Co., 
5 N. Wabash Ave... Chicago 2, Ill 5516-29 
FOR GUARANTEED REWEAVING SERVICE ship your next damaged 
garment to us. We use the real French-Rochester Method only. Send us 
the difficult jobs that others reject. We will do it right or no charge 
Franch Textile Co., Dept. N, 428 Avenue A. Rochester 21, N. Y. 5831-9° 


REWEAVING mplete SALES KIT FREE including signs, adverti: 


rewover service. Satisiaction 


of Chicag Hedda 


se Ave Chicago 13 


linens, 
same day. Send garments for 


be amazed to 





advertising 
T i 1 x PRICING CHART, work tickets and enve pes at 
NO CHARGE. A prompt efficient WHOLESALE service at a MODERATE 
COST. We re pattern in all fabrics. Our 


weaving service wil atished 


ot t t 
! 


weave the exact mplilete re 


make you 4 permanent customer oend 


jarment f estimate 


Open ac ints if desired. Return postage 
MONEY BACK GUARANTEE. CINCINNATI REPAIR SERVICE, :2:° 
nnati 2, Ohi 


paid 
West 
6066-29 
MONEY BACK GUARANTEED REWEAVING. Best possible methods 
None better charts, etc. We supply at r 
di unt 
estimate or ask for 
Cincinnati 2, Ohi 
7369-29 
RE-WEAVING AT LOWEST WHOLESALE PRICES, |-day service, we pay 
return postage, work guaranteed for the life of the garment. Satisfaction 
or no charge. Special low prices on large damages. Free estimates in ad 
vance if requested. Write for free signs, pricing rulers, labels. THRIFTY 
WEAVERS, 1412 Adams St., Toledo 2. Ohio 7446-90 
The old reliable "BERGER DAMAGE REWEAVING” serving the cleaners 
and tailors trade almost forty years. The finest type of skilled work only 
Prompt service, reasonably priced. Our work wins you good will. Esti 
mates cheerfully made. Return postage paid by us. If you want the 
*'Best,’" mail your jobs to “BERGER DAMAGE REWEAVING COMPANY,” 
765 Madison Avenue, New York 2!, N. Y 5966-29 


FREE SALES KIT—We are ‘America’s Leading Reweaving Service,"’ fea 
We reweave all sizes of damages in all kinds of 
materials. GLOBE WEAVING SERVICE, 210 W. Van Buren Street, Chi 
Ilinois 8516-29 
REWEAVING BY THE SUPERIOR FRENCH PROCESS. MOTH HOLES, 
BURNS, ETC., REWOVEN TO THE EXACT PATTERN. COAST-TO-COAST. 
MODERATE PRICES. SMALL DAMAGES RETURNED SAME DAY RE- 
CEIVED. SATISFACTION GUARANTEED. SEND A TRIAL ORDER TO- 
DAY. R. M. WEISSERT, 315 NORTH 7TH ST., ST. LOUIS, MO. 5545-29 


tr tree! if 


Display sigr pricing 


charge 


erything necessary tf this fine service. Liberal Oper 


t Return f tage paid end e for 


Kit. WEAVE MASTERS, 2 ” h Street 











turing 24-hour service 


cago 
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SAVE 60°. ON TALONZIPPERS—: dozen Talon trouserzippers $1.50 
(store price $4.20)\—100 only $11.50. We send you free our price lis! 
with amazing bargains in Talonzippers, leatherpatches, knitted cuffs, 
thread, complete trimmings line. Nassau Notionhouse, Nassau, 

8596-42 


buttons, 
N. Y 








MACHINERY WANTED 


WANTED—USED DETREX CLEANING MACHINES—any amount, any 
>ondifior 30 lbs r larger. ADDRESS: Box 8705, NATIONAL CLEANER 
& DYER. 3 











MACHINERY FOR SALE 


Two-roll, 100” and 120” AMERICAN and C/L RETURN FEED IRONERS. 
MECHANICALLY EQUAL TO NEW. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 8310-4 





42 x 84” AMERICAN MASTER CASCADE double end driven Monel metal 
washers, two-compartment two-door cylinders, motor-driven. CUM- 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, 
N. Y 8309-4 


IMPERIAL CLEANING MACHINERY COMPANY, 121 Greenpoint Ave., 
Brooklyn, N. Y. EV - 9-6585, has available American Notrux extractor, 
American 8- and 6-roll ironer, American Cascade 42 x 84, also 9-pocket 
stainless washer, Hoffman drycleaning and laundry washers, Pellerin- 
Milnor automatic washers; Hoffman and American 30, 48 and 60” extrac- 
tors for laundries and cleaners, Hoffman 140F and synthetic cleaning 
Also Prosperity, Mercury, Manitowoc, Columbia, Butler, Sec-O- 
Matic synthetic units with Hoyt solvent savers; Prosperity 2-girl shirt 
unit, Bendix washers, Bock extractors; Huebsch tumblers for launderettes. 

8434-4 
IMPERIAL CLEANING MACHINERY COMPANY, 121 Greenpoint Ave., 
Brooklyn, N. Y. EV - 9-6585, has Sec-O-Matic synthetic unit with solvent 
saver—Mercury—140F unit—60 lb. Automatic unit—10 lb. Columbia unit. 

8435-4 


unit 


IMPERIAL CLEANING MACHINERY COMPANY, 
Brooklyn, N. Y. EV -9-6585, has available laundry and drycleaning 
equipment from several modern plants. Price reasonable, with terms. 
Request availability list without obligation. 8436-4 


121 Greenpoint Ave., 


IMPERIAL CLEANING MACHINERY COMPANY, 121 Greenpoint Ave., 
Brooklyn, N. Y. EV - 9-6585, has large stock of new and rebuilt equip- 
ment, reasonable prices and terms, one-year guarantee. Individual ma- 
chines or complete plants for laundry, synthetic or petroleum, also laun- 
derette. List the machines you have for sale with us 8437-4 


We buy and sell complete drycleaning plants. Also have a complete 
line of up-to-date, rebuilt and new drycleaning equipment. Contact us 
for your machinery needs at bargain prices. WILLIAMS LAUNDRY MA- 
CHINERY CO., INC., 37-37 9th Street, Long Island City 1, N. Y., STill- 


well 6-6666 8291-4 


Guaran- 
8655-4 


Mercury 140° F. safety tumblers, reconditioned. Bargain prices 
teed. Martin Equipment Company, Cincinnati 12, Ohio 


P-H TOPPERMATIC automatically finishes trouser tops. Uncrated never 
used. Only 40 days old. Excellent operation. Sacrifice for quick sale 
Banner Laundry & Cleaner, Ligonier, Indiana 8663-4 


TUMBLER, HOFFMAN UCON. Up to 12. In use daily. Excellent condi- 
tion. $150 each. Reply: Davis Cleaners, 4233 Hampton, St. Louis 9, Mo 
8665-4 
30 HP. Fulton steam boiler with return 
$2,750, price $1,950; one 300-gallon Patterson-Kelley automatic water 
heater like new $400, two Perry tumblers 36 x 30 $100 each, one 36 x 54 
$400, one 42 x 64 Silex washer $500, both in excel 
Three Prosperity mode! 3240 D.C 
Prosperity model 821 P.O. yoke 
Risley-Dorraine C 200 Decatur Avenue 


system, used two weeks, cost 


Gross Silex washer 
ent condition body shirt presses $350 
shirt $150 each 
Pleasantville, New Jersey 


8685-4 


each; two presses, 


COMPLETE EQUIPMENT FOR ONE-HOUR PLANT. Martin-unit, presses, 
etc., including large neon sign. Must vacate. Will sacrifice. Can be seen 
in operation. Financing can be arranged. ADDRESS: Box 8697, NA- 
TIONAL CLEANER & DYER. 4 


NATIONAL CLEANER & DYER 





ADVERTISERS 





Mr. Manufacturer: 


NATIONAL 
CLEANER 

& DYER'S 
1959 
GUIDEBOOK 


(the March issue, 
to be published on 
February 20) 


Will Be The 


PRE- 


CONVENTION 
ISSUE 


In the hands of 
subscribers long 
before they leave 
home for the 
exhibits in 
Atlantic City, 


USE IT TO 
SELL AND 
PRE-SELL 
EQUIPMENT 


& SUPPLIES! 
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Adco, Inc. 
Almore Dye House 


American Cleaners Equipment Co., 
Div. of American Laundry Ma- 
chinery Co. 


American Mothproofing Co. 
Anderson-Prichard Oil Corp. 


Behrstock Co., L. 105 
Bishop David Freeman Co. 25 
Brunner Div., Dunham-Bush, Inc. 94 


Butler Manufacturing Co. 4th Cover 


Cc 


Caled Products Co., Inc. 
Corry-Pack Co., Ltd. 

Cissell Mfg. Co., W. M. 

Coat Retainer Co., The 
Columbia-Southern Chemical Corp. 


Darco Division, Atlas Powder Co.. 40-41 
Davies-Young Soap Co., The 1 
DeKalb Commercial Body Corp. 103 
Detrex Chemical Industries, Inc. 35-38 
Dodge Division, Chrysler Corp. 22 


Emery Industries, Inc. 


Ford Motor Co. 
Frontier Chemical Co. 


H 


Heertel Co., Walter 89 


Hammond Laundry-Cleaning Ma- 
chinery Co. 43 


3rd Cover 
Huebsch Originators 9 


Hoyt Manufacturing Corp. 


Johns-Manville Second Cover 
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Kirkpatrick Specialty Co. 


L 


Laidlaw Wire Co., W. A. 
Lattner Manufacturing Co., P. M. 


IN THIS 


iSSvVUE... 


Manitowoc Engineering Corp. 


Marlow Pumps, Division of Bell & 
Gossett Co. : 71 


Mercury Cleaning Systems, Inc. ; 6 


Minneapolis Honeywell Regulator 
Co. chin 6 6 


Minnesota Mining & Manufacturing 
Co. 


Multi-Clean Products, Inc. 


N 


National Cleaner & Dyer . 66—67, 79, 86 
National Indemnity Exchange 105 
Newhouse Specialty Co., Inc. 100 
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Pantex Manufacturing Corp. 
Pre-Marked Strip Tag Co. 
Prosperity Co., Inc., The 


Q 


Quality Products Co. 


Reliable Machine Works, Inc. 


Sarco Co., Inc. 
Seldin Machinery Corp., Morey 


Signal Chemica! Manufacturing Co., 
Inc. 39 


Stamford Chemical Co., The 10 
Street & Co., Inc., R. R.. .5, 57, 75, 87, 93 


T 


Ticke Tag Identification System 


UniMac Company 
Unipress Co., The 
United Brass Works, Inc. 


Vv 


Vic Manufacturing Co. 
Viking Pump Co. 
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Wallerstein Co., Inc. 

Warco Laboratories 

White Machine Co., Inc. 
Wichita Pricision Tool Co., Inc. 
Wilson Chemical Co., A. L. 





The Customers Always Write 


Shirt Production 
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Cuidebook ind ilso the 


on sales 


irticle 


Do It Now in vour October 1958 

issue, and any other pertinent infor- 

mation you might have on route sales 

manship, ete., | would certainly ap 
preciate receiving it 

R. A. ForsGren 

Finer Cleaners 

Rock Springs, Wyo 


In response to many re quests, we 
ire reprinting the entire “Do It Now’ 
TIES and tu ill carry an announceme nt 


when it is ready Eprror 


New Spotting Book 


lo the } ditor 


Would vou ple is¢ send rie youl 


late st hook on spotting? 
James H. Cox 
leaners & Dyers, Inc 


Newark. Del 


Newark ( 


Our Spotting Vianual has been out 


f print for some time. However, a 
brand-new spotting book is now in 
work and should he publishe d in the 


; ; frit 


re 
t 


Response to Spotting Series 


lo the Editor 
| have misplaced my March 1958 
ind wondered 
inother I 
interested in the # 
Spotting Made Easy by 


Vvour magaZite 
t vou could ti 
un particularly 
inti le 


( wrt Ant 
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FRANK A. Story, JR 
Rainbow ( ity 
Rainbow Citys 
Gadsden, Ala 


( le ners 


to have reprints of 
Spotting Made Easy 
e rudiments of spotting and 
wing but since I earned my 
route salesman I felt little 
more. Since becoming a 


find a certain lack in my 





Let's Hear From You... 


We welcome your inquiries your 
views about every phase of the dry 
cleaning industry, your problems and 
your solutions to problems. Address 
The Editor 
National Cleaner & Dyer 
305 East 45th Street 
New York 17, N. Y 











knowledge—spotting—that is, “pro- 
fessional” spotting. As of now I've 
managed to save the last three maga- 
zines. I unwisely discarded the previ- 
ous issues. I've found those I kept of 
invaluable assistance. Can you accom- 
modate? Thank vou 
Also. would vou send a list of book- 
lets on our trade that are available? 
Thank you very much. I think of late 
the magazine has come into its own 
as the voice and heart of our industry. 
Marty AcCCARDI 
Jericho French Cleaners 


Jericho, N. Y. 


See answer to Mr. Cox.—Epr1ror 


Shoulder Pad Damage 


To the Editor 

We have a claim of $125 being 
brought against us by a customer for 
discoloration to the shoulder of a 
woman's suit coat caused by a bond 
ed shoulder pad The pads are the vis- 
ible snap-on type and have a small 
label warning against drvcleaning 

The crux of the claim is that it is 
the assumption of the customer that 
all visible shoulder pads brought into 

whether on suits, dresses, 
jackets et 
moved and replaced after the gar- 
We believe 


this plac es an unreasonable burden on 


the shop 
blouses should be re- 


ment has been finished 


the drvcleaner and, in turn, are as 

suming that anv garment brought in 

is not serviceable if the shoulder pads 

will not undergo a normal drycleaning 
process 

Ross SMITH 

Cherry Chase Cleaners 

Sunnyvale, Calif 


Most courts go along with the opin 
ion that a drycleaner is only obligated 
to exercise normal precautions. The 
cleaner is not liable for garments that 
will not withstand normal dryclean 
ing procedures. Nor is a cleaner ex 
pected to make a minute search of 
every square inch of every garment 

l assume that the garment in ques- 
If that is the 
case, then it seems odd that the man 
ufacturer u ould use ornamentation or 
accessory parts that would not with- 
stand normal cleaning procedures. It 
seems to me that if such accessories 
were sold to the owner, then it was 
her responsibility to remove them be- 
fore sending them to you for process- 
ing.—EDpD1Iror 


tion was drycleanable 


NATIONAL CLEANER & DYER 
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OREGON CLEANSERS, INC. senvict 
Cleansers and Shirt Launderers 


TELEPHONE 6-8515 
268 UNION STREET - 








NEW BEDFORD MASS 
May 20, 1958 


Laundry Machinery Specialties 
30 Chestnut Street 
Sew Gedford, 


4 Gentlemen: 


\\ In reply to your inquiry, we have found that the 
"Sniff-O-Miser" does this for us-- 
e m7 l. Before we had the "Sniff-O-Miser", we used two 
a a drums of solvent every 5 weeks. Now we use two 
drums of solvent every 4 weeks. 


We get back daily between 3 and 3@ gallons of 
solvent. 


Massachusetts 


j No longer do we have those objectionable fumes 

ad - nd smells that bef th f the "Sniff-0- 

recovers valuable solvent from the Miser” were often very strong -- not to mention 

ee. ‘ getting rid of those sickening filter smells 
air in your plant. Saves big money. when cleaning it on Sunday. 

be =. » . : Our dry cleaning operation consists of two reclaimer, 
Works with any perc drycleaning (not Solvo-!isers) and one 30 Ibs éry cleaning machine, 
- ° ‘ Presses, and laundry service. 
machine. Astounding results. Write 
us. 


Sincerely yours, 


Sf 


+ /AVIY4 P Atcdtans 


Owner 


HOYT MANUFACTURING CORP. 
14 FORGE ROAD 
WESTPORT, MASSACHUSETTS 











Automatic Dryers, Reclaimers and Chillers 
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At last-in one press! 
. THE “FEEL” OF MANUAL PRESSING 
. THE EASE AND SPEED OF AIR PRESSING 
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e's the biggest news in presses since the invention easy, fast, foolproof — no risk of shine, no chance ot a 
if the garment press! Imagine it — a single press that poor finish. With Fabric-Feel, even the inexperienced 
ombines the “feel” of manual pressing with the speed, operator gets into volume, quality production faster 
ease of operation and greater production potential of Add to this the fact that the Butler air press mini- 
air pressing! mizes fatigue, encourages continued high production 

The new Butler air press with Fabric-Feel control levels, contributes to employee contentment, reduces 
does just that. Say you're pressing a pair of wool pants operator turnover and you have a truly remarkable 
You make your first lay, then flick the Fabric-Feel con- new press that makes all other presses obsolete! 
trol knob to “wool” on the Fabric-Feel control panel The new Butler air press with Fabric-Feel control 
Presto! When the high pressure lever is activated, the has numerous other features you will like. For the 
exact pressure for wool is applied — automatically. It’s whole story, mail the coupon below 


Get the whole story on new Butler air presses 
with Fabric-Feel control. Mail coupon today for 
free descriptive literature. 


BUTLER MANUFACTURING COMPANY 


7452 East 13th Street, Kansas City 26, Missouri 
Dept. 13, Room 602, 103 Park Avenue, New York 17, New York 
Dept. 23, 1905 Piedmont Circle, N.E., Atlanta 9, Georgia 
3414 North Harlem Avenue, Chicago 34, Illinois 
8905 Loke Avenue, Cleveland 2, Ohio 
Manufacturers of Equipment for Dry Cleaning 
Farming, Oil Production and Transportation, Outdoor Advertising 
Metal Buildings + Contract Manufacturing 


Firm 


Address 











